


eS ey 
BOOT AND SHOE 


RECORDER 


THE GREAT NATIONAL SHOE WEEKLY: 


ESTABLISHED APRIL I, 1882 


a : <= 
TTR ETS CA 
i mm 4/2 \\ 


4 











HUEUNONUNCUUNCERGLOUUOEGEOCUUER GU RGOHUDECeEREOcnenEnenouantonaanonenceuienenenine: 


Aj/Q0NNNSERSURREAUESULUEDAOEEOODEGOGSANONAGCOUDEOUIOSUERECOUAUOLENIODECUNUGEEDORNEOUCSDOUGUESURRODDNDECUUAERVEDECANANUEATELEUSEOOCUUEEOEREREEUESORUEGUELSEESED ROGET OCUUCUE EA CUEUATUOUUUREE COTTE ER RERUNS | 








SUONDORUEUGUUANNUULODRTORUERNOONINITE 


wi 





Volume LXXVIII 


November 27, 1920 


‘} IMM 





Number 10 


Stop the Waste in Business 


T was an unkind thing to say, ‘Let the stuff rot, 
what do we care,’ when the subject of an 
accumulation of raw skins was being discussed. 
The truth of the matter is every man in the trade and 
every wearer of shoes should care—should know, in 
fact, that a loss of such valuable substance as the 
raw skins is an appalling waste. One might say, “use 
it for glue stock,” but is that the answer in the face 
of the diminishing herds of cattle the world over? 

The retail shoe industry with its large consumption 
of finished leather, together with other industries 
utilizing the same material, may awake within five 
years to a realization that the lack of tannage in 1920 
may be no inconsiderable factor in the price of leather 
in 1925. Perhaps the action of some tanners this 
past week in the purchasing of approximately one 
million hides marks the turning point in the waste of 
a great material. There are few realitemsof wealth— 
what comes out of the mines—what grows in the fields 
and what is in and on the back of animals. Destroy 
any one of these and there is waste without any possi- 
bility of replacement. 

It has taken an unusual time and tide of events to 
make evident the wastes in industry. The two billion 
dollar waste in the shipping board muddle is but a 
puddle in the ocean of governmental waste the world 
over. 

We have emphasized time, time and again the point 
that ‘the power to tax is the power to destroy.”’ We 
want merchants to let these words sink in. Let them 
become an irritant until business men themselves 
stand up for an end to waste and methods wasteful. 

The storehouses of the nation are being cleaned. 
The wastefulness of business is being examined. 
Perhaps the greatest waste of all has been the waste 
of dollars, Many a business man would be heartily 


thankful if after inventory he finds his assets the 
equivalent of what they were in 1914. 

All of the excess profits, excess earnings and excess 
stock seem to be in the way of a tremendous waste 
very much in the same relation now as the waste of 
men and materials was in actual warfare. If the 
balance sheet could be struck now, what a happy 
world it would be. But it is going to take years to 
clean up the war debt and the money that the govern- 
ment wants to get will be more difficult to make. If 
the wartime dollar was worth 47 cents, what is it 
worth today, with commodity prices on the decline. 
If the dollar should go to par, in our own country, 
in terms of wage and commodity values, why we will 
see a government paying off its loans on the basis of 
$2 for every one received and spent during the war 
months. 

Merchants are striving to make their inventories 
as low as possible, because invariably they made up 
their tax returns on the cost basis. Here is a remark- 
ably fine message by John S. Capper, a merchant of 
Chicago: 


“We realize that it has become not a 
question of whether merchandise sells at a 
profit or at aloss. The profit of the individual 
is of small moment where the welfare of the 
multitude is involved. The clearing of 
shelves has become a public duty—shall I say 
a patriotic duty?—so that future purchasing 
may be done, to the end that the industries 
of America may not become stagnant. 

‘“‘And so we come to the waste that is 
greatest of all, the waste of time. It is one 
of the assets to the country greater in value 
than anything else.” 
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What a tremendous waste in unemployment. We 
may talk all about the waste of the leather, the non- 
utility of cheaper grades, the waste in wrong sizes and 
wrong selections, but there is nothing that is so damag- 
ing to business of the nation as the waste of the work- 
er’s time. 

A Winter of unemployment means the loss of mil- 
lions of hours. The unproductive hour produces no 
money with which to buy shoes or food. It is some- 
thing that we do not want in 1921. It is something 
that can be corrected if every man in every occupation 
would just stop and think about his place in industry 
in 1921. 


From Dollars to Cents in Drops 


| ‘HE situation in so far as style is concerned can be 
covered in a very few words. There will un- 
doubtedly be new styles shown at Milwaukee. Every 
manufacturer is staying awake nights working on new 
patterns, experimenting with various combinations. 
But please remember that orders placed in Milwaukee 
January 10, the day on which the convention opens, 
cannot possibly be placed in the works before January 
17 to February 1. What date will have arrived before the 
merchants who order them can get the shoes in their 
store, unpacked and placed ‘on their shelves? Mer- 
chants will need shoes between now and March 1. 
Our advice, therefore, is to buy moderately of staples 
and novelties which will sell well in your particular 
locality—and to place your orders now, provided you 
have liquidated. 

In so far as prices are concerned we can see no further 
drop of any consequence. Shoes have come down 
anywhere from $2 to $4 a pair (this, at least, is true 
throughout the Middle West) and future drops, if 
there are any, will be in terms of cents—not in terms 
of dollars. There is less risk in buying now, provided 
sane discretion is used as to quantities and styles, 
than there has been at any time during the last six 
months. Moreover, manufacturers are willing, in 
many instances, to shoulder much of what little risk 
there is and traveling men generally are taking orders 
to be billed at the price prevailing when shipment is 


made. 


The Sluggish Dollar Brightens 


RAGGING along for months the old dollar 
hidden in the merchandise is now liable to pop 
right out into view. What a happy surprise to some 
of us! Any one with a lot of made-up merchandise 
has wondered to himself whether the dollars therein 
would ever come out, much less as many as went in. 
But the word has gone out—the election has had 
something to do with it. A quicker clean-up of the 
liquidation of business instead of a slow and sluggish 
readjustment. 
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**Let’s have done with the old—let’s have the new,” 
is an American trait, not confined to politics alone. 
We are impatient to have the new staff at work in 
our government, but we are not going to wait for the 
new shift to go on duty before we proceed to do a 
little business on our own. Thus it is that the assur- 
ance has gone out that money is going to be a little 
freer—tension in the stock market is to relax and best 
of all the buying power of the dollar is apparently 
increasing. Its purchasing power is better on a de- 
clining market and some investors at 7 per cent will 
find that their interest yield may have a purchasing 
power of 10 per cent or 12 per cent in a few years. 


The Industry in Review 
Shoe and Leather Survey by Federal Reserve 
Board 

Washington, D. C., November 5—The Federal 
Reserve Board in its monthly summary of manu- 
facturing and business conditions has the following 
to say in connection with the shoe and leather 
industry: 

In the shoe and leather industry reports bring 
news of curtailed operations and in some cases com- 
plete shutdowns have occurred. Data from 15 
representative boot and shoe manufacturers in the 
Boston district indicate that operations are at from 
40 to 60 per cent of normal capacity with little 
Spring business placed. In Auburn, Maine, the shoe 
factories have been running full time, employing 
one-half to two-thirds the usual force. In the St. 
Louis district there are increases both in shipments 
and in current business in boot and shoe lines, but 
marked falling off in future orders has reduced manu- 
facturing activity. Plants within the district are 
estimated to be operating at from 55 to 65 per cent 
of capacity, the larger plants being more active 
than the smaller ones. Manufacturers are buying 
little leather, with consequent reductions in the 
prices of both upper and sole leathers. Tanneries 
have still further reduced the scale of operations or 
have closed down during the month. The St. Louis 
district reports that wet salted hides which sold in 
St. Louis at 41 cents per pound, October 15, 1919, 
were being quoted at 9 cents on the same date this 
year. The Philadelphia district says: ‘Tanners 
report an absence of demand for their product, 
which following the ever increasing lack of interest 
of the last few months is now at its lowest ebb. 
Both sales of finished stock for immediate use and 
orders for future delivery are decreasing and all 
concessions in price fail to stimulate the trade.” 





Bids for Army Service Shoes 
Washington, D. C., November 24—The War De- 
partment will open bids December Ist for 250,000 
pairs of army service shoes. 
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How About It? 


Better make shoes than make trouble, 
Better to sweat than to swear, 
Better good bread than a bubble, 
Better cold coin than hot air; 
Better a worker and toiler, 
Better stay put, when you're put, 
Who wants a spender and spoiler? 
Who wants a grouch and a nut? 


* * * * 


This American Vanderlip, who got the big, 
juicy concession in Siberia from Lenin, must be a 
good poker player. Alarmed at his success and 
anxious to get a slice of his good thing, political 
and commercial England undertook to bluff him 
by demanding to know all about his concession 
and business. Vanderlip smiled and told them 
to beat it; they couldn’t beat him. His business 
was his own and none of theirs. They could 
apply to the American Ambassador for further 
particulars. John Bull is now scratching his 
head. They scratched: this American from Rus- 
sia and caught a Tartar. How perfectly toppy! 
What? . 


* * * * 


A recent recipe for squash pie published in an 
intelligent press gives nine eggs, two cups of 
sugar'and half a pound of butter among the 
necessary ‘ingredients. For the love of Mike! 
Is nobody supposed to eat pie outside of the 
crime-stained profiteer class? The dastard who 
compounded this receipt for pie must be trying 
to goad the inhabitants of the Pie Belt into 
red revolution. 

* oa os @ 


“The Star-Spangled Banner” was written and 
sung by Francis Scott Key. He was probably 
the only American who never forgot the words 
of that stirring song and never got off the key. 


* * * * 


“What car are you using this, year, Mr. 
Hardup?”’ 


‘Same old car, Mr. Bonehead, the street car.”’ 


* * * * 


When you can’t get a dollar that’s new 
Along with the dollar that’s old, 

Just get what you can without hullabaloo, 
Take the-old one and don’t be a scold. 
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Your Step 


The difference between Jupiter and Charlie 
Chaplin is more than merely millions of miles 
Jupiter is a fixed star and Charlie a movie star; 
one you look at with a telescope, the other with 
opera glasses; one stirs the thoughtful to rapture, 
the other the unthinking to laughter. Jupiter 
is high enough in the heavens to specialize in 
angel food; while Charlie is near enough to 
earth to specialize in custard pie. It is quite 
evident the two are different. 


* * * * 


There are many definitions of the term civiliza- 
tion. Here comes a philosopher who says civili- 
zation is the art of making your fellow man do 
your work while you take the wages; in other 
words, “‘Eating your bread in the sweat of some 
other fellow’s face.” The moral is, get civilized 
and don’t be the other fellow. 


* * * * 


The Demon Rum has been put out of business 
and two other devils are slated for destruction— 
tobacco and coffee. And yet the Declaration of 
Independence said we Americans were entitled 
to “Life, Liberty and the Pursuit of Happiness.” 
Mexico is beginning to loom up as a quiet place 
of refuge where down-trodden Americans can 
fly to when the awful day arrives. 


* * * * 


“My house,” said Mr. Boozer, “had the 
reputation of being haunted; but it’s as quiet 
and restful as a graveyard since I got rid of the 
Irish, Scotch and Kentucky spirits I had in the 
cellar.” 

* * * ok 

McNutt was fond of the limelight and quite 
willing to air his views on any question at any 
time. Callahan disliked McNutt and when a 
mutual acquaintance told him, “I see McNutt 
is talking again. Quite an advertiser, I'll say. 
Never disposed to hide his light under a bushel,”’ 
Callahan came back sourly with, ““‘Why should 
he? He'll find a thimble big enough for that job.” 


* * * * 


“I thought you had an appointment to go 
with your girl to a dance last night?’’ said Box 
to Cox. 

“No,” said Cox thoughtfully. “I had a dis- 
appointment with her. She went to the dance 
with Rox.” 
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EADERS in the industry, mer- 

~chants, manufacturers and men of 
allied lines did honor to the dean 
of the retail shoe industry—Hotel 
Astor, November 22, 1920. 
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Meet to Honor Andy McGowin 


All Branches of Industry Join in Presentation of Loving Cup to the 





New York, November 22. 

TJ T is a mighty fine thing for men to get together to 
I tell one of their number what they think of him, 

face to face. Too often the habit is to make ac- 
knowledgment of leadership after the man has gone. 
Pick out the 75 leaders in the shoe and leather indus- 
try, merchants, manufacturers, leather men and work- 
ers in the allied field. Bring them all together in a 
banquet room in the Hotel Astor and you just visualize 
the outward token of esteem possessed by these in- 
dustries for A. C. McGowin of Philadelphia. We no 
longer say A. C. McGowin of Wanamaker’s because 
he has proved himself greater in this service than to 
one institution, for he stands the founder of the Na- 
iional Shoe Retailers’ Association, its first president, 
and the man who has done most toward the upbuilding 
of that organization. 

But this meeting was not on retailing alone. It was 
to mark the completion of a very important piece of 
work that commenced with the first sessions of the 
War Industries Board at Washington. 

The meeting resolved itself into pleasant reminis- 
cences and appreciations of A. C. McGowin, The Man. 
Speeches in tribute to his services to the industries 
were given by every one of the crafts represented. 
The following men spoke: James P. Orr, E. D. Gilder- 
sleeve, Henry W. Cook, J. Frank McElwain, John S. 
Kent, A. H. Geuting, R. P. Hazzard, W. W. Willson, 
E. H. Cook, John Slater, Chas. Vaughn, F. G. Harper, 
and Hovey E. Slayton. 


Two Highlights and an Address 


Aside from their compliments to Mr. McGowin, the 
speakers took occasion to emphasize points as to busi- 
ness conditions, of which the following highlights 
stand out conspicuously: 

A. C. McGowin: “There is just one thing in all of 
the world that can get us out of our difficulties— 
OPTIMISM. The great thing is to keep on doing 
business, even though you do it at a loss at times. for 
you are now laying the foundations for honorable 
success, and you will learn that there is no success 
worth while that is not honorable. Shoes are necessi- 
ties. No one wants to buy on a falling market, but 
we must recognize the point at which to buy and sell. 
Manufacturers are selling at a great loss, so are we 
who are thinking wisely. It pays to do business even 
at a loss. We are making friends and customers and 
we are bound to win when the turn comes. We think 
it wise to buy and sell, even if we have to pay more 


Eminent Leader 





for replacement values. What this world needs most 
is a knowledge of the art of being kind.” 

John S. Kent: “Business will revive and be on a 
healthy basis soon. We are all liquidating as fast 
as we can, not looking at the immediate present but 
at the preservation of the future of the industry. The 
sale of hides and leathers during the past week is a 
sure sign of business progress. We have hides practi- 
cally on a pre-war basis. Are we not nearer the turn- 
ing point? Let us build slowly and let us all believe 
that prosperity is due in 1921. Not our hopes but our 
judgment should be consulted. None of us can afford 
to be pessimistic on America where America is at 
stake. , 

Probably the most pertinent address made at the 
meeting was that of F. G. Harper, retail shoe mer- 
chant of Philadelphia, as follows: 


We Find Distrust Everywhere 


From the retail merchants’ point of view, it seems to 
me that the great difficulty that we are facing, not 
only in our own industry but in the world at large, is 
the matter of distrust. When our dear enemy made a 
scrap of paper of a solemn obligation, they sowed the 
seeds of distrust that perhaps we won’t live to see 
lived down. It is unfortunately a thing which exists 
in our industry, between its various branches; it is 
something which exists between the men we hire and 
the people who employ them; it is in all branches of 
industry in this country; it is in politics; it is against 
the government. There isn’t a corner of the world 
that we can look to but what we find distrust. 


How to Place Orders with Confidence 


I think that the holding off of orders in our own 
trade, while it is based upon very natural conditions 
in retailers’ stocks, is emphasized very largely by dis- 
trust of the men they ought not to have to distrust, 
and I refer to our good friends, the manufacturers. I 
don’t think the distrust is deserved. I think that a 
retail merchant, if he has had good connections in the 
past, ought to be able to go to his manufacturers and 
find out from them, with a reasonable degree of cer- 
tainty, whether or not he can place orders in confi- 
dence. If he cannot get that sort of advice from his 
manufacturer, I would say, change your manufac- 
turer. 

The main difficulty, from the retail merchants’ 
point of view, seems to be that they are overloaded 
with stock. Of course, they are. We couldn’t have 
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any such chaotic conditions in the industry, non- 
delivery, delivery six months late, buying from three 
or four sources when perhaps they only bought from 
one before, without piling up stocks on the merchant’s 


shelves. 
Flow of Orders All the Time 


Let us take a lesson from Mr. Brigg’s point of view; 
let the retailers take a lesson from him, and let the 





A RENEWAL OF FAITH 


By Vice-President-Elect Calvin Coolidge to 
Boston Boot and Shoe Club 


Especially at this time I would like to be 
present to say a word regarding the importance 
of a higher standard in trade relations. The 
greatest obstacle to continuing prosperity is 
uncertainty. Uncertainty is always caused by a 
lack of confidence. It is not always possible for 
men to meet obligations. No one can complain 
of that, but there seems to be a great tendency to 
avoid obligations that could be met, with a 
result that is demoralizing to everybody. This 
is especially true in the matter of the cancella- 
tion of orders. If one person is allowed tocancel, 
it means that everyone must have the same 
advantage, which throws the entire trade into 
confusion and results in a great deal of loss, none 
of which would happen probably if such can- 
cellations were not allowed. 

There are times when it is impossible for em- 
ployes to continue their employment in accord- 
ance with their agreements made under condi- 
tions which have altogether changed. There are 
times when employers cannot continue to oper- 
ate their plants in accordance with expectations 
which they had entertained in the past. Under 
these conditions there must, of course, be a 
mutual readjustment. But what is especially 
needed is a renewal of faithful observance of all 
obligations and a realization of the sacredness of 
contracts. This is the very foundation of all 
economic activity and all progress. Unless it is 
the rule of action civilized society will break 
down. By holding up this standard your club 
can perform a most patriotic service. 











manufacturers co-operate with them, so that the lesson 
can be of some real value. We ought to get a little 
better immediate delivery basis than we have at 
present. There is, to my mind, too much placing of 
orders for future requirements. We have a very diffi- 
cult problem in the retail business to keep our stocks 
in such shape that we can meet the demand of the 
public. I think that problem is more difficult than 
the manufacturer has to produce the goods. But, if 
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the retailers as a whole will lay down as a solution of 
their problem the placing of orders continuously, not 
season orders, it will help very materially. Some of 
them place orders forty per cent, some fifty per cent, 
some sixty and seventy per cent of their season’s re- 
quirements ahead. I don’t care what the percentage 
is, it is too big. They ought to buy all the time; and 
if they did, the factories would be able to operate on a 
very much more even level and the merchant certainly 
would not be caught with any such overload of stock 
as he has now. 





MAKE WORD AS GOOD AS BOND 


Resolutions on the Sanctity of Business 
Contracts and Agreements Adopted by 
The Boston Boot and Shoe Club 


The Boston Boot and Shoe Club, representing 
in its membership important business houses in 
the tanning, shoe manufacturing and kindred 
lines of trade, and having in mind the long and 
honorable history of the industry; the men who, 
living and dead, have stood for character and 
reliability, whose “word was as good as their 
bond,”’ who have built great institutions of in- 
dustry on the solid foundations of truth and fair 
dealing, does hereby 

RESOLVE: That in these trying times of 
readjustment and uncertainty and substantial 
losses in all lines of trade, it goes on record as 
believing in the inviolability and not the vul- 
nerability of contracts and agreements; that it 
commends the great majority of firms in our line 
of trade who have “played the game”’ fairly, 
accepted their losses, and lived up to their con- 
tracts, and thus nobly carried and passed on to 
the coming generation the torch of high moral 
responsibility in business relations. 

“Good name in man or woman dear, my Lord, 
is the immediate jewel of their souls. Who 
steals my purse steals trash. “Tis something, 
nothing, ’twas mine, ’tis his and has been slave 
to thousands, but he that filches from me my 
good name robs me of that which not enriches 
him and makes me poor indeed.” 











Even in normal times merchants carry too many 
shoes on their shelves; they carry too many conflicting 


. lines. You cannot operate on a falling market with a 


lot of stock on your shelves, without suffering severe 
losses. We are going through that period now. 

Just as sure as next Spring will come, we will find a 
lot of retail merchants short of merchandise; we will 
find a bulling of the market in some circles and for 
certain classes of merchandise, and it lies within the 

(Continued on page 56) 
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shoe store very much out of date, whose pro- 
prietor will save himself from ruin by closing 
his store and bringing his window trimmer and shoe 
clerk with him to the Milwaukee convention. For 
years this merchant struggled against competition 
and whenever a year had rolled around his song, 
‘profits, profits, whose got the profits,” became louder. 
But the Milwaukee convention changed it all. The 
four days spent in the large Auditorium hearing and 
seeing everything that a shoe merchant should know 
in order to be successful, having his 
window trimmer learn the funda- 
mentals of trimming and decorating, 
having his clerk educated in everything 
from meeting customers to selling 
shoes, all put new life and blood into 
the old store and the old proprietor 
begins to realize that he is on the road 
to better merchandising with the de- 
termined goal—success. He returns 
home and then there is a new store and 
people find it a better place to trade, 
the store front is modern, the window 
trims are attractive, shoes are fitted 
properly, there is a new atmosphere, 
competition is no longer a problem. 


SS aeae e in the United States there is a 


The Japanese Tea Garden 


The “Japanese Tea Garden” is a 
separate room in the large Auditorium, 
set aside as an entertainment parlor 
for the wives and daughters of the 
visiting registered shoe merchants, manufacturers 
The Milwaukee convention com- 
mittee early realized the importance of the 
entertainment feature and of taking care of the ladies 
in an out of the ordinary way. There is probably not 
a large drawing room in New York, Chicago or any 
other large city unless it has Japanese paintings and 
art work on the walls. The “Japanese Tea Garden” 
as it will appear in the Auditorium at the large 
Milwaukee Convention has been carefully reproduced 
after the most popular Garden of Nippon. The walls 
of the room will be covered with scenery of Japanese 
landscape, villages, dwellings, etc., all painted by 
Howard Tuttle, one of the best known and most 
famous scenic artists of the world. 

In the immediate foreground as if projecting out 
of the landscape will be actual Japanese huts or 
dwellings and before all this will be the stage, the 
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Six Weeks to Milwaukee 
The Coming N. S. R. A. Convention Promises 10,000 Merchants 


in Attendance 





Convention Poster 










Japanese stage, with the well-known bridge in the 
background. 


TO MILWAUKEE “VIA ST. LOUIS” 


Showing the Great Enterprise of the ‘‘Show 
Me’”’ Boys 

The St. Louis Shoe Manufacturers’ and Whole- 
salers’ Association have mailed to’ four thousand shoe 
retailers in territory adjacent to St. Louis an invita- 
tion to “buy their tickets via St. Louis,’ when they 
go to the N. S. R. A. Convention 
at Milwaukee, January 10 to 13. 

This invitation is in the form of a 
letter which gives full particulars of 
rates, etc., on the special train leaving 
St. Louis for Milwaukee Saturday, 
January 8. 

Previous to the departure of the 
special train, the St. Louis Shoe Manu- 
facturers and Wholesalers have made 
elaborate arrangements, consisting ofa 
dinner and other entertainment, for all 
visiting merchants passing through St. 
Louis on their way to Milwaukee. 
Hotel accommodations will be pro- 
vided where visitors can rest. 

Reservations should be made as 
early as possible to J. G. Samuels, 
Chairman of Hotel and Transportation 
Committee, 1214 Washington Avenue, 
for sleeper on special train leaving St. 
Louis 11:45 P.M., Saturday, January 8. 






























Shall the Super Sell Shoes? 


ERE’S another short cut to distribution “minus 
retail profit’’ in shoes. Regular retail mer- 
chants should jump on it. A Chicago concern 
sends its catalogs to large factories, and asks the 
superintendent to tack them up by the time clock. 
Just imagine a $10,000 a year superintendent doing it. 
He wouldn’t hold his job five minutes if he wasted 
his time that way. But next thing we know, those 
“‘sell-direct”’ fellows will be requesting the superin- 
tendent to get a sizestick and fit shoes to the feet of his 
employes. 
However, it’s the plain duty, as well as the plain 
business, of regular shoe merchants to sell shoes to the 
workers in the factories around their stores. 















HE managers and officers of the Shoe Traveler's 
Association of Chicago have always had a de- 
sire to work in harmony with the National Shoe 

Retailers’ Association. Ever since the announcement 
that the N. S. R. A. national convention for 1921 
would be held in Milwaukee the doubt as to the feasi- 
bility of holding the Chicago National Shoe Exposition 
at their regular time has been much discussed, inas- 
much as the date of the Milwaukee convention con- 
flicts with the date usually occupied by the Chicago 
Exposition. 

After a consultation between a committee of shoe 
travelers headed by Dave Davis and the committee 
having charge of N.S. R.A. convention arrange- 
ments, it was decided that it was both logical and 
practical to hold the Chicago National Shoe Exposi- 
tion during the last four days of the week of January 
9th to 15th, on January 12th, 13th, 14th and 15th. 

The convention committee at Milwaukee has pre- 
pared to entertain its guests as no other convention 
city has heretofore attempted, recognizing that the 
five thousand or more merchants who will attend the 
wonderful show at Milwaukee will not have ample 
time to buy all their needs and at the same time attend 
all the convention sessions and enjoy the entertain- 
ment features. The Chicago shoe travelers feel it in- 
cumbent upon them to give these merchants a further 
opportunity by opening their lines for the balance of 
the week at the Palmer House. 


From Milwaukee to Chicago 

Three floors at the Palmer House have been re- 
served and practically all of this space contracted for 
by the shoe travelers having membership in the Shoe 
Travelers’ Association of Chicago. 

The lines shown will represent the leading manu- 
facturers of the various shoe centers of the country. 

The Chicago manufacturers and wholesalers are 
joining hands with the shoe travelers in this Exposi- 
tion and will be represented along with the out of town 
lines. 

The merchant will have an opportunity of buying 
footwear and accessories not only for future delivery, 
but he can also supply his needs for immediate deliv- 
ery from some of the most representative general lines 
and specialty lines in the trade. 


A Place for Comparisons 
Merchants have been hesitating placing orders on 
account of uncertainty of styles and prices. Here will 
be an unusual opportunity for a merchant to deliber- 
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ately compare qualities of materials, workmanship, 
styles and prices and satisfy himself as to where he 
can to best advantage place his business. 

The spirit of co-operation which has always charac- 
terized these shows staged by the Shoe Travelers will 
be strongly in evidence at the forthcoming Exposition. 
If a merchant does not find these shoes and prices to 
his liking in one sample room, he will be referred to 
another by the salesman in charge. 


Jos. H. Everston, Manager 

The salesmanagers and other factory representa- 
tives of out-of-town concerns who will be in attend- 
ance at the Milwaukee Convention are arranging to 
stop off at Chicago and be present at their displays 
during the entire length of the Chicago National Shoe 
Exposition. 

Plans have been completed to provide hotel facilities 
and other accommodations for all shoe merchants in- 
tending to remain in Chicago for a while after the 
Milwaukee Convention. 

Jos. H. Everston, formerly associated with the “Boot 
and Shoe Recorder” as Manager of the Western Service 
Department, has been placed in charge of the Chicago 
National Shoe Exposition. His headquarters will be 
in room 906 Security Building, Chicago, where all de- 
tails relative to accommodations, display rooms, and 
other Exposition matters willl be given attention. 





MEET TO HONOR ANDY McGOWIN 
(Concluded from page 54) 
hands of the retailers themselves to solve that problem 
—they are the ones who are nearest to the consumer 
and they in turn can help the entire industry. 

We cannot do very much, in spite of Mr. McGowin’s 
advice, to stimulate trade in certain circles; for in- 
stance, among classes of men who buy better grades 
of shoes. That seems to be the point that is suffering 
the most. As one man said today, a fellow will go out 
and pay $35 for a bottle of Scotch whiskey, but he will 
be damned if he will pay $18 for a pair of shoes. That 
attitude is something that we cannot get around, but 
we can get around it among the class of people that 
consume most shoes, that is, in the middle grades of 
men’s and in all grades of women’s shoes; and if the 
retailer himself will so organize his business that he 
has a constant stream of fresh merchandise coming 
into his house, I believe it would help the retailer pri- 
marily, in whom I am interested most. and secondly 
the manufacturer and tanner, all the way down the 
trade. (Applause.) 


Nov. 27, 1920 
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A Store with an Atmosphere 


Exclusive Women’s Shoe Shop in Cameo Effect---Fletcher & Co., Ltd., 
Boston, Proprietors 


N “the street of little shops,’ which are to be 
found on either side of the foyer of the Little 
Building, Boston, and adjoining a fashionable 

millinery shop on one side and a group of leading 
theatre ticket offices on the other, is situated the 
exclusive women’s shoe store of Fletcher & Co., Ltd., 
sole distributors in the big Massachusetts city of the 
Edwin Clapp shoe. 

This store is designated as Shop “K”’ in the Little 


Building “runway” and opened September 22, last. 
It is set in cameo effect amid beautiful surroundings, 
and has attracted much attention from the fashion- 
able women shopping public. 

For some years past, Fletcher & Co., Ltd., had 
been waiting for a favorable location. They had been 
conducting a shoe store exclusively for men at 
2 School Street with much success, and wished to 
extend their activities to the distribution of high- 
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grade footwear to sister, as well as to brother, but 
they wanted just the right setting and atmosphere. 


Homelike Appearance 

The store front reminds one of a vestibule in a 
beautiful home. It is mahogany trimmed with a 
gray marble base, ,the floors of the windows are of 
birdseye maple, the curtains are of golden brown 
velour with old ivory silk linings, the valances are 
of golden brown and the display stands are of glass. 

The interior is fitted in a reception room style. 
The first object to greet the eye is an imported case 
of solid mahogany. The top is inlaid. This case 
has a glass shelf on which are displayed shoes for 
every hour of the day, from the dainty white satin 
boudoir in Dresden effect to the high shoe of kid; 
buckles glitter on silver cloth and black satin evening 
slippers; there are oxfords in black kangaroo, plain 
pumps in bronze, brogues with the military heel; 
slippers in strap and beaded effects and spats. 


Wicker Furniture 


There is a balcony where more stock is kept and 
which gives a pretty decorative effect. A gray 
velour rug covers the floor, displaying a tiled border. 
The rug at the entrance is in old blue and buff. 
The furniture is of wicker, with old blue velvet 
upholstery—seventeen chairs in all. A pedestal 
occupies the center of the room and grouped around 
the pedestal are four larger wicker easy chairs. An- 
other real “homey” device has been arranged in the 
shape of a little wicker writing desk, which occupies 
one corner of the store. This is supplied with sta- 
tionery, pens and ink. 





Taxation First Congressional Subject 


Efforts to Be Made to Postpone Dec. 15 
Tax Payments 

Washington, D. C., November 24—The approach- 
ing reconvening of Congress has stirred up interest in 
the business community as to action to be expected on 
revenue and taxation revision. It is scarcely to be 
expected that much will be done along these lines be- 
fore the extra session, which, it is to be presumed, will 
be called for March. The short session will be de- 
voted to appropriation bills, unless there proves to be 
sufficient sentiment to pass some emergency legisla- 
tion for the relief of those business houses which find 
themselves in financial straits by reason of the recent 
depression and the impendency of their December 
income and excess profits tax payments. 

It is not believed by the best informed persons that 
such legislation could be enacted before December 15. 
A joint resolution of the two houses might be hurried 
through, but it would meet with the active opposition 
of the Treasury officials, who see the necessity of issu- 
ing a large quantity of new treasury certificates on an 
already saturated market ifsuch reliefis granted. They 











do not believe such a device to be advisable, even if possi- 
ble, at this time. Postponement of the December 15 
tax payments would leave the government short 
$650,000,000 for current expenses. 

That repeal of the excess profits tax will come in the 
course of the next year is, however, conceded. The 
Republican majority is virtually pledged to such a 
course. The difficulty will be reached when a new 
plan for raising revenue is put forward. The revenue 
must be raised and if not by the present form of taxa- 
tion then by some other form of impost to be provided 
by the. new Congress. 

The sales tax is that most frequently under discus- 
sion in business circles just now. - There are severa' 
variations of this plan, all being the same in principle. 
Disputes about details can probably be adjusted easily. 

The forthcoming report of the Secretary of the 
Treasury will recommend repeal of the excess profits 
tax and also some modifications of the surtaxes. 






























Manufacturers’ Committee Meets 


New York, November 22—The regular quarterly 
meeting of the Massachusetts Boot and Shoe Manu- 
facturers’ Association was held in New York, Monday, 
November 22. 

Manufacturers from all parts of the country were 
in attendance and the meeting was perhaps the most 
representative in years. After the session which was 
executive, J. F. McElwain, President of the National 
Boot and Shoe Manufacturers’ Association, stated that 
it was the consensus of opinion of the manufacturers 
present that prices of shoes based on today’s leather 
market represent sound values for the Spring trade. 

The price level of raw material has declined to what 
seems to be a bedrock basis. Leading tanners have 
shown that they believe this to be true by making 
large purchases of hides. They have also established 
leather prices close to replacement value, and as a 
matter of fact below what seems to be actual mer- 
chandise value. 

It must be remembered, however, that as long as 
labor costs remain far in excess of the pre-war basis 
we cannot expect a complete return to pre-war prices 
of manufactured goods. Prices to the consumer al- 
ways, and naturally so, lag behind manufacturing 
prices from three to six months. Many retail mer- 
chants, however, are doing everything in their power 
to discount the lower price level of the future by put- 
ting into effect sane price reductions at this time. 

In order to secure prompt delivery, merchandise 
should be purchased now for January, February and 
March delivery. Conservative purchasing is the 
policy of the wise merchant. 

It was brought out that retail business is reasonably 
good and that stocks as a whole are not large, and that 
consumption during the past six months has greaily 
exceeded production. 
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The Pioneer Petot Shoe Store at Dayton, Ohio. 


The Founder, Charles E. 


Petot, at Upper Left, and at Lower Right His Partner and Manager 
at Dayton, K. M. Horn 


Charles E. Petot and His Eleven Stores 


Concentration on Three Prices, Close Margin of Markup and Rapid 


Turnover of Stock Has Spelled a Brilliant Success 


HE story of Charles E. Petot and the chain of 
eleven “‘Petot’’ shoe stores reads almost like a 
fairy story. The principles of merchandising, 

the small margins of markup and the rapid rate of 
stock turnover are so unusual that the average mer- 
chant can scarcely grasp them. 


Pioneer Petot Store 


The picture of the store which appears at the top of 
this page is the pioneer Petot Store and was started by 
C. E. Petot with K. M. Horn as manager March 15, 
1916. The phenomenal business done by this store 
the first sixty days it was in business induced C. E. 
Petot to start opening more stores of the same kind. 


From Telegraphy to Shoe Selling 


Mr. Petot was reared in a little village of Loudon- 
ville, Ohio, where his father had a shoe store. Young 
Mr. Petot, full of enthusiasm and ambition, wanted a 
larger scope for his activities than a retail shoe store. 
Accordingly at the age of sixteen he became a tele- 


graph operator in his little home town. A year later 
he left home, spending five years in various telegraph 
offices west of the Mississippi, finally landing down in 
old Mexico. Each time he moved it was to accept a 
better paying position; finally he was earning $150 a 
month Mexican money. This was about the top price 
possible; good living wage but no chance to accumu- 
late a competency. He then determined to learn the 
shoe business and learn it right, so he gave up teleg- 
raphy, went back to the little village store of his father 
and started to work at seven dollars a week. Here he 
spent two years studying shoes, feet, merchandising 
methods, and human nature. 


A Shoe Traveler 


Another angle of shoe selling attracted him. He 
wanted road experience, and took the line of the Cady- 
Ivison Shoe Company, in the small towns of Ohio and 
Michigan. Later he represented J. P. Smith Shoe 
Company, in about the same territory, but called on 
larger stores. 
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ie. The Petot Shoe Store at Canton, Ohio, and Its Manager, 
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From this concern he changed to the George E. 
Keith Company. It was not long before he became 
one of the star salesmen of this firm, with whom he 
continued for 15 years. 

He was always looking for merchandising methods 
that were sound and practical in the stores which he 
visited. He convinced himself that the average mer- 
chant carried too many lines and too much stock. He 
saw the possibility of success in a retail store concen- 
trating on a few lines in the wanted styles, sizes and 
widths. 

He backed up his conviction by selecting a partner 
and opening up a Walk-Over store in South Bend, Indi- 
ana. This store was prosperous. Then he found an- 


G. B. Hays 


other good partner in another good city and opened up 
another store. This chain was extended. until it num- 
bered twelve Walk-Over stores. In each instance the 
resident manager was a partner and the stores have all 
been successful financially. Mr. Petot still retains his 
interest in a number of Walk-Over stores, but leaves 
the management of these stores entirely in the hands 
of the resident partners, devoting his entire attention 
to the Petot stores. 


Starts Popular Priced Stores 


Back in 1915 he severed his connection with the 
George E. Keith Company and started the building of 
his chain of Petot Shoe stores. 
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Petot Shoe Store at Akron, Ohio—R. W. Schauweker, 


Manager 


When the war came on Mr. Petot could easily foresee 
that prices would go sky high and he figured that it 
was going to be very hard for the average merchant to 
market the lower priced merchandise, so just at this 
time he stepped in and opened stores at popular prices, 
keeping his overhead very low and buying his mer- 
chandise in such a manner as to command a large vol- 
ume of business from the public. 

A departure from the usual merchandising methods 
would be necessary, in the opinion of Mr. Petot, tofur- 
nish good dependable shoes at prices the masses of 
people could afford to pay. 

The solution of the problem was to concentrate on a 
few prices; on a few of the most wanted styles; buy 





from a few factories who were in a position to handle 
large quantity orders, then to adopt a merchandising 
policy that would keep overhead down to a minimum. 


Strictly Cash Basis 


This meant strictly cash, no deliveries, no approvals, 
and no exchanges on Saturday. Not a drastic ‘““‘Ham- 
mer and tongs’ methods in handling customers, but 
courteous treatment, both in making sales and in 
handling exchanges and refunds; carrying sufficient 
sizes and widths to fit people right, and insisting that 
the salespeople fit them right the first time to avoid 
the expense of exchanges. The policy toward sales- 
people has been liberal enough to attract and hold 
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Petot Shoe Co. at Columbus, Ohio—H. B. Zavitz, Manager 


good, intelligent men and women. The labor turn- 
over has been exceedingly small in the Petot stores. 

When the chain of Petot stores was started it was 
the intention to sell shoes for men and women at $3.50 
only, but as prices advanced the retail prices were 
necessarily raised to keep within the same grades. 
The price range was also widened but has been kept 
to three prices: Those prices now being, $8.00, $9.00 
and $10.00. These stores have always kept away from 
odd prices. 


Each Manager a Partner 


The original plan of having each store manager a 
partner in the business has been strictly adhered to. 
Each store, therefore, is an individual unit having a 
resident partner. Usually when a new store is to be 
opened a man who has proved his ability in some one 
of the stores is made manager and partner of the new 
unit. 

Mr. Petot’s province in the organization is to do the 
buying for the whole chain which now numbers eleven 


stores. As a rule the same styles are bought for all 
stores but some certain styles sell well in one store and 
not so well in another, so a system of transfer has been 
arranged which has worked very satisfactorily. 


In 1,200 Pair Lots 


Unless a shoe looks good enough to warrant the pur- 
chase of at least 1,200 pairs it is not considered at all. 
Frequently an order on a single shoe will total 4,000 to 
5,000 pairs. By this method of purchasing, buying 
costs are reduced to the minimum and factories can 
well afford to make price concessions because their 
selling costs and manufacturing costs are both re- 
duced. 

“Our stores have prospered,” said Mr. Petot, ‘‘be- 
cause we builded on a sound foundation. It is only 
natural for a man to work harder when he is working 
for himself. That’s why every manager is made a 
partner in the store he manages. 

“Buying is a different game than selling. I devote 
all my time to studying styles, qualities, facilities of 
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Petot Shoe Store at Terre Haute, Ind.—W. W. Winslow, Manager 


manufacturers to get our shoes out on time and to 
general business conditions. To be a successful store 
manager a man must devote his time and talents to 
the selling end. He is not in a position to study mar- 
ket conditions, leather supply and prices; to know as 
accurately what will sell as a man who devotes his 
time to the study of these things; therefore, I do all 
the buying and the boys in the stores do all the selling. 
Of course, we consult and talk over these matters. 
We are all one big family—twelve brothers—each of 
the other eleven being a half owner and manager of a 
store. No manufacturer has one cent invested in any 
of our stores. 
Rapid Turnovers 


‘Another reason for our prosperity is that we keep 
our overhead expense down by our rapid stock turn- 
over on pairs—dollars are not considered in this calcu- 
lation. Last year the lowest rate of turnover in any 
store was over five times, remember based on pairs, 
while some of our stores showed over ten times. 


“In one store, for instance, the men’s stock averaged 
1,200 pairs while the average sales were 600 pairs per 
week or a complete turnover every two weeks 
Think for a moment what that rapid turnover of in- 
vestment means in overhead. The average over- 
head in all eleven stores, including partners’ salaries, 
salespeople, rent, etc., was 1434 per cent; about half 
what it cost the average store to do business. 


Right Merchandise at Right Time 


“Successful merchandising depends upon a mer- 
chant’s ability to have the right thing at the right 
time. To have the shoes people want, when they want 
them, then get out from under and not have them left 
over when the demand ceases. 

“Let the public get hungry for certain things and 
then feed them good and plenty while the hunger craze 
is on. 

‘The successful chef cooks just enough and does not 
have a big batch left over. 
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Petot Shoe Store Managers—(Reading from Left to Right, Upper Row) William A. Straub, Louisville, Ky.; L. A. Van Kirk, 
Indianapolis, Ind.; Robert W. Pickering, Springfield, Ohio; (Lower Row) G. A. Wendling, Troy, N. Y.; H. H. Morgan, 
Evansville, Ind. 


“We have been successful in getting wanted mer- 
chandise when we need it by working with the manu- 
facturers. Our stocks are always in condition so we 
can use some shoes. By allowing a manufacturer to 
make shoes when he wants to make them he will usu- 
ally give a little more quality and workmanship for the 
money than if he is pushed and crowded. The manu- 
facturer is the best friend the merchant has; it 
pays to cultivate his good will and work with 
him.” 


The locations and managing partners of the Petot 
Shoe Company’s stores are as follows: 

Columbus, Ohio, H. B. Zavitz; Springfield, Ohio, 
R. W. Pickering; Akron, Ohio, R. W. Schauweker; 
Dayton, Ohio, K. M. Horn; Evansville, Indiana, 
H. H. Morgan; Terre Haute, Indiana, W. W. Wins- 
low; Louisville, Ky., Wm. Straub; Indianapolis, Indi- 
ana, L. A. Van Kirk; Trenton, New Jersey, F. R. 
Thatcher; Troy, New York, G. A. Wendling; Can- 
ton, Ohio, G. B. Hays. 
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Wicker Furniture in 
New Utility in Shops 
for Men, Women and 


Children 


OURTEEN years ago a quiet and earnest- 

minded man arrived in Portland, Ore., penni- 
less—but nevertheless determined to go into 
the retail shoe business. Geo. L. Greenfield of the 
Geo. L. Greenfield Shoe Company was the quiet man. 
Evidently, Portland jobbers considered pluck and 
ambition as valuable an asset towards extending 
credit as cold cash, for they allowed Greenfield to 
carry a small stock on a consignment basis. A tiny 
hole of a store was rented in a cheap location. Mrs. 
Greenfield was her husband’s only assistant, but the 
two gave their customers service. 

In a few months they were able to buy goods 
outright and gradually established their credit. Two 
years later Greenfield bought out Wright’s shoe store, 
in a down town location. In order to let people know 
“he was there’’ he advertised a large sale and sold 
shoes at 10 cents a pair—good shoes at that—and the 
response was so heavy that police reserves were 
called for to keep order. 


A Wicker Furnished Store 


The Geo. L. Greenfield shoe store occupies a 
40 x 100 foot corner on the ground floor and 60 x 100 
feet on the second and third floors. In the men’s 
and women’s departments on the main floor the 
furniture is of comfortably upholstered wicker, in- 
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From a Hole-in-the-Wall 


“Circus Has Come to 
Town” in the Gray 
Shop for Juveniles 
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Quite Sociable for Women 





dividual cretonnes being used. A small patterned, 
thick carpet offsetting the cool gray walls, wood- 
work in soft, pleasing gray, and well diffused lighting 
make the Greenfield store a pleasant place to visit. 
No expense has been spared to gain the soft gray 
effects, yet there is no suggestion of hardness or 
elegance to shoo away a customer of modest means. 
Refinement and practicability are the keynotes of 
the Greenfield store. Unique gayly painted smoker’s 
stands are close at hand to the men’s fitting chairs, 
which are of a more solid and substantial design than 
those on the women’s side. 


Welcome to Juveniles 


The most noticeable feature of the Greenfield store 
is its famous juvenile department on the second 
floor. As nearly as possible, the place represents a 
nursery, the kind red blooded girls and boys actually 
play in. A painted frieze, cleverly executed, shows a 
parade of circus performers and animals merrily 
marching around the room—all in perfect step. 
Large hand-painted, animated Mother Goose cutouts 
stand on the low shelvings of light gray enamel. 
Wicker furniture, just like the big folks’ downstairs, 
is supplied in expectation of large numbers of juvenile 
customers. For convenience in fitting the chairs are 
of average size, though if the little folks do want to 
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merely rest, there are provided tiny easy chairs and 
rockers. The outside walls are of solid windows, 
covered with appliqued net, through which the day- 
light filters pleasantly. And after all this, every 
child that leaves the Greenfield store is given an 
attractive novelty toy—separate choice for the girls 
and for the boys. The children are Greenfield’s 
hearty advertisers, and insist on being brought back 
to the real children’s shoe store. 


First Interest—the Window 

“lt was my idea,” says General Manager J. L. 
Zingleman, “that a high-class shoe store of this 
sort, favorably located, could do more towards im- 
pressing the buying public by beautiful, frequently 
changed window displays, than by newspaper adver- 
tising. For instance, we might advertise fine mer- 
chandise, etc., and bring the buying public to our 
very doors, but if the display is unattractive they 





Large Single Sale 


California Retail Store Sells $152.80 of 
Footwear 


G. Calder Bennett of Redlands writes that 
business is good in both the Redlands and San 
Bernardino Booteries. Mr. Bennett states that 
Al Winn of the Redlands force sold to one cus- 
tomer in one single sale $152.80 worth of mer- 
chandise, including style and comfort shoes, two 
pairs of lace boots with Louis heels, two pairs 
of walking boots, two pairs of oxfords with 
military heels, four pairs of slippers with Louis 
heels and two pairs of rubbers. This purchase 
was made by a patron who is expecting to return 
to Europe and who said that she appreciated 
American-made shoes and their style distinc- 
tiveness. 











might pass on in disappointment. My idea was to 
put the entire advertising budget into the windows 
and thus be enabled to change the entire trim, in- ' 
cluding the furnishings, backgrounds, show cards, 
etc., frequently. We do this twice weekly, and it is 
to this feature that I attribute our assured success 
after less than two years in this particular business.” 
Among the elaborate furnishing and fixtures used 
in the Geo. L. Greenfield Shoe Company’s windows 
are handsome stand lamps with handmade, rich 
colored silk shades, small stools and furniture in 
complete sets of antique mahogany, light gray enamel 
and wicker, hangings, drapes, etc., of various and 
beautiful textiles, and specially painted background 
for unusual displays, which might suggest the season, 
holiday or festival for which the trim is made. Un- 
usually graceful posing of shoes is credited to Geo. 
Ross, display man. 
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Gradual Resumption of Confidence 


Though Next Spring’s Business Appears But 
One-Third Normal 


An interesting meeting of the Board of Directors of 
the New England Shoe and Leather Association was 
held November 11, for the purpose of discussing the 
abnormal situation at present existing throughout our 
shoe and leather industry. 

‘The conference was presided over by President 
Harry I. Thayer, and was participated in by a num- 
ber of leading representatives of the New England 
hide, leather and footwear trades. ‘Many interesting 
facts and opinions were developed, and, although 
everyone present fully realized the serious condition in 
which the allied industries find themselves today, 
there was a distinctly optimistic keynote struck with 
reference to the future. 

At the business session, it was unanimously voted 
to memorialize the Ways and Means Committee of 
Congress to recommend legislation giving needed 
relief to Income Tax payers for the year 1919, in 
order that they may not be taxed for prospective 
profits that have disappeared as a result of the recent 
slump in values. 

The following resolution in recognition of the re- 
cent election of Mr. Harry 1. Thayer as President of 
the Tanners’ Council of the U.S. A. was also adopted: 

“RESOLVED, That the Board of Directors of the 
New England Shoe and Leather Association have 
learned with much pleasure of the election of their 
esteemed associate and President of our Association, 
Harry I. Thayer, as President of the Tanners’ Coun- 
cil of the United States of America. 

“We look upon the preferment of Mr. Thayer not 
only as a deserved recognition of the long and valuable 
service he has rendered to our allied shoe and leather 
trades, but also as an honor to our own organization. 
Our best wishes for a successful administration are 
hereby cordially tendered to him.” 

President Thayer made a suitable acknowledgment. 

Harold C. Keith of George E. Keith Company, 
Brockton, one of the Directors, who was honored by 
being chosen Republican Presidential Elector from 
Massachusetts in the recent election, was congratulat- 
ed by his associate Directors, and made an ap- 
propriate response. 

It was also voted to send a cordial letter of greeting 
and sympathy to Mr. George E. Keith, of Brockton, 
who for some seeks has been confined to the hospital, 
but is now on the road to complete recovery. 

Resolutions on the death of Messrs. William H. L. 
Odell of Boston and Charles A. Bliss of Bliss & Perry 
Co., Newburyport, Mass., were adopted by the 
Directors. Mr. Bliss was a member of the Board al 
the time of his decease, and Mr. Odell was formerly a 
member. 
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It Is Possible to Be Both Co-operative as. 
Well as. Competitive 


By: LOUIS A. COOLIDGE 
Treasurer United Shoe Machinery Corporation, in the Manchester Guardian, England 


It is well that big men of industry express themselves 
internationally. This article, pertinent on both sides of 
the water, appeared recently in the American Resources 
Number of the Manchester Guardian.—Editor’s Note. 


7 O special issue of a newspaper dealing with 
N American industries and resources could fail 

to include the boot and shoe industry, since it 
ranks fourth among the manufacturing industries of 
the United. States. Over 1,300 American shoe fac- 
tories now produce more than a million pairs of boots, 
shoes, and slippers a day. The annual value of the 
finished product is considerably over 5,000 million 
dollars, more than 200,000 persons are engaged, and 
no one would be rash enough to set bounds to the pos- 
sible future expansion of the industry. 

American shoemakers have been born and bred, 
especially in the New England States, for genera- 
tions. 

Yankee ingenuity has not applied itself anywhere 
more effectively than in the perfecting of machines to 
perform the many separate and consecutive processes 
necessary in the making of a shoe, and business ability 
has nowhere been more concentrated than in the pro- 
duction of American shoe machinery and in the manu- 
facture of boots and shoes. 


Quick Adaptability to War Shoes 


During America’s participation in the war no line 
of business had greater demands made upon it. When 
war began between the United States and Germany 
the industry was found to be in a state of complete 
preparedness. 

There were no delays; there was no_ short- 
age. Up to December, 1918, war orders for our- 
selves and our Allies totalled nearly 60,000,000 pairs, 
and these were produced, in addition to civilian de- 
mands, with a rapidity which will long be remembered 
in the industrial history of the country. This accom- 
plishment was the more remarkable because nearly all 
the footwear needed for war purposes was of new types 
requiring for its manufacture new machinery and new 
factory methods. The Government’s peculiar and 
changing requirements, moreover, were not only met 
but often anticipated. If allthis was possible under 
sudden and great stress, the industry can be confi- 
dently depended upon in times of peace and under 
normal commercial conditions to adapt itself to any 
manufacturing demands that may arise. 


The Benefits of Organization 


The organization of the American boot and shoe 
industry has much to do with its effectiveness and 
growth. The members of the National Boot and Shoe 
Manufacturers’ Association produce over 90 per cent 
of the footwear manufactured in the United States. 
The National Shoe Wholesalers’ Association covers 
that important branch of the trade. The National 
Shoe Retailers’ Association is a strong organization, 
at least 5,000 merchants attending its yearly conven- 
tion.. The convention in Boston in January, 1920, 
cost $200,000, half of which was spent for entertain- 
ment and educational purposes. The leather interests 
co-operate effectively through a Tanners’ Council, an 
important and valuable feature of which is a statistical 
department which keeps members informed as to sup- 
ply and demand. Thus the whole industry, through 
these various organizations, can act unitedly and 
rapidly. 

Co-operative Competition 


A recent development, born of war-time necessity 
and of very great importance, is the practical working 
out of a plan of co-operative competition. This 
sounds like a paradox, but it is not. The various 
branches of the trade have learned that it is possible to 
be co-operative as well as competitive to the advan- 
tage of all concerned, including the consumer. 


Modern Competition Defined 


Take, for example, the subject of shoe styles. It has 
been learned that it is better to compete on quality, 
workmanship, and individuality based on a certain 
trend of style than it is to cause confusion in the mind 
of the buyer as to what is good taste and good style. 
This results in safer merchandising on the part of the 
retailers and better standards of footwear for the pub- 
lic. The old custom involved thousands of different 
patterns and hundreds of different lasts, fashioned 
according to the whims of the selling organizations 
of factories. Under the new co-operative competition 
idea the tanners, shoe manufacturers, wholesalers, and 
retailers, through their national organizations, meet 
during every season to study the trend of style and to 
establish certain fundamental facts as to what should 
be considered good, thus preventing enormous waste, 
particularly in multiplicity of samples and of unde- 
sirable models. Other questions, of course, in addi- 
tion to the style problem are considered at these meet- 


ings. 
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PLENTY OF CARDS TO TELL THE STORY 


Window by Edw. Hafemeister, Milwaukee, Showing Cut-out Cards Prepared from “Foot Fitter’’ Ads in “Recorder” 








Real Measure of Helpfulness 


Here is another illustration of the spirit of co- 
operative competition. One of our large shoe manu- 
facturers was told that two of his superintendents 
were planning to go into business for themselves. He 
offered them any assistance in his power. They at 
once told him that one of their difficulties was how to 
get samples prepared so that their salesmen could go 
out and secure advance orders. The manufacturer 
told them to utilize his whole organization, including 
lasts, leathers, and patterns. As‘a result the new firm 
had a complete set of samples on the road before a 
single machine-had. been installed in their factory. 
Such happenings are not unusual in American shoe 
manufacturing. They show that the.big men in the 
business consider the field to be large enough for every 
capable and ambitious man to enter. 


Come-over-and-see 
I am informed that in England there is particular 
interest taken in those shoe factories of America, per- 
haps a dozen in number, which standardize produc- 
tion from one last and one leather, where shoes go 
through the factory almost automatically at the rate 


of 1,000 cases a day 52 weeks in the year. During the 
last few years many delegations from the English boot 
trade have visited the United States. Invariably they 
have found that our factories are wide open for their 
inspection, not only as regards processes of manu- 
facture but also concerning cost systems and labor 
charges. Information of every kind is forthcoming 
upon request. It is the intention of the National Shoe 
Retailers’ Association to invite a delegation of English 
merchants to attend their convention to be held at 
Milwaukee in January, 1921, for the purpose of com- 
paring methods of merchandising. This should prove 
mutually advantageous. 

The time may not be far distant when there will be 
a co-operative study of shoe manufacture and shoe 
merchandising by members of the trade in England 
and the British Dominions and members of the trade 
in the United States. In this event every factor of 
efficiency in shoe machinery, shoe manufacture, shoe 
merchandising, and service to the public should be 
mutually studied, developed, and shared. England 
doubtless can bring us ideas of value, and, on the other 
hand, the boot and.shoe industry of the United States 
has a great deal to give. 
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A Recent Window of the Kennedy Boot Shop, Pittsburgh, Kansas. 
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Display Boots Shaped with “‘Adjusto” 


Boot Top Forms. Window Designed and Trimmed by A. L. Short 








Keeping Sizes in Sections 


A New Plan of Expediting Shoe Selling in the 
Store 


Some advantages there are in that idea of arranging 
shoes by sections, according to sizes. For instance, 
in comes a woman with a No. 414 B foot. She goes 
directly to the section marked sizes No. 3 to No. 7. 
There she finds a liberal assortment of shoes in those 
sizes, and clerks skilled in fitting shoes of those sizes. 

But if she has an outsize foot, either a No. 244 A 
or a No. 8 C, she goes to the section marked “Special 
Sizes Here.’’ There she finds a liberal assortment of 
shoes in the outsizes, and clerks skilled in fitting shoes 
of such sizes. 

Likewise is it with men’s, growing girls’, boys’ and 
youths’, and misses’ and children’s. The shoes are ar- 
ranged in sections, according to sizes, and are so 
marked. 

More Room for Middle Sizes 


In the average store, the bulk of business is on the 
middle run of sizes. So the section with the middle 
run of sizes, say No. 4 to No. 7 in women’s shoes, has 
the best location in the store. Clerks in this section 
should» be able to fit shoes fast. The troubles and 


delays which come from fitting -extra_large or extra 
small feet can be handled in the outsize department. 

It is even possible to price shoes according to sizes, 
if the shoes are arranged in sections according to sizes. 
Shoes in case lots on the middle run of sizes can be 
bought from some wholesalers at prices lower than 
those charged for case lots of shoes which run to either 
extreme of sizes. 

Incidentally, it is a rule in some stores to make an 
extra charge for extra large shoes. There are good 
reasons to justify this extra charge. If the shoes are 
arranged in sections by sizes, then it would become 
convenient to make the extra charge on the extra 
large sizes. On the other hand, the prices on the mid- 
dle run of sizes might be kept down, for the volume of 
business that should be handled on the middle run 
will enable a merchant to sell his shoes on a smaller 
margin of profit. 

Furthermore, if the shoes are arranged in sections 
by sizes, then a merchant will be able to make his 
main drive for business on the middle run of sizes, 
and can go mighty cautiously in handling the out- 
sizes, either the extra small or the extra large sizes, 
which are among the sources of much trouble in 
modern merchandising, as every shoe man knows. 
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VEALS and VEAL SIDES 


In Popular and Distinctive Colors 
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HIGH GRADE SHOES 


Made from best class of 






raw materials obtainable 









MONARCH LEATHER CO. 
CHICAGO NEW YORK 

BOSTON 

U. S. A. 
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IN STOCK 
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$7.00 


MIRROR 
PATENT 
OXFORD 


Light weight construction. 
Has flexible sole. A widely 
sold shoe for dancing and 
all dress occasions. .°. .*. 
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Send for stock style catalogue. Many styles shown will interest you. 


Charles A. Eaton Co. 


“The Sterling Shoemakers of New England” 
Brockton, Mass. 
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BOSTON—183 Essex Street ATLANTA—238 Peachtree Arcade 
NEW YORK—127 Duane Street DETROIT—461 Book Building 




















Converse 


Eight of the greatest, big names in the basket. 
ball field—Chicago, Indiana, Purdue, Michigan, 
Northwestern, De Pauw, Kansas, Michigan Agri- 
cultural College! And all of these star basket. 
ball teams swear by ‘‘All Star’’ and ‘‘Non Skid.” 








—_ . . aa 
a p s 
a = ” . “a ff 
ai ayy: 
MICHIGAN Bam 8m 

AGRICULTURAL COLLEGE fais Je 
We tried out several kinds of 
shoes at the beginning of the sea- 
son, but yours seemed to please the 


boys best. Asa result, we have 
put in a full stock for next year. 


C. L. BREWER, Director. 
East Lansing, June 4, 1920, 
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Teams of champion calibre like these know 
that the game actually depends more upon their 
shoes than upon any other article of their equip- 
ment. They want the ‘‘All Star’? or ‘‘Non 
Skid,’’ ask for it, and buy it time and again. 















‘“All Star’’ trade is sure and stable. 


“All Star” 


Traction soles that are tough yet light enough 
to keep the men from tiring, horsehide trimming, 
steam curing, cork insoles, toughness built into 
them. These are the reasons why the young ath- 
letes of your town are going to demand “All Star.” 

















All Star 


Steam cured— 
brown uppers 












Non Skid 
Same model— 
white uppers 











INDIANA UNIVERSITY 
I have found the Converse special 
basketball shoe the most satisfac- 
tory, light in weight, easy on the 
feet, and good for an entire season. 
Indiana University will use no other 
shoe for the entire 1921 season. 
E. O. STIEHM, Director. 


i in une The famons 
Bloomington, Ind., June 6, 1920. Traction Sole 
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re ALLEN, Director. 


Champions 


“Non Skid” 


Just like ‘‘All Star’? except in color. ‘‘All 
Stars’ have brown uppers; ‘‘Non Skids’’ have 
white uppers. Made, like ‘‘All Stars,’’ on our 
exclusive foot-form last with two-piece quarters 
and soles of light gravity compound that elimin- 
ates weight. The ‘‘Non Skid’’ tread holds the 
floor and holds its friends. 





“Sure Foot” with Suction Soles 


Here’s another winner! There’s an army of 
basketball players who root for ‘Sure Foot’’ 
with its foot-form fit, six-hole suction soles and 
extra thick, light gravity stock! 


“Big Nine” for General Service 


Undoubtedly you’ve been coining money on 
“Big Nines’’ ever since they arrived in sporting 
circles. | Our national advertising has sold their 
nine big points to men and women, boys and 
girls, country-wide. ‘‘Big Nines’’ are the ‘‘right 
bower’’ in every shoe dealer’s winning hand. 


Converse Sport Shoes sell on sight and sell on 
service. They win for the boys and they win 
for you. 


CONVERSE RUBBER SHOE» COMPANY 
Factory: MALDEN MASS. 
Service Branches: 


New York—142 Duane St. | Chicago—618-626 W. Jackson Blvd. 
Philadelphia—5 N. Fourth St. 


Market at the 


DE 
ite UNIVERsITy 
bn WY Universi ty’ 
. Ne of 
j re! ~~ "94 Basketh Sh. 
or 
© best basketbe lh nending 


Present time on the 


G 
Teencastle, Indiana, June a8 Buss, 
| 


920, 


Ss 
Cae 


Ctoaad 


3 








UNIVERSITY OF CHICAGO 

During the past two years while 
having a winning team we enjoyed 
the use of your All Star, Non Skid 
Shoes. I would be very pleased to 
endorse the same as I have great 
faith in their wearing ability. 

H. O. PAGE, Director Athletics. 

Chicago, Ill., July 6, 1920. 











BOOT AND SHOE RECORDER ; Nov. 27, 1920 


























The class of people 


who patronize your store is determined by 
your lines. Picture what alow grade line 
can do there—visualize the innumerable 
benefits to be deriven from an established 
high grade line. 


Which one is lasting? Which is preferable? 


Isn’t it wise to feature shoes that rise above 
. the ordinary? 


The Sicony line of footwear will sell on 
presentation—it comprises bench-made 
turn shoes, low cuts, mules, D’Orsays and 
boudoir novelties of highest style and 
finest shoemaking. Let us, with our splen- 
_did equipment, work out your shoe prob- 
lems for you. 














KM-STONE IMPORTING CO- 


FOOTWEAR ORIENTAL” DOMESTIC 
12-14-16 East 22nd Street - New York 








No. 444. Satin Mule 


Strictly bench made, turn sole, full Louis 
heel, silk trimming, colors, black, pink, 
blue, copen, rose and lavender. Ladies’ 


ee 


No. 6900 


Black Satin, Beaded Twin Strap, Pump 
Turn. Also in all leathers. 
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Factory: Avon, Mass. 


Cocoa Calf Bal, On New Marne Last 
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GA'SK®)| 
FABRICS 


Satins Ready to Ship 
In all the Leading Shades 


CASKO—as always—is ready to meet 
the demand of style that develops. 
Today it is Satins. 








Casko Satins have proven by wear and 
test to be the correct material to put 
into shoes—either low cuts or boots. 


Write for samples to-day or communicate 
with our representative. 


bntndiibadidimdta=bitimettn ati. tk ck te Te Te eee ea 


CASKO FABRICS CORPORATION 


Manufacturers and Distributors 


PHILADELPHIA, U:S:A: 


New York Chicago Boston St. Louis , 
A.J. Haas J. K. Reynolds Co, A. W.Bliss H. C, Korndoerfer Co. 
10 Spruce St. 221 W. Lake St. 106 Beach St. Leather Trades Bldg. 


Rochester Cincinnati 
Geo. G. Smith W. A. Bennett Co. 
4 Church St. 1015—2nd Nat. Bk. Blg. 
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Investment 


Speculation 


Investment assures you of continued moderate profits. 


Speculation tempts with the chance of unusual gains. 


A line of 


ae 
=" 


“Onyx” @& Hosiery 


Reg VPRO 


» .* 
‘eS 
' 


is an investment, because it sells itself readily to an edu- 
cated public, because its intrinsic worth makes pleased customers and 


because it is priced to sell rapidly with a fair margin of profit on each sale. 


Emery 6 Beers Company, ine. 


SOLE OWNERS OF “ONYX” HOSIERY 


BROADWAY AT 24th STREET 
NEW YORK 


Chicago Office Philadelphia Office Boston Office Buffalo Office San Francisco Office 


North American Bldg. 1033 Chestnut Street 31 Bedford Street 210 Pearl Street 259 Geary Street 


State and Monroe Sts. Mutual Life Bldg. 
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Their Christmas Vision 


ACKED and torn with the scourge of tuberculosis, 
thousands of unhappy homes have but one 
Yuletide hope—one year round vision—victory over this 
disease which is sapping mother, father and baby 
lives. Each penny Christmas Seal you buy brings 
help that much nearer to them—a vision realized. 


Tuberculosis 


HEALTHY NEW YEAR 


For sale in booths—and stores—every where—by over 
one thousand local ard state tuberculosis associations. 


NATIONAL TUBERCULOSIS ASSOCIATION 
381 Fourth Avenue New York City 
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Soles that Keep Faith 
with the Uppers 


Genuine Leather Korry-Krome Soles 
bear the brunt of the wear on shoes. 
Not only do they wear as long as two 
pairs of other soles, but they help to. 
keep the uppers in shape. The Korry- 
Krome secrettanning process makes Korry 
Soles permanently waterproof. In the wet 
they won’t slip or become the least bit 
soggy. Korry-Krome has noticeably com- 
fortable flexibility. Therefore it is pleasant 
to walk on in heavy shoes or to dance on 
in light shoes. You see, it has EXTRA 
good qualities that impress the user. 
People know the difference. 


Korry- 
Krome 


GENUINE LEATHER SOLES 


are nationally advertised and are the only 
branded identified genuine leather soles. 
People know they are buying integrity 


new shoes. Repair men everywhere find 
the extra long wear adds to their reputa- 


tion for fine service. 








e: 
* os 
we % ay J. W. & A. P. HOWARD COMPANY 


%, * .* 
; 4 ESTABLISHED 1867 
“tn ‘ 
Corry Pennsylvania 


fd : e- when they get Korry-Krome soles on 


Boston Store: 95 South Street 
Chicago Store: 185 No. Wells Street 
Philadelphia Store: 263 No. Third Street 





poy. > 


ROVILLA 


Calf and Sides 
Kid Finish 


for 


FALL and WINTER 
WEAR 


Stylish, Strong, 


Serviceable, 
Lustrous 


Impervious to Water and Weather 


NOVILLA makes the right Kind of 
Shoes—to sell at the right price. 


CASTLE KID CO. INC. 


Originators and Makers 
CAMDEN.N.J. 
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When Does Easter Come? 


EXT year Easter will be earlier (March 27), 
far too early for merchants who are not an- 
ticipating their needs for early Spring demand. 
Easter shoppers are style purchasers—just as 
insistent on new ideas in shoes as in bonnets. 
Whether late or early—sunshine or snow— 
Easter Sunday is the first day of the feminine 
Trade Mark Registered year. 
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On this page we show an idea for an attractive oxford—can be 
made up in white buckskin, nubuck or canvas with foxing, eye- 
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VAUGHANS IVORY 


THE SOLE THAT HAS MADE 
WHITE SHOES STAPLE 


MADE BY 
GEORGE C.VAUGHAN 


anneries 
PEABOD 
MASS. 


let stay and wing tip of tan, black or the fashionable blue kid- 
skin. 

And of course it must be soled with IVORY, because 
VAUGHAN'S IVORY SOLE LEATHER is not only attrac- 
tive in its first appearance, comfortable to the foot and durable, 
but it looks well as long as the shoe lasts, and being white clear 
through, its edge is its own and needs neither paint nor spray 
in finishing. 


Costs No More Than Other Good Sole Leather 


GEORGE C. VAUGHAN 


TANNERIES AT 
PEABODY, MASSACHUSETTS 
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Practically every progressive shoe dealer 
everywhere adds to his profits by selling 
Heel Cushions of some kind or another. 
The question is—what kind do you sell? 


Wizard Lightfoot Heel Rests, with their 
exclusive Adjustable Insert Features, have 
answered for thousands of dealers the 
question of what kind to sell. 


For this there are several reasons. They 
are made with the same kind of patent 
adjustable inserts which have made Wiz- 
ard Lightfoot Arch Builders famous 
throughout the world. Not only do Wiz- 
ard Lightfoot Heel Rests afford relief, but 
they make relief permanent because of 
this scientific, adjustable insert feature. 


You are more than safe in recommending 
Wizards to your customers Doing so will 
make friends of them and increase their 
confidence in your judgment, and at the 
same time you make a little extra, clear 
profit. 


Wizard Lightfoot Adjustable Heel Rests, 
because of their quick turnover, are a 
profitable line to stock. Only four num- 
bers need be carried, covering all shoe 
sizes from 1 to 12. Each pair is packed in 
a neat carton, with one dozen cartons— 
minimum shipment—in a case. Sizes may 
be assorted in each dozen ordered. 


The price is $3.00 per dozen pairs. If you 
are not selling Wizards, order at least a 
sample dozen, today. 


WIZARD LIGHTFOOT APPLIANCE COMPANY 


1766 Locust St., St. Louis, Mo. 


It’s the adjustable feature of the 
Wizard Lightfoot Heel Rest which 
makes it give absolute satisfaction. 
When a depression begins to form 
in the Wizard Lightfoot Heel Rest, 
be slip the small insert into the 
ittle pocket located under the cen- 
ter of the large rubber insert. Thus 
the depression is filled up—and will 
not return. 


967 Marbridge Bldg., New York City, N. Y. 


European Headquarters: 
Central Chambers, 
South Castle St., 
Liverpool, England 
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Shoe Repairing at Hanan & Sons’ Shoe Store, at 1491 Broadway, New York. 


To Mend Is To Gain 


The Modern Shoe Repair Business Offers Good Opportunities to 
the Retail Shoe Merchant 


And, though its development has been rapid 

the past few years, there are prospects for its 
more abundant development in the future. The mod- 
ern repair experts are finding new and better ways to 
mend shoes, and the business managers of modern 
repair shops are finding better ways to serve their 
customers. All of which tends to increase the volume 
of the repair business. 


( OOD profits are being made in shoe repairing. 


Methods of Southern Merchant 


A Southern retail shoe merchant in building up the 
repair department advertised in his local newspapers 
and then had small circulars printed of the same ad- 
vertisement, wrapping a circular up with every pair of 
shoes that were sold in the store. The advertisement 
ran: 

“If your shoes fail to give you satisfactory service 
they will be repaired or replaced free of charge. If it 
is desired to extend their usefulness after they have 
given satisfactory wear they can be skillfully and eco- 
nomically repaired in our repair department.’ We are 


anxious to see you get the very limit of service from 
every pair of shoes you buy in our store. Bring them 
to us when they need mending.” 

The merchant states that returns from this twin 
advertising have been very excellent indeed. 


Small Capital Needed 


“With $500 in cash, and a good credit standing, a 
merchant can start a modern shoe repair shop these 
days. He can get a clean start, bills all paid, and 
money with which to carry on business, if he has a . 
capital of $1500. 


Room for More Cobbling 


““More repair shops there are today than ever be- 
fore. Yet there is opportunity for many more. A 
number of cities and large towns are not yet com- 
pletely cobbled. People paying $10 for shoes these 
days have them repaired twice, or thrice, instead of 
throwing them away when worn, as they did when 
shoes were but $3 a pair.” 
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—- of you who read this advertise- 
ment will remember when VICI KID 


was originated by Robert H. Foerderer. 


.— = 











You will recall how its many betterments 
were enthusiastically received by the shoe 
trade of thirty years ago. 


We want you and every other shoe man 
to realize that we never relax our efforts 
to maintam VICI KID quality and to 


improve it wherever we can. 


There is only one VICI KID. 


There never has been any other. 


Robert H. Foerderer, Inc. 


Sole Producers of Vici Kid 







Philadelphia 


Pennsylvania 
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Two thousand pairs a day we sell 

To dealers who like the Rialto Line 
And will not take another kind 

Because they’re LEADERS of the time! 


In the olden days people came from all 
over Europe to have their shoes made on * 
the Rialto. Today wholesale merchants 
from all over the United States send in 
their orders for Rialto novelty footwear, 
knowing they will get exactly what will 


please their customers. 


We would suggest lookin z into our Process. 


Rialto Shoes—Good-All-Ways 


RIALTO SHOE GOMPANY 


FACTORY, LYNN, MASS., 26 OXFORD ST. 
BOSTON OFFICE , 215 ESSEX ST. 

















—— IN STOCK DEPARTMENT 


No. 400—Black Glazed Kid, Tan Cushion 
Socks Lining, Rubber Heel, Heavy Sole. 
ee ie 

402—Bla * eead Kid, Stock Tip, 
Irclet Boot, Ow Rubber Heel, Heavy Oak urn 
Sole. Wide widths. Price............. 3.75 


FERN«S POOR CO. Inc. 
* NEWBURYPORT. MASS. 


Nov. 27, 


1920 





















































Ce 








Both to the Dealer and the Customer. 


WILLIAMS, HOYT & CO. 


ROCHESTER, N. Y. 


Children’s Shoes of Known Standard Are Most Satisfactory 


TWO HEADLINERS IN STOCK 


A} 


Your Children’s Department is Incomplete Without this Line. 
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ARCH PRESERVER 
SHOES FOR MEN 


It marks one of the greatest advances in 
shoemaking and shoe-fitting. It signalizes 
the beginning of a better era in shoe values 
—an entirely new type of shoe and modeling 
of last, yet a regular shoe for regular feet— 
of which your customers will be quick to 
say, **That’s the best fitting, best feeling, 
best looking pair of shoes I ever had on my 
feet.”’ 





TU VUeATaewwAAt 





PATwVVeVMwS 


It is the first and only shoe with double-arched 
steel shank embodying the scientific principles 
of bridge construction—easily fitted and per- 
fectly fitted from heel to toe. 








A shoe to fit properly and retain the pleasing 
appearance which is a credit to the dealer sell- 
ing it as it is satisfying to the man wearing it 
must fit the arch. And the arch of the shoe 
when designed to fit the arch of the foot must 
moreover be so designed that it will carry the 
Not the Toe weight - 4 om er ga ~ aan 

v does, without breaking down. All these things 

but the ARCH have been carefully thought out and provided 
4 : for, thus making the Arch Preserver Shoe 
is really what creates comfort or dis- for men the most scientifically designed, perfect 


Gps ey ¥4 sn actly and STAYS fitting and satisfactory wearing that you can 
FITTED, a man’s toes will take care sell. 
of themselves! 


That is why such a slender, aristocrati 
shoe as. the ARCH PRESERVER We Advise Sampling On 


shown above can be worn without the 
least bit of ‘‘pinching.” the Following Styles 
There’s a style for every preference. 


No. 156—Cocoa Tan Calf Bal. 

No. 139—Black Glazed Kid Bal with Kangaroo Tip. 
No. 137—Gun Metal Calf Bal, Mat Calf Top. 

All on last illustrated. Other styles are shown in our 
catalogu.e Ask for copy. 











E. T. WRIGHT & CO., Ine. 


ROCKLAND, MASS. 


BOSTON PHILADELPHIA DETROIT 

Rice Building 713 Denckla Bldg. Washington Arcade 
NEW YORK CHICAGO PITTSBURGH SAN FRANCISCO 

Marbridge Building Republic Building Empire Building Pacific Building 
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GRIFFI 
“RAPID”’ 
BLACK 


A quick dye that dyes to a 
jet black any color leatber. 
Leaves no disagreeable odor. 
3 oz. size, per gross, $22.30, 
per doz. $2.00. 


THREE FAST SELLING 
SHOE DRESSINGS 


They are particularly in demand now--- 
and all are of ‘‘Griffin’’ quality 


GRIFFIN 


“‘In-Er -Tube”’ 


BLACK SHOE CREAM 


Polishes easy, requires no liquid, keeps 
indefinitely, remains soft to the last. 
Per gross, $15.00 Per doz., $1.30 


meson | | 
! 


Cites 
Lovion REAM io" 


GRIFFIN LOTION 
CREAM 

In white, black, light tan, 
Havana brown, dark brown, 
light gray and dark gray. 
Cleans, softens and polishes 
all kid leatuer. Contains 
no injurious acids. It is to 
the leather what cold cream 
is to the skin. 

3 oz. Size, $21.00 per Gross, 

$1.80 per Doz. 








GRIFFIN 


67-69 MURRAY STREET - 





MANUFACTURING CO., 


Inc. 
i NEW YORK, U.S. A. 























Effective Showing of 


Footwear and Hosiery 


Form of polished wood 
or flesh enameled — faith- 
fully reproducing the 
human limb. 


Hollow inside so stocking 
can be turned in at top. 
Full line of forms for men, 


women and children. 


Write for prices and full 
information, also new illus- 
trated circular. 


J. R. Palmenberg’s Sons, Inc. 
63-65 West 36th Street, New York 


BOSTON CHICAGO BALTIMORE — 
26 Kingston St. 204 W. Jackson Blvd. 108 W. Baltimore St. 








HOTEL 


G sex 


ATLANTIC AVE end ESSEX ST. 
400 Rooms-500 Baths “189 Aday and up 


ABSOLUTELY FIREPROOF 


All the service accorded guests at 
the “Essex” shows a forceful purpose 
of the management to please its 
guests, whether they linger a day or 
a month. In point of location the 
“Essex” has many advantages to 
the business man and tourist who 
seeks to get the most from time and 
money. 


THE HOTEL ESSEX CO. 
BOSTON 


























McCARTHY BROS. 


PROPRIETORS 





m 
° 
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The ‘‘Always Busy’’ Factory 


MAHOGANY BLUCHER 
STROLLER LAST 
SPRING STEP RUBBER HEEL 





For Volume Buyers, Exclusively 


MEN’S FINE DRESS WELTS, UNION 

MADE; THE MOST DISTINCTIVE LINE 

‘OF -SHOES AT POPULAR PRICES IN 
THE COUNTRY 


Superior Leathers Superior Workmanship Superior Styles 


‘Shoes for the Average Man’’ ] 

















Wall, Doyle & Daly, Inc. 


BROCKTON, MASS. 
Boston Office - 207 Essex Street 


Spring 

Step 

Heel 
Showing correct breasting angle 








rdinary 


oO | 
Rubber 
Heel 

Showing poor trim of breast 
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SPRING STEP STYLE 


The receding breast of the SPRING STEP Heel— 
shown in the first illustration—is a real innovation 
in rubber heel making. 
Shoes carrying these heels have that stylish, popu- 
lar, receding breast trim, customary on all leather 
heels. Other rubber heels cannot be breasted in 
this way but require the unattractive vertical or 

“plug” trim. 


| 
| 
| 
| 
| 
| 


Have YOUR shoes SPRING STEP heeled. 


Licnilncieinsstnemsiiinnial 














ALLA 


Al LLL LLL 


WINFRED WILLIAMS 


But one of our many 
Craftsmen, who for years 
has been a skilled REGAL 


Shoemaker. 
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T IS NOT the task for a novice, this building of 
Regal footwear, but for men with a lifetime of 
experience who know shoemaking. 


IN THE HEARTS of every Regal artisan are found 
today those principles of honest quality and unexcelled 
workmanship which distinguished their own fathers 
who cobbled the heavy boots of our last generation. 
These are the type of men who are building Regal Shoes 


today... . 











he Regal Mineola 


hn Stock ~ at Boston 





: . Cordo Russia Calf Tuxedo 
Reliable Foxed Oxford, Wing Tip, 
8 Square Sole, 14-8 Cu 


THE: SHOE MERCHANT waisiees fe OO eee oe 


greater part on In-Stock shipments must have Stock No. Price Code Word 
service! You have surely heard of the reliability Ss 
of the Regal In-Stock Department. 
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ASK OUR Sales Promotion Department to 
present the profitable Regal Agency plan to you. 


Sales Rooms é 
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CHICAGO SAN FRANCISCO NEW YORK CITY ) 
209 South State St. Cor. Fourth and Market Sts. 1369 Broadway SE 
1512 Republic Bldg. 910-912 Pacific Bldg. (at 37th St.) 

J. J. Gaffin C. E. Nelson E. M. Webster 





Pain Office Boston Wass. 
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No. 4512 
IN STOCK  yarcon 


Cheshire Grain Brogue Me se MODEL 


Rawhide Slip Sole. 
Welt, 10- 8 Walking Heel, A- ’D. 


$6.00 


As Above in Blucher Brogue 
Boot. 


$7.50 


Bluestein Bros. 
173 Summer Street 
BOSTON, MASS. 
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=e" Jhose totally different Shoes * 9-—-aay 


Buyers’ Easy Reference Directory 


R. A. CHENOWETH & C0, 
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HARNEY, TRACY, CREHAN CO. 


FACTORY * 589 ESSEX ST., LYNN, MASS. 
BOSTON OFFICE: 10 HIGH STREET. 











f ‘6s WELTS ° 
ALIFETIME OF THE ENTHUSIASM 
: SHOEMAKING AND ENERGY OF 
EXPERIENCE A YOUNG FIRM 


147 Lincoln Street, Boston, Mass. 
Migrs, of TOP GRADE TURNS 


A 
Winning Style 












A FIRE LOSS 


may take the profits of much hard work. Be 
protected against loss by fire by having one 
of our special policies in your safe. This 
policy saves you money on its cost as well as 
against fire loss. Investigate! 


Fitchburg Mutual Fire Insurance Co. 
Fitchburg, Mass. 
The city of 141 diversified industries 99%of which are locally owned 

















Kistler, Lesh & Co. 


SOLE LEATHER 
AND 


BELTING BUTTS 
TANNAGES 


Mt. Jewett Burke Muskegon 


Boston, Mass. 







St. Marys 


332 Summer St., 
























GENUINE VICI KID COMFORTS 
4 PRICED RIGHT 









Bik. Vici Whole sew Pol. + 00 
Blk. Vici Oxford . 3.25 
Bik. Vici Blu. Oxford . 
Tip or Plain Toe, C ushio mn Rubber 
Heels. Sizes 2! 

Widths C, D, E, EE. 


H 
| 
Made to your order in 
: 
H 










36 pair cases only. 






Order Now 













PENTUCKET SHOE CO., Inc. 








HAVERHILL, MASS. 
























A Business 
Bracer 


Customers are always open to conviction when their 
feet hurt. Foot-Guards brace tired, aching feet—and 


foot Gtards 


“ace “ARK 


Flexible Arch Support Company 


6) E. 12th Street New York, N. Y. 


brace your cash 
register also. 
Details upon 
request. 

















BURKLEY 


VENTILATED FOOT 
DEVELOPER 


Eminent Physicians claim it the 
healthiest shoe ever marketed. 
A house and play 
shoe. Practicable, 
economical and 
stylish. 
BURKLEY 
SHOE CO. 
1156 No. Main Street 
Brockton, Mass. 







VENTILATIONS 
PATENTED 







Retails, $2. $3.50 
See Your Jobber 











1 





~~ 
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The Mark of Good 
Shoe Dressing 


“EAGLE BRAND” is a name that always has been conjured 
with QUALITY polishes. 


Leather dressings or preservatives in their highest form is the 
aim of “EAGLE BRAND” production. 


“EAGLE BRAND’ 


‘A Perfect Dressing for Every Shoe” 

















Quality is always a “repeater.” And you want to sell a polish 
that is well known and has merit. 


All the popular and desirable colors and finishes for all styles 
of leathers are included in the “EAGLE BRAND” Line. 


Get a complete stock from your jobber. 


The American Shoe Polish Company 
CHICAGO, ILL. 


Guten 
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“U.S.” Seal is a symbol 


A Specially constructed 
of service. < “~~ linings tested by ex- 
perts. 
> 


ti 


repens! 


“SPORARRRRGARDERDSAR ERASE AER 


Rich gum coller inlaid 
between lining and 


outer surface reduces 
Six pliable thicknesses danger of cracking. 
where boot bends. 


Special toe cap and 
extra sheet of rubber 
on inside. 


A reinforcement of ten 
thicknesses. 








Each sole consists of Wide heel cannot break 


5 7 
five soles vulcanized Yh through upper. 
into one. 


HIS “U.S.” Short Boot has been recognized by factory 

experts as a masterpiece in boot-making; by dealers as 

fast selling merchandise, and by consumers as the most 

serviceable of waterproof footwear. It will build up 
your trade satisfaction because it is—Reinforced at points where 
the wear is hardest, designed over lasts that assure snug fitting and 
the maximum comfort and—Vulcanized by our Super-Quality 
Process, which welds all its parts into one solid piece. Made in all 
kinds and sizes, in red, black and white. 


United States Rubber Company 
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Rubber Footwear 


The Market Situation - Prices and 
Style Information - Trade Notes 











Machine-Rolled Rubber Footwear 


Buckle Arctics Made by New Method 


Commercial Successes 


li is probably impossible to say when 
the idea of making rubber footwear by 
machines was first conceived. As the 
machine manufacture of leather shoes 
approached its present advanced stage 
of development, far-si hted men 
in the industry must havet fore- 
seen the ultimate adaptation of 
these machines to the production 
of at least the heavier forms of 
rubber footwear. But while the 
birthday of the idea must remain 
a matter for conjecture, it is pos- 
sible to fix with approximate cer- 
tainty the date on which serious 
experiments were begun. Con- 
sidering the progress made up to 
the present time, the date is sur- 
prisingly recent. 


Experimentation Begins 1918 


About January 1, 1918, the 
United Shoe Machinery Cor- 
poration set out to test the 
practical value of the proposal to 
use certain of its leather shoe ma- 
chines for making rubber foot- 
wear. Cloth arctics were chosen 
as most easily adaptable to a 
machine process, and the one- 
buckle shoe was selected for ex- 
perimentation. Within six months, 
patterns had been devised, old machines 
made over, new ones introduced, and 
the one-buckle heavy arctic by the 
machine tack process was a reality. 

The product of these early experi- 
ments was not marketed, however, and it 
was not until October, 1918, that pro- 
duction on a commercial scale was at- 
tempted. A line of machinery was 
installed in a well-known rubber fac- 
tory and manufacture begun. During 
the Winter of 1918-1919 the shoes were 
tried out for the first time under ordi- 
nery conditions and gave good service, 


and toe caps. 


although the process itself was at a rela- 
tively undeveloped stage. 


Manufacture Begins 1919 
After six months this line was dis- 






One buckle arctic made by new machine process. 
Uppers are made of first quality cashmerette, heavy 
gray fleece linings, live red rubber outsoles, foxing 
A special feature of the construction 
is the interlined vamp, which is made with a fric- 
tion vamp and a pure gum vamp between the fleece 
lining and the gum coated cashmerette outer vamp, 
insuring the greatest possible protection against 
water and dampness.— Converse Rubber Shoe Co., 


Malden, Mass. 


continued, and in April, 1919, a new one 
was installed in the plant of the Con- 
verse Rubber Shoe Company of Mal- 
den, Mass. The manufacture of one- 
buckle arctics was begun on a limited 
scale, and for a time efforts were made 
to perfect the process rather than to 
increase the output. These efforts were 
successful, and during the Summer the 
original output was more than quad- 
rupled by the addition of new machines 
for certain steps in the process. This 
production was maintained for the re- 
mainder of the season, and the shoes 
were marketed during the Winter. 


NAN 


MMU ET 


CASHMERETTE UPPER 
ER VAMP 
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1920 Output Machine-Made 


With the machine-process one-buckle 
arctic a commergial success, experi- 
ments were begun with four-buckle 
cashmerette gaiters. No new difficul- 
tits were met that were not promptly 
overcome, and tests conducted during 
the Winter proved that these shoes 
possessed the same sturdy wearing 
qualities that had made the one-buckle 
shoe noteworthy. On the strength of 
these tests, it was decided to make the 

entire 1920 output of Converse 
one-buckle and four-buckle heavy 
gaiters by the machine method. 
Experiments with six-buckle arc- 
tics have been satisfactory. 


Good Wearing Qualities 


“The chief advantage that the 
purchaser“of arctics finds in ma- 
chine-process shoes,’ says Wil- 
liam Sewall of the Publicity De- 
partment of the Converse Rubber 
Shoe Company, “‘is their superior 
wearing qualities. The life of this 
type of rubber footwear depends 
most of all on the solidity and 
uniformity with which all parts 
of the shoe are rolled. No matter 
how careful the workmanship, it 
is next to impossible to roll down 
firmly, on every shoe made, every 
part of the upper, foxing and out- 
sole while the shoe is on the last. 
Any part of the shoe not thor- 
oughly rolled will not vulcanize 
securely, with the result that when 
the purchaser begins wearing the shoe, 
the loose parts quickly separate and the 
fabric or gum breaks down.” 


Machine- Rolled 

*“Machine-rolled”’ is a more accurate 
term to apply to these arctics than 
**machine-made.”” Hand work is still 
employed in such operations as fitting 
uppers, and the finish of the shoe is de- 
termined to some extent by the skill and 
care of the hand-workers. But the 
strength of the shoe comes from the 
machine roller through which all parts 
of the upper are run; the machine laster 
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SOLID COMFORT SLIPPERS 


The most popular and desirable line of Felt Foot- 
wear on the market. 





Shipment guaranteed the same day your 
order is received. 


Over two hundred styles felt slippers and shoes co1- 
pletely illustrated ‘and described in te 
most beautiful felt slipper catalog ever 
published. Every number shown ready 
for immediate delivery. 


Catalog sent on 
request. 


No. 3437—Ladies’ Hylo Felt 
Slipper. This has proved im- 
mensely popular, as it meets a 
special demand for a slipper that can be slipped on easily and worn with collar turned up buttoned around the ankle, or turned over, 
as desired. Stocked in Nos. 3437, Two-Tone Plum; 3443, Taupe; 3455, Purple; 3467, Old Rose. Price..............00cc0eeuee $1.95 
Also in 3400, Two-Tone Brown; 3401, Two-Tone Wine; 3413, Two-Tone Oxford. Price..............0 cece cece ce cecececeees 1.85 


ROBERTSON SHOE COMPANY “winnesors’ 


O71 k-) Low Prices 
for Shoes 








Rec usa 





COLORED 


Get your manufacturer to figure 


shoes made out of WILO SIDE 
LEATHER if you want to be 


Color 14 : 
A «' e Dark Brown sure that you are buying shoes 














SIDE LEATHERS 

















made from leather that we are 





selling on replacement basis of 





the present low hide prices. 








C. D. Kepner Leather Company 


137-139 South Street, Boston, Mass. 
223 W. Lake Street, Chicago, III. 













‘Oot- 


your 


COm- 

the 
ever 
-ady 


Felt 
| im- 
ets a 
oVer, 
1.95 
1.85 
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which insures a snug-fitting upper; and 
the outsole layer which rolls the gum 
outersole firmly in place. Each one of 
these operations depends more on 
strength than skill, which is why the 
machines do the work better, and more 
consistently, and more quickly than 
the hand-worker. 


300 Pounds’ Pressure 


yn the one-buckle shoe, the cash- 
merette quarter and vamp come from 
th quarter room with a narrow cement 
line for the foxing, and already fitted 
with facings, side-stays, quarter cord, 
and buckles. The quarter and vamp 
are separate pieces, and are fitted with 
the fleece linings by hand. The quarter 
lining is cemented on the gum side, and 
fitted with a duck friction backstay, rag 
junior, and friction cloth heel. This 
completed lining is then laid in place on 
the cashmerette quarter, the gum heel 
foxing fitted, and the entire quarter is 
run through the machine roller which 
exerts a pressure of 300 pounds at every 
point. In a similar way, the vamp lin- 
ing is cemented, fitted with a gum inner 
vamp, friction vamp, laid on the cash- 
merette outer vamp, and rolled. Quar- 
ter and vamp are then joined and 
double-stitched at the joint. The toe 
foxing is laid on, machine rolled, and 
stitched on the indentation machine. 
Turned inside out, the edge of the upper 
is machine-cemented, and a rivet at the 
vamp and quarter joint completes the 
upper for lasting. 


Preparing Bottom Work 


In preparing the bottom work, the 
insole and filler are machine-cemented, 
allowed to dry, and then laid together. 
The insole is of special rag composition, 
frictioned with sheeting on both sides to 
hold the tacks. After insole and filler 
are molded to the shape of the last by a 
specially designed machine, they are 
temporarily tacked to the last to hold 
during the assembling process. Assem- 
bling is done by machine much like a 
leather shoe. A small tack in the heel 
above the foxing and through the upper 
and insole fix the heel in place, and the 
Rex puller, accommodated to the stock 
used in rubber footwear, pulls the upper 
over the toe and drives in seven tacks to 
hold the upper in place for the C. H. M. 
laster. 


Completing. Lasting Operation 


This machine completes the lasting 
operation with light small tacks which 
clinch on the metal bottom of the last, 
still further re-inforced by the line of 
cement on the upper that sticks to the 
cemented insole. The bottom is then 
trimmed by hand in the shank, and a 
rotary cutter trims off all remaining’ 





BOOT AND SHOE RECORDER 





surplus upper stock, making a bottom 
without grooves or bunches. The Rex 
pounder is run over the row of tacks to 
make the cement stick, and the tempo- 
rary tacks through the insole are then 
pulled out. 


Shoe Bottom Cemented 


The bottom of the shoe is then ce- 
mented; the outsole with friction filler 
is cemented, and after both shoe and 
outsole are sufficiently tempered, they 
are laid together and placed in the out- 
sole laying machine. By a quick up- 
ward movement, the heavy rubber cord 
cushion is forced up against the shoe, 
held firmly in place by a rubber roller 
at the toe and a steel post at the heel, 
and the outsole is rolled on firmly and 
evenly, edges included. The tack in the 
heel is then pulled out, the outsole hand 
stitched, a stiff form placed across the 
instep to prevent wrinkling in the heat, 
and the shoe is ready for the cure. 


FEW RUBBER SALES 


Only Small Lots Disposed of Below 
Nominal Market 


The market presented no fresh fea- 
tures. There were few sales and these 
were of small lots of spot rubber, to 
dispose of which holders were obliged to 
accept Ye or Mec under the nominal 
quotations. 


Rubber Quotations 


Para—Up-river, fine ... 22 a 
Up-river, coarse .... 144% a 
peneme, Me so 5.5 sos os «4 
Island, coarse ....... 14 a 
Caucho ball, upper . 154% a 
Caucho ball, lower... 10 a 
Oy ae 14 a 

Plantation—First latex, 

I ectchea.2' 55 5 biols 19 a 
Brown crepe, _ thin, 

CO ETE ere a 
Rolled, browncrepe . 15 a 
Smoked, ribbed sheets 17% a 

Centrals—Corinto ..... 14 a 
Esmeralda ......... 14 a 
Guayule, wet ........ 24 a 25 
Balata, black, Ciudad {72 a .. 
Balata, block, Panama {50 a 51 
Balata, sheet ....... 71.00 a 

Mexican—Scrap ...... 22°: -& 





+t Nominal. 
Scrap Rubber 


SCRAP RUBBER—The tendency 
of prices continues downward as buyers 
hold off and selling pressure increases. 


Boots and shoes ....... 5 a 5% 
Arctics, trimmed ..... 4 a 
Arctics, untrimmed .... 3 a 
Tires—Automobile .... 1 a 
Bicycles, pneumatic ... 1% a 








Hose, steam, fire....... P ae 
Inner tubes, No. 1..... ey a 5 
Inner tubes, No. 2..... a 6 


BUFFALO AND THE BLIZZARD 


Demand for Rubbers and Arctics 
Greater Than Supply 


Buffalo, N. Y., has been visited by a 
blizzard the past week. As a result the 
demand during the last few days for 
rubbers and overshoes waxed so large 
that it caused large depletions in the 
stock of local merchants, and there was 
in many of the downtown stores a seri- 
ous shortage of rubbers. Many of the 
dealers were inclined to blame manu- 
facturers for the shortage. They said 
that, prior to the ‘storm, they could not 
get sufficient stock for the coming 
season but the wholesalers and branch 
houses of rubber companies held the 
retailers to blame for the situation. 





What Wholesalers Say 


c. W. Reis, manager of the footwear 
division of the U.S. Rubber Company 
at Buffalo, although he admitted that 
there was a shortage, held that it was 
the fault of retailers. 

“They looked over their stock last 
Summer and were somewhat awed at 
the cases of goods on hand,” he said. 
“So they didn’t order any more foot- 
wear, deciding to wait until their supply 
was depleted before restocking. As a 
result the wholesale people ordered ac- 
cordingly and now the dealers, swamped 
by the demand of the past few days, are 
begging for rubbers and arctics thai 
aren’t to be had.” 

Efforts are being made by the whole- 
salers here to obtain a larger supply of 
rubbers, but it appears doubtful at the 
present time, it is said, whether they 
will be able to obtain enough to fill the 
demand. 

Rochester, N. Y., shoe merchants 
forgot their troubles last week when a 
deluge of snow sent the people by the 
hundreds into the stores for rubbers 
and arctics. Every store in the city 
reported a land-office business. Arctics. 
sold for $5.50, men’s rubbers for $1.50, 
and women’s rubbers for $1.15. 

And the above story can be applied 
to almost all of the shoe stores of the 
country. 


Easter Trims 


It is not too early to be thinking over 
your Easter window trim. Easter 
Sunday will be here March 27, only 
four months distant. ‘You want just 


the right setting for the attractive 
Spring, 1921, styles which you are now 
buying. 
























































Our Exhibit 


You will find the entire Cincin- 
nati Market elaborately and 
intelligently exhibited at the Mil- 
waukee Convention. 





+ 


Ample plans for the care of all 
buyers have been completed. 





There is no end to the surprises 
THE SCHEIFFELE f 
SHOE MBG. CO. in store for you. 
| CHILDRENS & GROWING | | 
| GIRLS SHOES 





Look for the Ciedameni Exhibit 





















The Julian & Kokenge Co. The Scheiffele Shoe Mfg. Co. 
The Krippendorf-Dittman Co. The Duttenhofer-Stevens Co. 
Val Duttenhofer Sons Co. The Sam B. Wolf Shoe Co. 
The Holters Co. The Charles Meis Shoe Co. ° 
The Helming-McKenzie Co. Helmers Bettmann & Co. 
The P. Sullivan Co. The Homan-Hughes Co. 








The Manss Owens Co The Sachs Shoe Mfg. Co. 

















@he P.Sullivan Co. 
PRETTY “SHOES 
WOMEN 
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Four SACHS Models That Have Met With Favor 





CLOSE study of style trend, as indicated by demand, 

enables us to frequently offer, in addition to our regular 

line, exceptionally snappy, up-to-the-minute models for 
toning up merchants’ depreciated stocks. 


The proof of their popularity and of our staples, too, is evi- 
denced by our sustained production. 


Think of special style facilities, unquestionable material and 
workmanship and reasonable cost, then think of SACHS and 
ask us to tell you more about the SACHS LINE. 


Sachs Shoe Mfg. Co., Cincinnati, Ohio 
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REPRICED DOWNWARD! 


AT PRICES THAT ARE 
LOWER THAN RE- 
PLACEMENT VALUES 
ON TODAY’S MARKET 








No. 808—Nine-inch Surpass 
Black Kid Lace, Imitation 
Tip, Louis Heel, Paris Last, 


Goodyear Welt. AA to D. 

$6.00 
No. 809—Same in Brown 
Kid. rrr 











SAMPLE ROOMS 


CHICAGO 
20 W. Jackson Boulevard 


MINNEAPOLIS 
422 Boston Block 


DENVER 
512 Jacobinson Bldg. 


EVERY SHOE READY 
TO SHIP 


Thomson-Crooker Shoe Co. 


BOSTON, 




















India Lace, 


Last, 
to D 


Kay. 


No. 863—Nine-inch Brown 
Imitation Tip, 
Low Cuban Heel, Broadway 
Goodyear Welt. 


AA 
$4.00 


No. 114—Same Style in Mc- 
oh Saree $3.50 

















No. 810—Nine-inch Black 
Coltskin Kid Lace, Imitation 
Tip, Paris Last, Cuban Heel, 


Goodyear Welt. AA to D. 

$4.00 
No. 138—Same Style in Mc- 
ae 2 : Ses $3.50 


No. 821—Nine-inch Black 
Kid Vamp, Dull Cab. Top, 
Imitation Tip, Louis Heel, 
5th Avenue Last, Goodyear 

00 


Welt. ‘AA t6'D 254 3: $5. 
No. 824—Same Style in 
Brown India..........$4.00 








ROXBURY CROSSING -_ - 


SAMPLE ROOMS 


NEW YORK 
127 Duane St. 


PHILADELPHIA 
119 S. Fourth St. 


DETROIT 


408 Temple Bldg. 


FOR ACTION— 
WIRE US! 


MASS. 
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SOME RETAIL BUYING 


Manufacturers Say Orders Consist 
of **Odds and Ends’’ 


“This order is not subject to cancella- 
tion without our written consent,” is 
one of the statements now appearing 
prominently on acknowledgments of 
orders issued by several shoe manufac- 
turers in Milwaukee. The week has 
seen conditions remain unchanged. 
Retail shoe merchants are going to un- 
usual extremes to move stocks and have 
been fairly successful, although balked 
somewhat by a turn of mild weather. 
In the factories, there has been no 
marked increase in production neces- 
sary, but there has been some increase. 
The flood of prompt orders of a limited 
extent in each case continues, but the 
manufacturers have found it impossible, 
they state, to fill some of these orders, 
which were in the sum total ‘“‘odds and 
ends’ to fill out lines, sizes and styles. 


Additional Price Cuts 


With additional cuts in the price 
levels employed by retail stores, not 
only in Milwaukee during the past week, 
but throughout Wisconsin points, and 
with several extensive community sell- 
ing drives in Janesville, Oshkosh, Supe- 
rior, LaCrosse, Racine and Kenosha, a 
clearing up of the situation so far as the 
vicinity of Milwaukee is concerned is 
confidently expected. All indications 
presage renewed activity all along the 
line after the holidays which, it may be 
said, are still an inducement in many 
cases to refrain from reducing prices. 


Repair Men Co-operate 


Milwaukee shoe repair men are plan- 
ning to incorporate for united buying of 
supplies and materials, claiming that 
they cannot stand the pressure of indi- 
vidual buying at prevailing prices 
offered them. Hide dealers, on the 
other hand, are seriously considering 
united effort to tan their stocks, but 
thus far nothing has developed. Some 
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ments m America’s Shoe 


Milwaukee 


of them are handling shoe repairers’ 
materials and supplies. They report 
a revival of offers for hides, especially 
calf, but at prices that they do not feel 
they can accept. 


THE RETAIL TRADE 


*“‘Last Year’s Profits Will Have to 
Pay This Year’s Taxes’”’ 


Retail merchants particularly active 
in advertising and merchandising dur- 
ing the week reported that the ventures 
were not of a losing character in results, 
but the experiences lead them to believe 
that only continuous and strong effort 
will increase the public pace of buying 
to the extent the dealers deem necessary 
for closing the year on a reasonably 
profit-making basis. Rents, help and 
other items of expense have not come 
down as yet, they point out, and it is 
still difficult to get sales help, particu- 
larly women. None are discouraged, 
however, by the outlook, except by pos- 
sibly the income and excess profits tax 
proposition. ‘‘Last year’s profits will 
have to pay this year’s taxes,’’ said one 
dealer. 


A $7.00 Special 


Brouwer’s, 322 Grand Avenue, feat- 
ured a $7 line in one main show window 
at the week-end, and a $12 line in the 
otber. The crowds—and crowds there 
were—favored the $12 window, and 
roughly speaking, without definite tabu- 
lations, the store showed better returns 
proportionately on the $12 line than the 
other. Mr. Brouwer supported the sale 
with a strong newspaper campaign on 
Friday and Saturday. 


SHOE ADVERTISING 


An Interesting Announcement 
Tells of Comparative Prices 


The absence of any extensive adver- 
tising of shoes by the department stores 
during the week was referred to by sev- 
eral of the individual retailers. The 
Boston store featured its shining parlor 


_ Le HA ibe 
he ate 


News in Shoe Markets 


— 
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She Saar ree seen rari 


for ladies in connection with small an- 
nouncements of $8.50 women’s highs at 
$4.95. 

One universally interesting advertise- 
ment in Milwaukee retail circles during 
the week was that of the Boston store, 
with reference to comparative price 
advertising: ‘““We use comparative 
prices because by their use you may be 
sure of your saving. But comparative 
prices must be checked during these 
days of declining markets. An article 
ceases to be regularly at $2 when it can 
be replaced at $1.50 today. So when 
we quote comparative advertising, it is 
not the price at which the goods sold six 
months ago, but the regular retail price 
based on today’s market.” 

The Novelty Shoe Co., 302 Grand 
Avenue, is now featuring mail order 
business as well as local store sales, and 
displaying large reductions prominently. 


SALE DRIVES 


On Men’s Work Shoes—A 
Cordovan Special 


The Newark Shoe Stores Co., in try- 
ing out a drive on men’s work shoes with 
new lower levels of prices, is making a 
special of the Neolin guarantee, display- 
ing this prominently at the store and in 
several advertisements. Kinney’s at 
211 Third Street stated they filled their 
store Friday and Saturday with an “old 
time price’ sale of both men’s and 
women’s shoes, nothing over $5.90. 
The store says that children’s shoes are 
beginning to show increased activity. 

“The Marquette brogue”’ is making a 
hit at Brouwer’s. The appeal was of 
course directed to the students of Mar- 
quette university which is located but a 
few blocks west of the Brouwer store. 

The Walk-Over shop, Plankinton 
arcade, got good results Friday with a 
special drive on a $12 cordovan men’s 
shoe, according to the reports of the 
salesmen. These stated that consum- 
ers’ remarks on the subject of prices are 
practically nil at present, although it 
seems difficult to get them to make up 


$12.00 
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Where to Buy 


Womien’s Shoes 

















SIXTY STYLES OF 


COMFORT SHOES 
IN STOCK 
Juliets, Oxfords, Bals, Polish, Sandals, etc., 
women’s Flexible Welts and warm lined 
shoes, men’s slippers. 
TIMSON BROS., Inc. 
620 Atlantic Ave. Boston, Mass. 














PHILLIPS-CRAM ©. 


Makers of 


Women’s Turn 
Slippers 
276 River St., Haverhill, Mass. 
Boston Office 
207 Essex Street 








WOMEN’S TURN 
COMFORT BOOTS 
Immediate Delivery 
Sold in dozen pairs or case 
lots. Sues runs. Sizes 
3 to Price $2.85 
Cuiien Sock Lining 
Rubber Heels 
Terms, om 10 days 
SILVER SHOE CO. 
69 Essex St. 
Haverhill, Mass. 


BOUDOIRS 

Blacks, $1.35, $1.40 and 
$1.45 Grades 

Colors, . $1.50, $1.60 


JOHN E. McNAMARA 
Haverhill, Mass. 

















Women’s McKay 


Slippers and Boots 
of Character 


Harrison-Lockwood Co 
Peery: a og gg 

















E. A. & M. C. Witherell Co. 


Manufacturers 


Women’s Turn 
Boots and Slippers 


Pecser, 

Haverhill, M. 
Boston O Office 
147 Lincoln St. 








FOR THE 
HOLIDAY eg ee 


Fine kid Boudoir Slippers in stock for imme- 
diate delivery, made of best materials obtain- 
able i in Black, Blue, Red. Pink and Tan. Order 
sizes or case lots. Prices, Black $1.45, Colors 
$1.75. Terms, 5% 10 days, net 30. 

SILVER SHOE CO. Haverhill, Mass. 








COLLINS & STAPLES 
Makers of 
HAND TURNED LOW CUTS 
Straps, Pum and 
Ties in_ Black Satin 
and All Leathers. 


Factory, 118 Phoenix Row Boston Office 
Mass. 110 Lincoln St. 


Haverhi ill, 
TITLE 














BOOT AND SHOE RECORDER 


their minds in many cases on finally 
buying. 


Fire Protection Plans 


Down-town shoe men in Milwaukee 
are taking an interest in new fire protec- 
tion plans proposed by Chief Clancy. 
As two of the fireboats now used are be- 
ginning to fail, he is taking the oppor- 
tunity to propose electrically-driven 
stationary pumps at several points for 
high pressure work, making a saving of 
time now consumed in getting the boats 
to the scene. Incidentally, the shoe men 
are “‘for’’ a movement reported from 
Boston, that lower insurance rates on 
shoe stores and factories are being de- 
manded on the ground that the losses 
in these classes of businesses are con- 
stantly decreasing in proportion to other 
lines, yet obliged to pay the same rates 
as the others. 


For Increased Output 


The most significant thing about dis- 
inflation is that there is an accumulation 
of new capital, according to Francis W. 
Dickey, economist, speaking to the Mil- 
waukee Appraisal Club. He _ said: 
“The best policy is to reduce prices to 
such a level that a sufficient demand will 
be created to sustain the market and 
the plants and stores. Shutting down 
cannot help matters. Operating costs 
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depend on volume. Only if output in- 
creases can unit costs decrease, and Vice 
versa.” 


Moving Stocks Campaign 


The Economy Shoe Store, \ey 
Method Shoe Parlors and other s)oe 
shops in Janesville, Wis., as well as the 
department stores handling shoes, are 
joining in a special campaign to move 
stocks during the next two weeks. he 
objective is to bring out the rural traile. 


SOME BRIEFLETS 


Regarding Milwaukee and Shebuy- 
gan Shoe Stores 


The Selby Shoe Co., Portsmouth, 
Ohio, has covered Wisconsin with an 
introductory sales and advertising c:m- 
paign for the Arch Preserver Shoe. 
Names of dealers handling the goods 
are prominently displayed in advertise- 
ments in Milwaukee and other Wiscon- 
sin cities. 

The Sell’s Shoe shop at Sheboygan is 
now inaugurating a special campaign for 
foot treatments to customers. A de- 
partment will be maintained continu- 
ously. 

New series of price tags for window 
displays are being put in by a number of 
Milwaukee dealers. White figures on 
dark backgrounds seem to be in favor. 


Cincinnati 


BUSINESS IS GOOD 


Cold Weather Had _ Satisfactory 
Effect on Stores 


Cold, snowy and slushy weather dur- 
ing the past week has had a very satis- 
factory effect upon business at the re- 
tail stores. Footwear of every nature 
has moved in good volume. Women 
are buying heavily of the brown kid 
and calf with military heels. Eight and 
ten dollars seem to be the most popular 
prices on the average. Downtown mer- 
chants found that their sales for the 
week compared well with some of the 
better weeks last Fall. Saturday es- 
pecially was a busy day, the stores 
being well filled the entire time. 


Men Like Tans 


Ninety per cent of the business at 
the men’s stores is in browns and tans. 
A few black cordovans and_ black 
brogues are in demand. Extra heavy 
soles and extension heels on both black 
and tan are taking well this season. 
The bulk of the business in men’s shoes 
is around ten dollars. 


THE MANUFACTURING 
SITUATION 


Orders Coming in from Road Sales- 
men in Better Volume 


The situation in the manufacturing 
end of this market has met with no 
material changes during the past week. 
The majority of the factories are run- 
ning only fifty per cent of capacity. In 
a few instances operations are at a 
higher degree of output than is war- 
ranted by the number of orders on 
hand, but where such a policy is pur- 
sued it is in anticipation of.a decided 
improvement in conditions during the 
next few weeks. Orders have been 
coming in from the men on the road in 
better volume this week than hereto- 
fore, but they are far from normal in 
nature. 


New Styles for Milwaukee 


Many new styles and patterns are 
being created for the Milwaukee Con- 
vention by the designers at the local 
factories. Strap effects are receiving 
most attention, though many of their 
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variations in pattern are being kept a 
secret and will not be shown until they 
are displayed at the big show in Mil- 
waukee. Local manufacturers predict 
that the national convention will be 
one grand galaxy of styles. 


None Higher Than $12 


In line with the general tendency for 
lower prices and consistent with eco- 
nomic indications, one of the largest 
local! manufacturers of women’s shoes 
has changed his prices so as to have 
not!:ing in his entire line to retail above 
$12. The manufacturer in question be- 
lieves that to adopt this policy and to 
adjust his organization accordingly 
will tend to regulate as well as to stimu- 
late business for the next six or eight 
months. 


Collection Conditions Improve 


One way in which this process of 
liquidation in the retail business is 
being felt with good effects in the manu- 
facturing branch of the industry is the 
fact that the latter’s collections in many 
instances have shown a ,decided im- 
provement during the past few weeks. 
One local manufacturer stated this 
week that his collections never were 
better. 


SELLING GROUP MEETS 


Buying for Spring Discussed—Mer- 


chants Should Not Wait Until 
January 


The regular monthly meeting of the 
Retail Shoe Selling Group, held at the 
Chamber of Commerce last Wednes- 
day, consisted of a round table discus- 
sion of trade conditions. The most 
important question in the minds of shoe 
retailers and also in the minds of manu- 
facturers, that of buying for Spring, 
was freely discussed. One prominent 
retail merchant made the query as to 
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the advisability of staying out of the 
market until late in January. It was 
the general opinion practically of every- 
one present that waiting until that time 
to place Spring orders would prove in- 
jurious to both the manufacturing and 
retail branches of the industry. 


Delayed Buying Effects 


It was brought out that if all the re- . 


tail merchants continued to hold off 
buying until the middle or latter part 
of January, the economic pendulum of 


the industry would likely swing back’ 


in short order. Conditions of supply 
exceeding the demand undoubtedly 
would be quickly reversed to that of 
where demand exceeds supply. It was 
predicted that retailers would be clam- 
oring for shoes of the right kind, and it 
was further pointed out that if the lat- 
ter condition should come about, it will 
have a proportionate effect upon prices. 

Some of the larger downtown retail 
merchants expressed the feeling that 
conditions in the industry are now on 
the turning point. All those present 
expressed the feeling that 





The Milwaukee Convention will be 
the court of decision on styles for 
Spring. It was suggested that the 
retail merchant make his selections 
at the convention and then go to 
the market to place his order. By 
so doing he will avoid the possibility 
of mixed orders: and other errors 
which might result from the antici- 
pated rush. 


















The Group decided at this meeting to 
change their monthly meeting from ‘the 
noonday luncheons to an evening din- 
ner where the business meeting and 
social festivity can be combined. They 
believe that a larger attendance will be 
secured through this change. 


Columbus 


SNOW AND BOOTS 


Storm Exhausts Local Jobbers’ 
Light Rubber Supply 


With about ten inches of snow cover- 
ing the ground the first part of week the 
public is awake to the need of Fall foot- 
wear. 

Many who had put off buying their 
Fall boots on account of the warm 
weather which had prevailed for the 
past month hurriedly sought the shoe 
stores in quest of high boots, to cover 
their ankles from the snow and slush 


which has covered the city’s streets the 
past week. 

This condition has been of great 
benefit to retail merchants who state 
that trade has been fine on footwear and 
that business on rubber footwear has 
been beyond expectations. Many of 
the merchants were caught with a very 
small stock of rubber footwear on hand 
and were unable to purchase the wanted 
styles from local jobbers.on short notice. 
The jobbers in many instances, having 
been unable to deliver these styles on 
early orders, were in no position to take 








Where to Buy 


Women’s Shoes 




















Girls’ “Spartan” Shoes 
Boots and Oxfords 


Plenty in Stock 
d for price list 
Factory Direct to You 


BACON-ROLLINS CO. 
ynn, Mass. 








“Fernco-Quality” Comfort Shoes 
Ladies’ Hand Turned 
BOOTS, onrenee 
AND SANDALS 
Cushion Sock Lining 
Widths, D, E, EE 


THE 
FERN SHOE CO. 
* Write for 41 Water St. 

Particulars Newburyp’t, Mass 














Almericas foremost | 
FELT SLIPPER 
abit “ine 


iy) Sy, 
1g Re 






bnceaee sale all 








SUUUSONGORCOUDONEODODEOEREODOREONNORES 


Syracuse, N.Y. 


THE _WESTCOTT- 
WHITMORE CO, = 








Home Ease 


PRINCESS—in Stock 
Glazed colt, flexible 
McKay, Stock No. 700 
$2.70. Writefor 
phlet showing — ao comfort num! 

E CO., Detroit, Mic’ 


wn RANDAU SHOE CO. Pesretts MEH ui 


IN-STOCK 


Complete line of Men’s 
veretts, Romeos and 








ue ia in Havana Brown, 
Black and Golden Brown. 
Also Women’s Boudoirs in 
Cabretta and Quilted Satin, 
all colors. 


ABBOTT SHOE CO., No. Reading, Mass. 














FERN & POOR CO., Inc. 


Manufacturers 
Newburyport, Mass. 
Women’s Turn 
Comforts 
Boots & Slippers 
for the wholesale trade 











ALGIER SHOE MFG. CO. 
ier Phoe 
PARIS NSF; 


Highest Grade Women’s Shoes, Turns and Welts 














138 Broadway, Brooklyn, N. Y. 
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Where to Buy 


Men’s Shoes 


























[FOR MEN 
who care to dress 


well> ‘> > = 











Gentlemen’s 
Shoes 


A.E. Nettleton Co. 


SYRACUSE, N. Y. 








Conneeeseccogagee BROCKTO: suneeseoeeenensens 
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Stacy Adams Co. 
Manufacturers of 
MEN’S FINE 
SHOES 


BROCKTON, MASS. 








BOOT AND SHOE RECORDER 


care of the sudden demand for goods 
and were literally swamped with orders. 
At the time of writing, all the jobbers 
have been cleaned out of the light rub- 
bers and have no assurance of receiving 
any amount of these goods to take care 
of another occurrence like this. 


IN HOLIDAY GARB 


Retail Stores Take on a Gift Shop 
Appearance 


All the leading stores have erected 
their special booths for displaying holi- 
day slippers, and in visiting these places 
one would think that we were in the 
midst of holiday time. The A. E. Pitts 
Company have two of these booths in 
their store, one at the front of store, 
showing the women’s slippers, the other 
at the rear, showing men’s styles, while 
on the second floor, which contains the 
junior department, one finds another 
such display of all the many styles of 
slippers for the little folks. 

Dunlap’s and Browning’s are also 
showing special displays of holiday foot- 
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wear. Dunlap’s, having featured one of 
their usual Fall “special sales’’ on holi- 
day slippers, are the first to bring before 
the public the advantage of early buy- 
ing for Christmas; they have had a very 
satisfactory sale of this style of footwear, 


Good Salesmanship Booster 


A. V. Holbrook, president of the A. V, 
Holbrook Bootery Company of this 
city, is one of the founders of an unusu- 
ally interesting co-operative industrial 


- educational plan which was inaugurated 


at the Boston Shoe Trades’ Club. It 
was the first round table of the Retuil 
Shoe Salesmen’s Institute upon whose 
editorial and consultant staff Mr. Hol- 
brook is serving. 


To the South 


A. E. Pitts, president of the A. E. 
Pitts Shoe Company, with his wife, left 
on an automobile trip to the South; they 
expect to remain in the sunny climate 
until the birds again migrate to the 
North, at which time they will return 
home. 


Pittsburgh | 


WINDOW TRIMS 


Show Fall Footwear at Popular 
Prices 


When the Fall season opened for shoe 
merchants here and in the surrounding 
districts, windows displayed footwear 
whose retail price ranged from $15.00 
to $19.00. The latter prices were 
evidenced in higher grade shops while 
$13.00 to $15.00 appeared to be the 
popular price in the medium grade 
stores. After an elapse of eight weeks, 
retail merchants readily adjusted their 
footwear to the pocketbooks of the 
public; and today, window trims all 
over town as well as stores in Wilkins- 
burg, Homestead, Monongahela City, 
Apollo, Grove City, Waynesburg show 
displays of shoes at pre-war prices. 


Specific Instances 


Queen Quality Boot Shop noted in 
the city for its exclusive trade at present 
have marked their low cuts to $6.75 
while their boots range from $7.85 to 
$17.00. Walk-Over Stores, Regal, 
Verner, Petty’s Bootery, Hanan & 
Sons continue showing low cuts from 
brogue effects to strap pumps and from 
the dainty boot for milady to the heavy 
double soled, leather lined shoes for 
men. The wide display of shoes as 
shown in the retail shops all come within 
the price of the public “who can get 
what they demand.” | 


Lighter Shades Predicted 


Many retail merchants in placing 
their Spring orders ventured into the 
field of probability when they pre- 
dicted lighter shades would be worn by 
more men and women of Allegheny 
County for the coming Spring season. 
They assumed the above on the theory 
that for the past three years darker 
shades have been in the popular class 
and that practically little has been 
offered for contrast alongside the 
darker colors. On the other hand, 
there are merchants of the city who 
argue that the Smoky City plays havoc 


‘on lighter colors, although these same 


retailers agree that the brighter shades 
are necessary for footwear showing 
contrast, in order to offer the trade 
something new and entirely interesting. 


FOOT APPLIANCES 


Wizard Company Tells Why Heels 
Run Over 

During this month, the Wizard 
Company will run a series of newspaper 
advertisements in all of the Pittsburgh 
papers on ‘‘Why Heels Run Over,” 
“What Causes Bulging Counters,” 
“Remedies For All Conditions Of Arch 
Troubles.” 

These ads are all of 550 lines each 
and the tie-up ads from the exclusive 
shoe merchants will be extensively used. 
Department stores have planned to 
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co-operate with tie-up ads in their 
regular shoe ads. 

The advance sale of Wizards to take 
care of business during the month is 
very gratifying and the Wizard repre- 
seniative, Billy Spain, says, ‘business 
looks good for December and the rest 
of Winter in foot appliances.” 


PITTSBURGH SHOE NEWS . 
Bricfs on Business—Foot Comfort 
and Milwaukee Convention 
Mr. Schmieler of Schmieler & Kim- 
mins of Charleroi, Pa., was a recent 
visitor of the city. ‘“‘My stock is very 
low at present, although I am buying 
just what we need,” said Mr. Schmieler, 
who is doing a nice business in Charleroi. 
William Milne, who is in charge of the 
ortiiopedic department of Walk-Over 
Stores, has been successfully combating 
foot ills for years. “I am convinced 
that people realize the value of foot 
appliances daily when they walk out 
of our stores with the assurance that 
we are not only correcting foot troubles 
but preventing ailments of the feet as 


well.” 
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Maurice Browdy, secretary of the 
local Retail Association, has more than 
fifteen shoemen signed up for the con- 
vention at Milwaukee. ‘‘There will be 
a larger delegation going to this con- 
vention than was seen at Boston last 
year, simply because shoe merchants of 
Allegheny County have realized the 
value of knowing more about shoe values 
and shoemen over the country,” 
Mr. Browdy. 


Opens New Store 


The new store at Dormont, one of 
Pittsburgh’s finest suburbs, was formal- 
ly opened last week by Julius Schmidt, 
proprietor. Frank Dittman, manager 
of the up-to-the-minute store, not only 
had a cordial welcome for every visitor, 
but a small token was given gratis to 
those who entered the doors of Dor- 
mont’s attractive new shoe store. Musi- 
cal numbers rendered until late in the 
evening rounded out the splendid open- 
ing of ‘‘a store that will meet the needs 
of every man, woman and child in 
Dormont.” 


Louisville 


BETTER BUSINESS 


Merchants’ Sales Have Been Good : 


—Rapidly Reducing Stocks 


Long waited-for colder weather hit 
Louisville during the second week of 
November, but it was clear and cold, 
instead of sloppy and cold, and retail 
merchants claim that it will take some 
rain and slop to really bring out busi- 
ness. As it is, things are better, and it 
is claimed that business is much better 
than it was earlier in the month, or dur- 
ing October for that matter. Sales as 
a whole have been good, and retail mer- 
chants are rapidly reducing stocks. 
They are re-ordering on very little mer- 
chandise and substituting wherever 
possible in order to clean up the high 
priced stocks now in hand, as it is gener- 
ally believed that Spring prices will be 
lower. 


MUCH UNEMPLOYMENT 


General Condition Expected to Im- 
prove After January l 


While there hasn’t been much report 
of reduced wages locally it is well known 
that labor is not as fully employed as it 
was, and many industries are going on 
shorter hours. Demand for general 
lines has been quiet for the past sixty 
days. It was at first claimed that things 
would pick up after election, but this 
was probably something to catch at. 


Now, everyone is waiting for business to 
pick up after the first of the year. 


IN RETAIL TRADE 


Stocks About Normal—Fire Under- 
writers Report No Insurance 
Reductions 


In retail lines business is better than 
in other lines, but with industries closing 
down and people thrown out of work, 
holiday business will be affected more 
or less. However, stores have good 
lines of special holiday merchandise in 
hand, and the shoe stores are better 


. ‘stocked on slippers and specialties than 


usual. 

Reports received from about eight of 
the leading local fire underwriting 
agents show that stocks of merchandise 
in retailers’ and jobbers’ hands are about 
normal, there having been practically 
no cancellations or reductions in the 
amount of insurance carried by mer- 
chants, in spite of the fact that various 
lines of merchandise have worked off in 
value, and in some cases stocks are un- 
doubtedly lower. It is claimed that 
special holiday goods are largely offset- 
ting reduced values and lower stocks of 
staples, as merchants are carrying their 
heavy stocks at this season. 

One agent when asked whether it 
wasn’t possible that some merchants 
were overlooking cancellation or reduc- 
tion of insurance said: “Absolutely no. 











Where to Buy 


Men’s Shoes 
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BETTER SHOES 
BETTER SERVICE 
Rocker Bottom Wooden 
Sole Footwear 


SHOES, 6 to 14Inches 
BOOTS, 14 to 20 Inches 


Send for Catalog and 
Prices 
REECE SHOE COMPANY 
Columbus, Nebraska, U S. A. 








Welt 
and 
Nailed 


For Men @7aic 
Manufactured by 
Crosse Boot and Shoe Mfg. Co. 
La Crosse, Wisconsin 








WATERPROOF 
Wood Sole Boots and Shoes, 
Oil Grain, Full Bellows 
Ad Tongue and Back Strap. 
Send for booklet telling who 
you can sell these shoes to. 


A.H. Riemer Shoe Co. 


MILWAUKEE, WIS. 
Established 1887 














= THE STETSON SHOE CO. (Inc.) 


Stock Dept. 5 <¢ 


Is at Your Service ey 


South Weymouth, Mass. 











135 STYLES 
IN STOCK | 
MEN’S-WOMENS 


(S 
8} SEE OUR CATALOG 


wees mane _196 CHURCH STREET,N-Y. 
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Where to Buy 


Shoes at Auction 

















HENRY LILLY CO. 


88-90 Reade St. New York 
AUCTION TRADE SALES 
SHOES AND RUBBERS 


Every. Wednesday and Friday 











QUESTIONS 
ANSWERED QUICKLY 


in “Where to Buy’ columns—a 
growing directory for all the trade. 
presenting answers briefly to cur- 
rent problems in merchandising. 
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Where to Buy 


Children’s Shoes 




















sennnene 


Soft Soles and Moccasins 


Ask your Jobber for our 
Goods. We DO NOT sell 
the retail trade. 


Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 
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ROCHESTER’S FELT 
SHOE KINGS 


PLACE ORDERS NOW AND INSURE 
EARLY DELIVERY 


Write for Catalog 


F. W. HAHN CO. 
ROCHESTER NEW YORK : 


‘Bonita Shoe * Baby| 


TURNS and SOFT SOLES 


In Stock 


Send. “Gr Catalog 


ALH.MartinG®. 


» 
Makers ROCHESTER NY ° 


“ELAM”? 


Flexible First Step Turn Shoes 
For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO., Inc. 


Rochester, N. Y. 


H.H.FREELAND 
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SOFT SOLES 


A Wonderful Line 
for the Wholesaler 


At present time we 
are allowing a 10% 
discount on all lines. 


NU BABY SHOE CO., East Lynn, Mass. 


W?C.Goodsger 


Manufacturer of 
Children's Dlexible Gurn Shoes 
89 Allen St. Rochester, M.>7 




















HAVE YOU SEEN OUR LINES? 
FACTORY 1 FACTORY 2 


umber 
Rubber Tiny al 
Foot Comfort Sli 
(Double Eiderdown) 
In Stock Now—Nature Lasts 


THE B. & P, FOOTWEAR CO., INC. 
Dept. 5 Oswego, N. Y 











BOOT AND SHOE RECORDER 


I had a renewal of $100,000 worth of 
insurance this week, and no one would 
pay the premium on that amount if they 
didn’t need it. The fact that the mer- 
chandise has dropped in value doesn’t 
reduce its cost value to the merchant. 
Again many merchants were not carry- 
ing as much insurance as they should 
have carried when the markets were at 
the top.” 


Racing Season Dull 


The Fall racing season in Louisville 
opened on November 2, this being such 
a late date that attendance has not been 
up to normal, it being too cold for good 
crowds, which has resulted in fewer 
people coming in from out in the State, 
and less business coming to the mer- 
chants. 


Store Enlargement 


The Dan Cohen Co. about the first 
of the year will add the second floor to 
the present store, placing the boys’, girls’, 
and children’s department on that floor, 
leaving the men’s and women’s on the 
first floor. The company bought the 
building about a year or so back, but 
couldn’t get possession of the second 
floor. 


Price Reductions 


Steady reductions in values are being 
shown in the advertising and window 
displays of the local shoemen, prices of 
high grade shoes are steadily reaching 


New 


THE RETAIL TRADE 


Not as Snappy as Merchants Would 
Like 


Colder weather in this vicinity has 
not stimulated the demand for shoes to 
any great extent, but has shifted the 
character of demand to a marked de- 
gree. Whereas during the Fall months 
strap pumps and other shoes of a more 
or less novelty character were the quick- 
est selling types, the demand now has 
swung to the heavy brogue oxford and 
high shoes. The ten or 11 inch kid boot 
is moving fairly well in some stores, but 
few retail merchants are enthusiastic 
about it. Few of them stocked it heav- 
ily so little complaint about it is being 
made. 

Low Prices Prevail 


In men’s shoes there is better buying 
of high shoes than there has been all 
Fall, but the trade is not as snappy as 
the merchants would like to see it. 
Low prices still prevail, with special bar- 
gains being offered from time to time to 
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more normal levels, and attracting 
greater interest from the buying public, 
The Boston Shoe Co. has been freely 
advertising general adjustments of 
values throughout the house and has 
been getting a good response. The Dan 
Cohen Co. has kept the newspapers {ull 
of advertising, and has been getting ex- 
cellent results according to the manage. 
ment. 


From Bottom to Top 


Andrew Morris, vice-president and 
general manager of J. Bacon & Sons, 
was the subject of a short biography in 
the Louisville Times on October 11. 
Mr. Morris started with the company a 
number of years ago as a wagon jumper, 
and rose to the top on ability and belief 
in sticking closely to his work. He «d- 
mits that if he had his life to live over he 
would be in just the kind of business in 
which he is now engaged. 


Merchants Ordering Slowly 


Retail merchants continue placing 
very few and very light orders for Spring 
delivery, and there is a possibility that 
with orders all coming late the manu- 
facturers will have considerable trouble 
in supplying demand in time this year, 
even if the railroads continue giving 
good service and quick delivery. At the 
present time freight solicitors are very 
busy trying to dig up business, and rail- 
roads are giving the best service known 
in several years. 


York 


make the situation interesting for the 
consumer. It must be explained, how- 
ever, that the sale offerings are mostly 
of special lots, many of them purchased 
particularly for sale purposes. Retail 
merchants are :naking a determined 
effort to get regular prices on stock 
goods and in some cases are succeeding 
fairly well. Within the last week there 
has been a noticeable increase in the 
number of advertisements based on 
quality rather than upon price. 


GOOD BUSINESS 


Reported at the Cammeyer Store— 
Close Profit Margin 


A good business is reported at the 
Cammeyer 34th. street store, at fair 
prices. This store has merchandised 
its stock this Fall on a close margin of 
profit and because it delayed buying 
until the right time, has offered some 
exceptional values to its customers. 
Little or nothing has been done in the 
way of price cutting. 





i i i ee ie 


a = ow =e ~~ st oh 


cting 
ublic, 
reely 
s of 
1 has 
Dan 
3 fall 
& ex- 
lage. 








Nov. 27, 1920 





According to Arthur Weiss, manager 
and buyer, an inventory taken recently 
disclosed the fact that not a single pair 
of shoes in the house could be purchased 
on the open market for less than Cam- 
meyer had paid for them some time ago. 
Mr. Weiss is fairly optimistic concern- 
ing Spring business and hazarded the 
opinion that retailers will soon have to 
order Spring goods if they expect to get 
deliveries in. time to make a showing 
before Easter. 


**Something New’’ Weekly 


“One secret of our success this Fall,” 
he said, “‘lies in the fact that for the past 
two months we have had something new 
coming in every week. We are taking 
in new goods up until the first of Decem- 
ber. From present indications we will 
not run a clearance sale until along to- 
ward the end of the Winter.” 

\Ir. Weiss asserted that the store was 
selling as many pairs as last year. This 
is disclosed on a sales chart on which 
each salesman is shown the number of 
pairs he sold every week last year and 
is set that number as a quota this year. 


Buckles Moving Well 


Cammeyer’s also report a good busi- 
ness in rhinestone and cut steel buckles 
for strapped pumps. The buckles are 
small, for the most part not much larger 
than a quarter and slip over the instep 


or ankle strap. Among the buckles are, 
several composed of large stone, the size © 


of a dime, surrounded by smaller stones. 
L. A. Hart, president of the store, 
bought the entire output of one factory, 
of this particular buckle. 


A NEW SALE 
Show Reductions of $4.00 and $5.00 


Among the new sales announced is 
one by J. & J. Slater in their men’s shoe 
shop at 539 Fifth avenue. A brown 
Scotch grain high brogue was reduced 
from $25 to $20, a black or tan grained 
low cut brogue from $20 to $15, a black 
or tan Russia straight last bal from $20 
to $15, and two models of black or tan 
Russia bals from $16 to $12. 


BIG CHRISTMAS TRADE 


Retail Shoe Merchants Making 
Attractive Bids for Same 


Retail shoe merchants here will make 
an effort to get a good share of the 
Christmas money that New Yorkers 
will spend in the next five weeks. 
Stocks of boudoir slippers, evening slip- 
pers, fancy hose and similar goods have 
been laid in, and a special drive on this 
class of merchandise will be made. It 
also seems likely that special Christmas 
trims will make their appearance in 
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some of the shoe store windows, accord- 
ing to plans now being-made. One store 
is considering erecting a Christmas tree 
inside the door, inviting the children in 
and presenting them with a small gift, 
such as a picture book. It is believed 
that some children’s business can be 
stimulated in this manner. This would 
be a novel departure for an exclusive 
shoe shop. 


At $6.00 
About the lowest price offering of de- 


* pendable shoes was made last week by 


the Walk-Over stores, when 2,500 pairs 
of brown calf skin shoes with rubber 
heels were priced at $6 a pair. Other 
lines of discontinued models in broken 
sizes were offered at $6.00. Response 
was liberal, according to the managers 
of at least three of the Walk-Over stores. 


ASSOCIATION PLANS BANQUET 


Maurice Miller Heads Entertain- 
ment for Big January Event 


At the regular monthly meeting of the 
Retail Shoe Dealers’ Association of New 
York at the Bush Terminal Sales Build- 
ing last week, plans for the banquet early 
next year were discussed. The date 
probably will be set during the last week 
in January or the first in February and 
the place most favored is the Hotel 
Astor. It is planned to obtain the prin- 
cipal speakers from among the various 
branches of the industry, possibly the 
presidents of the leading associations. 
Maurice Miller of I. Miller & Sons, Inc., 
again heads the entertainment com- 
mittee. Mr. Miller was chairman of the 
committee which arranged the organi- 
zation’s first banquet held early this 
year. It is hoped that a crowd of at 
least 500 can be turned out for the 
affair. 


New England Store 


Under the name of the New England 
Shoe Store, a new retail establishment 
for men’s footwear has been opened at 
1143 Broadway. The store represents 
itself as a distributing agency for manu- 
facturers and an official asserted that 
$200,000 worth of men’s shoes have been 
allotted to it for sale. Prices are about 
on a par with those ruling in existing 
retail shops. 


Shoes at 50 Per Cent Less 


John Wanamaker included shoes in 
the 50 per cent off sale, staged last week. 
Women’s shoes were offered as low as 
$7 and $9 for 8% inch boots. Over 
2,000 pairs were put on sale at these 
prices. Six styles of men’s high and low 
shoes were priced at $6.50 a pair. 












Where to Buy 


Children’s Shoes 
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H.C. Brown CoMPaANY 
CHILDREN’S SHOES 
CONERAL OFFICES, 155 LINCOLN STREET. BOSTON MASS. 








KO-REC-TOE 


TRADE mA ARK 
- OS. Par. 


THE L. D. ia Wine i SHOE CO., Mfrs. 





ing, Minnesota susan 








“In Stock Turns” 
“Limited Quantity” 
< i 7 white cab. top cir. fox no 


Terms 5 per cent 10, Net 30 


JOHN M. AHEARN SHOE CO. 
683 Atlantic Ave. 














Where to Buy 


Ballet Slippers 

















QUILTED SATIN 


BOUDOIRS 
Brown Kid, $2.10 Red Kid, $2.10 
Black Kid, $2.00 


BALLET SLIPPERS 
Black Kid, $1.75 and $2.00 


JOHN E. McNAMARA, Haverhill, Mass. 











VERY BEST IN BALLETS 
YOURS 
YOU SURELY WILL BE PLEASED 
Bans 's Real Black Kid Box Toe sy zs 


Child’: 's id oe “ oe oe $1. 55 
_ Whites Ten Cents a Pair More 
Fine Boudoirs in Black, Tan and Red, $1.65 
PURITAN SHOE CO., Inc. 74 Reade St, N. Y.C. 








“Flexo” 
GYMNASIUM 
SHOES 





ba. 


Women’s Dull Goat Oxford, $1.20 
Carried in Stock 


BROOKS SHOE MFG. CO., Philadelphia 
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Where to Buy 


Standard Shoe. Materials 




















COATED GEM DUCK 
ADHESIVE BACKING CLOTH 


Rubber and Leather 
Dry Foot Welting 


Sheet Rubber Soling 
B. F. CHAMBERLIN 


184 Summer St. 
BOSTON 


Formerly Walpole Shoe Supply Co. 





T. W. Gqpecs. Pres. 
G. DONALD Yes ores. 
F.E ONES, Treas. 


F. E. JONES COMPANY 


corors MAT KID 


95 South Street, Boston 
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The One 
Waterproof 
Leather That 
Takesand Re- 
tains a Polish 


Creese & Cook Co. }5,50ut" {iz33' 


Tanneries at Danversport 











GUARANTEED 
TWO YEARS 


Hub Gore means Geet ond and 
Service, because 
Materials and Highest Skillod 
r are Used. 
NEW YORK OFFICE 
395 Broadway 


BOSTON OFFICE 
52 Chauncy St. 











Colored 
Chrome 
Sides 


Beggs & Cobb, Inc., Boston, Mass. 








No matter what policy you may 
pursue in selling to the shoe trade, 
nevertheless, you need the 


Boot and Shoe Recorder 
All the Time 
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Lynn 


SHOES FOR CHRISTMAS 


Beautiful in Design—Rich in Tex- 
ture—‘‘Something Different” 


For Christmas gifts, or other occa- 
sions, beautiful shoes are being made in 
Lynn, of cloth of gold, or silver, so richly 
brecaded that they seem cloth of lus- 
trous metal. The brocaded figures on 
the surface of the cloth of gold are in 


iridescent hues of old rose and blue. . 


Of these wonderful materials are made 
boots with gold or silver buttons, or 
pumps. Some pumps have straps of the 
brocade cloth of gold. Some. pumps 
have their seams outlined with gold kid. 
The straps, too, are of gold kid, and the 
shoes may be fastened with gold buck- 
les, if one desires. 

Rich beyond the dreams of Crispins 
of today are these shoes, and others in 
their class. The girl who finds a pair of 
them by her Christmas stocking will 
have footwear as different from every 
day shoes as were the Cinderella’s slip- 
pers different from those she wore by the 
kitchen fire. 

And, to carry the simile a bit further, 
these pretty shoes, made in Lynn, 
should win a prince for a modern Cinder- 
ella, even as the lost slipper won a 
prince for Cinderella of the fairy story. 

Incidentally, these magnificent shoes 
will be made up in butterfly fashions, 
for Easter. 


“SCHOOL TEACHERS” SPECIAL 


Made Over a ‘“‘Pedagogic”’ Last, 
Scientifically Constructed 


Illustrating the tendency towards 
specialization in Lynn shoe manufactur- 
ing is a new line of shoes, made “‘espe- 
cially for school teachers,” by the Charles 
O. Timson Shoe Co., of Lynn. It is 
made over a last that is called ‘“‘Pedagog- 
ic’ to suggest that it is a scientifically 
constructed last. It has a_ flexible 
bottom, welt sewed, a well supported 
arch, and a rubber top lift, on a military 
heel. The upper is of selected kid 
leather. The sole is of white oak ‘180 
days tanned.”’ The shoe is built for the 
school teacher who requires a comforta- 
ble, long wearing shoe, having a sure, 
silent tread. 


STYLES IN LININGS 


Soft Leather Used for Inside of 
Pumps and Sandal Boots 


Feminine footwear fashions, and 
plenty of leather, is a combination that 
has led to changes in linings. For in- 
stance, regular boots are usually lined 
with regular drill lining, the quality of 
which corresponds to the quality of the 


shoes. But the strap pumps, and sandal 
boots, now in style, are often lined with 
leather. Luckily, lining leather is plen- 
tiful, and low in price, comparatively 
speaking. 

A good leather lining, in a pump or 
boot of delicate material, adds to the 
substance and strength of the upper, 
and makes it fit smoothly over the 
ankle. Besides, straps of pumps or 
boots, lined with a tough leather, bold 
the buttons on securely, and prevent the 
button holes from ripping. 


In 1921 Samples 


New samples of low shoes for 1921, 
especially sport shoes, have full quar er 
linings of sheep, or coze split leather. 
The lining is carried from the heel to the 
lace stays, and the eyelets are set into 
it. So the lining, as well as the quarter, 
holds the shoe to the foot. 

Certainly, a good lining has a lot to 
do with the wearing of the shoe. 


AN ASTONISHING BOOT 


A **Binding Leather’’ Find in Awn- 
ing Stripe Effect 


This is a story of an astonishing boot, 
or, perhaps to speak a bit by the rule, an 
astonishing story of shoes. 

Looking over some old-fashioned shoe 
shops, in the Deerfield Valley, New 
Hampshire, Charles E. Wilson of Lynn 
found a piece of “‘binding’’ leather, such 
as the cordwainers used for binding 
shoes. He brought it to his factory in 
Lynn, and added it to his curios of shoes. 


A Mystery Solved 


It has an awning stripe, in black and 
white. The cordwainers bound shoes by 
cutting a strip of this leather, and fold- 
ing it over the edge of the top of the 
shoe, the white half of the shoe inside to 
make the top facing, and the black half 
outside. For a while, it was more or less 
of a mystery how this black and white 
stripe was put on the leather. But some 
old time tanners solved it. Prediction 
was made at the time that this black 
and white awning stripe leather would 
be revived, and used for new style shoes. 
Then the matter was forgotten.. 


Striped Suede Boots 


Just now there appears in Lynn shops 
some boots of suede leathers, with 
stripes from heels to tops, new and as- 
tonishing styles, perhaps too dazzling 
and expensive to appear in the familiar 
marts of trade, but welcome among 
those circles who appreciate high art in 
footwear. 
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Hem Stitched Linings 


An interesting bit of style develop- 
ment is the lining with perforations 
along the lace stays, and hem stitching 
on either side of the perforations. It 
makes a bit more attractive than other- 
wise plain drill lining. 

This bit of style, by the way, was de- 
vised during the war, but was shelved 
at ihe time, because manufacturers were 
doing their best to get volume of busi- 
ness. Now novelty effects are wanted, 
and the hem stitched lining has been 
taken from storage. Samples of the 
linings have been made up by the linings 
experts. But they are yet to be added 
to samples of shoes. 





Adonis et als. 


\t the Lynch factory, they are mak- 
ing the Adonis, a strap pump, with a 
patent vamp, a gray suede quarter, and 
a wood heel, covered with gray suede. 
It has a single gray suede strap, which 
fastens with two pearl buttons. Similar 
shoes are made of brown calf and brown 
suede, and of black kid and black suede. 


The Parisian 


Another style, the Parisian, has an 
instep strap straight up the front, as 
well as across the ankle, also tear drop 
cut outs on the side. These shoes are 
made of gray suede chiefly. 

Boots, of black suede, have fine per- 


forations along the lace stays, and baby © 


Louis heels, as well as full Louis heels. 
Quite a number of baby Louis heels, 
14-8 high, are made in the Lynch fac- 
tory. 


Comfort Is Object 


Haskell & Brown are further develop- 
ing their comfort shoes, and, in addition 
to their factory in Lynn, they have 
started a branch shop at Farmington, 
N. H., where they will make the lower 
price line of comfort shoes. 


Short Winter Season 


Easter comes March 27, or unusually 
early, in 1921. That’s‘one reason why 
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Lynn manufacturers are expecting a 
short Winter season. The Fall season, 
what there was of it, has almost passed. 
Weather during it was so mild that 
women kept on wearing low cut shoes, 
and manufacturers kept on making 
them. “Yet,” says one manufacturer, 
“the weather usually strikes an average. 
We'll get cold, and snow, and sell boots 
yet.” 

However, one firm has practically 
thrown over its winter boot season, and 
is starting on Spring and Summer styles. 


For Sport and Street 


Johnson, Wright & Co., 
improved their Wright process of mak- 
ing shoes, and now are busy making 
sport and street shoes for next Spring 
and Summer. All of their shoes are of 
white canvas, some with rubber soles 
and some with leather soles. Rubber, 
leather and wood heels are used. 

New sport shoes have saddle straps, 
or ball straps, of black, or tan leathers. 
Or they have tips and stays of leather. 

New samples show golf shoes with 
featherweight rubber soles, having a 
moulded toe grip and a suction cup 
tread. New samples of sport shoes have 
Korry-Krome soles. 


Lynn, have 


**M-C Novelties”’ 


Mitchell, Caunt Co. have completed 
their new line of novelties in McKay 
shoes, and present striking strap styles 
in black and colored leathers, in both 
:mooth and suede finishes. 


*“Will Everybody Play Golf?”’ 


““Most everybody must be going to 
play golf next season,” remarks “Tom” 
Welch, of the Welch Shoe Co. “At 
least it looks that way, judging from the 
demand for sport shoes. 

“For the present, however, we are 
still making a lot of brogue oxfords.”’ 


Pearl Necklace Effect 


A beautiful white shoe, made in Lynn, 
has a string of pearl beads about its 
quarter, which adorns the shoe as a 
necklace of pearls adorns the neck. 


Rochester 


LIQUIDATION URGED 


Shoe Trade Assembles to Discuss the 
Industrial Depression 


For the purpose of crystalizing some 
constructive thought and for obtaining 
the views of the various interests whose 
very life is believed to be at stake in the 
great crisis in the shoe industry, a great 
mass meeting was held here on Thurs- 





day evening, November 18, in the ball- 
room of the Powers Hotel. More than 
three hundred representatives of shoe 
manufacturers, shoe wholesalers, leather 
manufacturers and dealers, shoe and 
leather salesmen, retail shoe merchants 
and their salesmen, and every collateral 
branch of the shoe trade in Rochester 
and Western New York attended the 
gathering, and heard some startling 















Where to Buy 


Engraving and Printing 























COLOR PRINTING DESIGNING 


CATALOGUES 


Telephane Main 3408 
HOOPER PRINTING COMPANY 
74 INDIA STREET, BOSTON 


OOCUENEDUOUGODOCUTOORESEDOUCONERDOES 
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ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details of 


our Special Printing Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
Telephone 4960-4961 











Where to Buy 


Window Trim Material 

















Window Displays 
BACKGROUND PAPERS, 
ARTIFICIAL FLOWERS, etc. 

Send for Catalogue 
DOTY & SCRIMGEOUR SALES CO., Inc. 
30 Reade Street, New York 











DISPLAY MEN 


Attractive Windows—Use Win-Deco 
Wind Rags, Mats, ge - od Cards, Flowers, 
in ow etc. imple—inexpensive 
Loan Case” of of Samples on Request 
WIN-DECO DISPLAY SERVICE 
93 Federal St., Boston 
220 E. Lex. ~ Baltimore 
624 Consumers Bldg... C hicago 
TTTITI 
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Where to Buy 


Miscellaneous 











MEYER’S THREAD = 
is used in all sizes and colors = 
for band as well as machire = 
stitching. They are for sale = 
by all the leading boot and 
shoe findings houses through- = 
out the world. If youcannot = 

, get it of your jobber, order . 

irect and we will see that = 

your odes are filled promptly by the nearest = 
jobber in your territory. : 
J. C. MEYER THREAD CO. Lowell, Mass. = 











- SHOE BUCKLES 

" OF EVERY DESCRIPTION 

: BEADED AND METAL 
BUCKLES 


OUR SPECIALTY 
FASHION ORNAMENT CO 


198 MONTAGUE ST BROOKLYN N.Y 


SALES LETTERS 


MULTIGRAPHED— 
FILLED IN—SIGNED— 
MAILED 


F. S. ROOT CO. 


emery PUBLICITY SERVICE 
6 BEACON ST., BOSTON 











“SILVERITE” 
ool Soles—Bound and Cord Edge 
HERI Cushions, Insoles—HEEL Linings 
Write for Catalogue and Price List 
L. G. & S. S.CO., Mfgrs., 81 High St., Boston, Mass. 


D. W. COULTAS CO. — 
Manufacturers 
RHINESTONE BUCKLES 


Big Demand 
WRITE FOR SAMPLES 


PROVIDENCE - - - 








OUCOUNORGROGOOCORAREOROGeOOeGREOOES 


R. I. 








OHIO AND VICINITY SHOE 
DEALERS ATTENTION! 


Distributors of 


AOESANS 


(TOE SAN-0a.s ron moosmn moorwenn) 


Carried in Stock. Quick service. 
rue p. 4 S. RUBBER CO. 
1267 W. 6th St., Cleveland, Ohio = 








comix FREE USE 


Of Shoe Cuts, Covers, Borders, Etc., for your = 
Booklet, Catalog or Folder, if Pa place the = 
prinsing = us; or we will Sell Shoe Electros = 
t $1.25 

. SEND FOR FULL PARTICULARS 


N. H. GROVER CO., R 63, 161 Summer St., Boston 


teeeeeeetneens 











A GOOD LEATHER 


BOW or a BUCKLE 


made by the VANITY 
will sell your shoe 


VANITY NOVELTY WORKS 


913 Gates Ave., Brooklyn. N. Y. 
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facts disclosed about the industrial de- 
pression in the shoe market which has 
set in with the recession of prices. 


Organized Effort Necessary 

In the face of a great crisis, character- 
ized as graver than that which con- 
fronted the trade upon America’s entry 
into the war, sane liquidation of the 
stocks of the retailers was urged. Shoe 
merchants were told that they would 
have to take their losses with the rest of 
the craft, and that if some persisted in 
refusing to make sacrifices the time 
would come when such a criminal, 
wasteful liquidation of stocks would 
take place that the depreciation of 
stocks on the shelves would subject 
them to even greater financial setbacks. 
Like an army in retreat, the shoe men 
must proceed carefully and orderly and 
with organized forces in the present 
emergency to prevent a rout—this was 
the word of caution voiced by many 
speakers at the meeting. 


Three Courses Outlined 

Three courses of action were outlined 
at the meeting. Shoe merchants may 
take a stiff-necked, ‘‘public-be-damned” 
point of view, blind to the fact that the 
world is going through the aftermath of 
a great economic principle. Then the 
other extreme of ruthlessly slashing 
prices so as to bring turmoil and chaos 
to the shoe trade was described. But 
the logical move in the opinion of the 
speakers at the meeting was studied 
revision of prices consistent with present 
economic conditions. 


President Pidgeon Says Buy 

William Pidgeon, Jr., President of the 
New York State Shoe Dealers’ Associa- 
tion, presided at the meeting, and ana- 
lyzed in a forceful manner the situation 
which confronts the shoe trade today. 
He urged shoe merchants to buy as an 
antidote for present conditions. It was 
pointed out that Easter Sunday comes 
early this year, March 27 being the date, 
and that unless retailers begin to place 
substantial orders immediately, the 
public will be disappointed in the pur- 
chases for the Easter season. 


Prices Must Recede 

Mr. Pidgeon pleaded for horse sense 
in the present crisis. The peak has been 
reached, he declared, and prices now 
must recede. In the hearts of men, he 
said, there lurks a feeling of timidity 
and fear and men’s nerves are on edge. 
The great problem before the trade was 
just how fast prices shall come down to 
preserve the economic structure, Mr. 
Pidgeon asserted. 


Friendly Relations Important 


An important phase of the present 
situation, according to the state presi- 
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dent, was the peril to the friendly rela- 
tions between all branches of the craft. 
Shoe merchants are prone to slur the 
manufacturers, while the makers of the 
products look with distrust upon the 
merchants. A process of recrimination 
and discontent can be started now that 
will undermine the shoe business, he 
said, and will rankle in the hearts of 
men for years to come. 


**Liquidate Sanely”’ 


“‘We must liquidate sanely,”’ said \ir. 
Pidgeon. ‘‘We can cry ‘Wolf’ and ex- 
hibit fear and frenzy and let everything 
go to the dogs. But that would be a 
disaster. We must recognize the fact 
that the lowest point reached in the de- 
cline ought not register the price of the 
stock on our shelves. The retail price 
of shoes should be somewhere between 
that lowest point and the value of the 
stock which we have on hand.” 


Manufacturers Commend Mer- 
chants 


Prominent manufacturers who were 
at the meeting said that if every shoe 
center in the country had such a meet- 
ing and heard such sane preachings on 
conditions, the emergency would cease 
to exist. The eyes of the trade must 
not be blinded to a situation which has 
been brought about not by the public 
clamor for lower prices, but by the in- 
evitable functioning of economic princi- 
ples. No power on earth could prevent 
such a reaction as had set in following a 
period of inflation, they asserted, and 
that deflation almost necessarily fol- 
lowed inflation. 


REPORT ON FACTORIES 


By a Tanner and Shoe Manufact- 
urers Urging Buying 


C. D. Brown, a prominent tanner, 
said that the tanneries virtually were at 
a standstill. If fifty per cent of the re- 
tailers were to start to buy, the manu- 
facturers would not know where to get 
the leather or the shoes, he said. Ray 
Fisher, of the Charles A. Brady Com- 
pany, and William E. Dugan, of Dugan 
& Hudson Company, also told of the 
losses being accepted by their branches 
of the craft. 

A point was made by Mr. Dugan that 
the present depression had resulted in a 
disorganization of the working forces of 
the shoe factories. Should the manu- 
facturers decide to operate in full swing 
tomorrow, he declared, they would only 
have two-thirds of the force on hand 
and would have to be content with a 
decreased output. Merlo Smith, of 
Utz & Dunn, also reiterated the state- 
ment that “‘you can’t hold back orders 
on the shoe factory or tannery without 
disorganizing the force.” 
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“We could not produce more than 
two-thirds normal,” said Mr. Smith, 
“if we were to put our force to work in 
the morning. That means that we can’t 
get nore than two-thirds normal of our 
output for Spring deliveries. You want 
to remember, you shoe retailers, that 
every dollar you hold back on pur- 
chases only depreciates the stock you 
have on your shelves just that much.”’ 
MENi‘HAN EDUCATIONAL PRO- 

MOTER 


AFounder of Retail Shoe Salesmen’s 
Institute Round Table 


Great interest is being expressed here 
over the news that J. G. Menihan, presi- 
dent of the Menihan Company, of 
Rochester, is one of the founders of a 
co-operative industrial educational plan 
which was inaugurated in Boston, No- 
vember 17, at the Boston Shoe Trades’ 
Club. The object of the course of 
twenty round-table meetings is to study 
in an intensive and scientific way the 
manufacture, fitting, advertising and 
general merchandising of footwear, and 
to develop a higher type of retail shoe- 
store-trained service. 

The plan has the support of the Na- 
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tional Retailers’ Association, the Boston 
Retail Shoe Salesmen’s Association, the 
Massachusetts Retail Shoe Merchants’ 
Association, the New England Shoe and 
Leather Association and the Harvard 
School of Business Administration. 

The round table meetings. will be 
conducted by expert directors and trade 
leaders, using a combined lecture and 
oral-questionnaire method of instruc- 
tion, with supplementary demonstra- 
tions of leathers, findings, lasts, work- 
ing models of machinery, etc. The class 
also will study actual factory processes. 


MERCHANTS TOOK LEAD 


Big Meeting Called by Rochester 
Retail Shoe Dealers’ Association 


The great meeting here was called by 
order of the Rochester Retail Shoe 
Dealers’ Association, and was signed by 
P. M. Van Deventer, president, and 
G. E. Schmanke, secretary. There was 
no set program or address. Men just 
spoke their hearts to bring about a bet- 
ter understanding between all of the 
allied interests and a more concrete 
knowledge of conditions to the end that 
they might steady the ship of business 
in the troubled days of depression. 





Buffalo 


BLIZZARD HELPS BUSINESS 


Big Demand for High Shoes, Rub- 
bers and Overshoes. 


The blizzard on Wednesday of last 
week put much acceleration into the 
shoe trade, which during the last few 
weeks hed been slow on account of the 
mild weather. Many who had been 
wearing low shoes discarded them for 
high ones. The snowfall was a heavy 
one, and the demand not only for rub- 
bers, but also for overshoes as well,was 
brisk. 


FOR ASSOCIATED SERVICE 


Seven Shoe Manufacturers Co-oper- 
ate on Attractive Folder 


The seven shoe manufacturing con- 
cerns who have their wares on display 
in the Associated Service building are 
co-operating in the preparation of an 
attractive folder which will soon be sent 
out to the trade. 

The folder .is approximately nine 
inches long by four inches wide. Each 
of the concerns has one page of, if, in 
which they advertise some special offer- 
ing. The idea is that of Gordon Laur- 
ence, advertising and publicity manager 


for the building. 


Mr. Laurence is endeavoring to inter- 


‘est all representatives in this city of 
various shoe manufacturers. 


Clever Display Advertising 


The seven concerns have also co- 
operated in some attractive display ad- 
vertising which is appearing in the news- 
papers inviting buyers to inspect their 
wares. The Associated Service build- 
ing, which is operated on the same plan 
as the Bush Terminal building in New 
York, is for wholesalers and manufac- 
turers only. 


A Shoe Section 


The shoe section is located on the 
second floor of the building, and is an 
attractively furnished place. 

A new improvement in this section is 
the division of the different firms’ com- 
partments by walls. Hitherto there 
have been no walls, and the improve- 
ment was made so that representatives 
talking with buyers would not be dis- 
turbed by the conversation and noise 
in other compartments. 


State Convention Plans 
Preliminary plans for the State con- 
vention of the retail shoe merchants, 
which will be held here next Summer, 
were made at a recent meeting of the 
local association at the Hotel Iroquois. 
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Miscellaneous 


























Perfection Pneumatic 
Arch Cushion 


to Prevent 
Fallen Arches 


ELASTIC TIP COMPANY 
Boston, Mass., U.S. A. 
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508-512 St. Paul 


KELLYKARDS 


Have been the standard retailers’ 
window cards for eight years 


ASK US ABOUT KELLYKARDS 


“The Signs of Life” 


F. B. KELLY CO., INC. 
Rochester, N. Y. 






























Where to Buy 


Shoe Polishes 



























er Dress- 
4 nada Shoe 


: Griffin Mfg.Co., Ine. 


67-69 Murray St. 
New York 




























‘ for white buck, etc. 
NATIONAL SHOE POLISH MFG, CO., Inc. 
d PHILADELPHIA, PA. 
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for white kid, etc. 
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Pature SHOES 


FOR XMAS GIFTS 


—it is possible and 
practical if you suggest 


"GIFT BONDS" 


We can supply you with 
Attractive Certificates 


and ‘Christmasy” Show Cards 
to advertise and sell them. 


SPECIAL rapes ope OFFERS 
Weliamsand 4 $YIO | Seriticagee snd 3 $4.00 


different Show nef different Show Ca’ 
Neat Holl ally ly Price Tickets that will scatter theXmas Spirit throughout 


your Wi ws #320 2 per hematioed lettered with your own numerals. 
blank with patent price marking pen 
Orders Promptly Filled and Mailed Prepaid. 


ThisCard Ilxl4 -Hand Colored - Very Attractive Check must accompany order. 
Sample Certificate Mounted on'each card 


STANDARD SHOW CARD SERVICE, INC. 


West Washington wnciness ome oS Chicago, Illinois 
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Lower Prices! | — eelsghg. 


The Spirit of the Times QT 


IN STOCK 


Xmas business can be Ribbon Trimmed Moccasins 
increased by offering 


your customers these 
good shoes at reduced \ 
prices. 


Here’s the Story 


— 


Brown Cab., Cloth To A : . 

All Brown © P Light Orchid, Lavender, Purple 
Mahog. Side. . 20d Ripley ER RS $1.50 

Gun etal, Mat Top.. Se Tee ee RED, BROWN, NAVY, MAROON, OXFORD 


Sizes: 3 to 7, 334 to 8, 4 to 8; wide widths. 9-inch top, 14-8 heel; $1.40 


all on same last as cut. Flexible McKay—waterproo innersole— ORDERS FIL AS 


ee CASE LOTS ONLY (3 Color Assortment) 
ORDER THEM NOW! 3% Off 10 Days 


wees ct A nln MAID-RITE FELT SLIPPER CO. 
GEO. H. ROSEN (Rosemill Products) 


641-643 ATLANTIC AVE. BOSTON, MASS. 169 Livingston Street BROOKLYN, N. Y. 
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Delegations from Rochester and Syra- 
cuse were also present. Fred J. Becker, 
president of the local association, acted 
as chairman at the meeting. 

It was decided to hold the convention 
at the Iroquois. Plans are also being 
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formed for an elaborate style show, in 
connection with the convention. Those 
in charge aim to make this show the 
best that has ever been held in the State. 
It will take up the entire second floor of 
the hotel. 


Salt Lake City 


STYLE TRADE BRISK 


Spats Taking Place of Cloth Top 
Boots 


The shoe business in Salt Lake City 
is on the whole very good, only one or 
two stores reporting the situation as 
quiet. while most of them describe it as 
“fine” or ‘‘excellent.’’ The firms that 
cater !o the “‘style’’ trade continue to do 
well. The women still like novelties. 
T. P. Hunter, the popular manager of 
Walker Bros. shoe department, which 
handics women’s shoes exclusively, de- 
clares he cannot sell staples. Satin top 
shoes are in great demand. Pumps and 
lace boots are both popular if the style 
isright. Cloth tops are “‘dead.”’ Spats 
have taken their place. Mr. Hunter, 
who will leave in a few days for Boston 
on a buying trip, says the quality and 
reputation of shoes “do not seem to 
enter into it.” 


Satin Slippers Popular 


The Winter has given an impetus to 
the slipper trade, and satins seem to be 
very popular. Men are buying tan 
shoes on the English last. Buttons 
seem to have gone entirely out of favor. 
Albert’s dependable shoe store, which 
does a good “‘style’’ business, advertises 
that they are “Putting jazz into No- 
vember.” 


Sales Are in Vogue 


“Sales” are becoming very popular 
once more. Hirschmann’s Readjust- 
ment Sale continues and is proving suc- 
cessful. Robinson Bros., on South Main 
Street, are “‘smashing’’ prices again. 
Solomon & Ingram, ‘The Shoe Store of 
the People,” have put on a “Real price 
dropping sale.”” Mullet & Kelly are 
also reducing their prices, while Walker 
Bros. “61st Annual Birthday Sale” is 
still on. 


Some Spring Stocks Bought 


Some of the buyers have bought their 
Spring stocks whilst others are still 
“waiting and watching.” There is a 
tendency in some quarters to keep busi- 
ness well under control, or in other 
words, to get rid of anything that is not 
“alive,” and this, no doubt, combined 
with the anticipation, or rather cer- 


tainty, that prices will be lower in a few 
months accounts for the many sales just 
now. 


LITTLE WOMEN’S SHOP 


Miss Viola Bolton Opens with Line 
of Novelties ; 

Miss Viola Bolton who has been with 
her brother, Art Bolton, at his women’s 
‘Smart Shoes” store on East Third 
South Street for the past seven or eight 
years, has opened an attractive little 
women’s shoe store on the ground floor 
of the new Clift Building, corner of 
South Main and West Third South 
Street. Novelty shoes will be sold. 
Miss Bolton thinks her store is the 
smallest in the state, but unless we are 
mistaken it is not going to be so far be- 
hind in turnover. The little store is 
smart and distinctive and has a charm- 
ing owner and manager in Miss Bolton. 
When explaining that she had been with 
her brother until opening the new store, 


. she hastened to add that they were not 


in opposition, but that ‘Art’? has an 
interest in the new venture. 


Out of Business 


The Utonion company on East Third 
South is going out of business and is con- 
ducting a “Quit Business Sale.’’ This 
store was known as Butler’s store until 
about a year ago. 


A 500 Per Cent Increase 


F. C. Tiedmann, manager of the 
“Ground Gripper” Store on West 
Second South, says that business in his 
line is good. It has increased 500 per 
cent during past two years. He says 
that he depends on customers recom- 
mending their friends, and figures that 
every new customer is worth five more. 
He says that good fitting and right at- 
tention are customers of prime impor- 
tance for the successful conduct of a 
retail shoe business. He sells to men, 
women and children. 


Much Shoe Repairing 


Salt Lake City seems to have an epi- 
demic of shoe repairing companies at 
the present time. It will be interesting 
to watch the effect this will have on the 
shoe store trade. Much will depend, 
no doubt, on the kind of advertising 
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these people put out. If they conduct 
an aggressive campaign of “save your 
soles,” as one firm puts it, retail mer- 
chants may be affected to some extent. 





Novel Co-operative Mer- 
chandising 


Public Wins Prizes for Entering 
Store at Right Time 


A novel co-operative merchandising 
enterprise has just been put over by 
the Peabody Chamber of Commerce- 
Retail Division. 

“A Prize of $5.00 for Entering This 
Store at the Right Time’ was the 
slogan. A hundred retail merchants 
announced it. A committee of the 
Chamber of Commerce fixed the lucky 
minute in each store, and signed and 
sealed the paper on which the minute 
was written. 

Each customer who entered the store 
wrote the time of his, or her, entrance 
on a slip of paper, and turned it into 
the clerk of whom a purchase was 
made. The time slips were checked up 
and the person who entered the store ° 
at the right minute, as fixed by the 
committee, was awarded a prize of 
five dollars’ worth of merchandise. 





Shoes and Booze 
Only a Hole in the Wall, but Oh My! 


A little shoe-shine stand had a hole 
in the wall by an old-time barroom in 
a North Shore city. Now, the old- 
time barroom is being turned into a 
shoe store, and the little shoe-shine 
stand has a section of the store, while 
its former quarters in the hole in the 
wall have been turned into a near-beer 
parlor. 








Where to Buy 


Boys’ Shoes 

















J. PINSKER 


127 Duane Street - New York 
SALESROOM 


Little Gents’ and Boys’ Shoes 


Made by 
C. F. STAHLER SHOE CO. 


Allentown, Pa. 








A Shoe forBoys 
That Wears 


Marston & Tapley Co. 
DANVERS, MASS. 
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Could You Use a Few More Boosters ? 


"TTE old slogan says that a satisfied 

customer is the best booster. You 
have found this to be true in your busi- 
ness. 

Here are three instances which show 
how satisfied boosters are made. 

In Milwaukee, a factory foreman had a 
pair of Korxole in- 
nersoled welt 
shoes _ resoled 
three times, 
sewed twice and 
nailed the third 
time, all on the 
same innersoles 
of Korxole. 

A driver, in 
Philadelphia, wore 
a pair of Korxole 
innersoled shoes 
for six months. 
His shoes were re- 
soled and patched 
until they could 
not be repaired 
any more because 
the uppers had completely rotted away. 
But the innersoles were still in good con- 
dition, ready for more wear. 

Four postmen in Lancaster, Pa., tramp- 
‘ ing through wet, mud and snow, covered 
an average of 1735 miles in 120 consecu- 


Sixteen Months of Hard Wear and the Cork 
Innersoles Still Good for More Service! 


tive days on Korxole innersoled shoes. 
During this period all of the shoes were © 
resoled and two pairs were twice resoled. 
In every case the Korxole innersoles were 
found'to be in good condition. All four 
men asserted that they had never experi- 
enced greater comfort in shoes, and one 
found relief from 
old-time callouses. 

If these men had 
purchased _ their 
shoes in your store, 
isn’t it reasonable 
to believe that 
they would have 
“boosted” the 
shoes you carry to 
all of their friends? 
You would prob- 
ably be able to 
trace new busi- 
ness to these 
boosters. 

If you want to 
get more custom- 
ers as “boosters” 
for your store, have your shoes 
built with Korxole (cork) innersoles. 

Let us send you a sample of Korxole so 
that you can see for yourself why this 
cork innersoling gives such excellent 
results. 


Armstrong Cork Company, 131 Liberty Street, Lancaster, Pa. 


“The Flexible Cork Innersole That’s Built Into the Shoe’’ 
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Brockton 


IN CHAMBER OF COMMERCE 


Local Manufacturers Take Active 
Part in Increased Membership 
Drive 
Brockton shoe manufacturers are tak- 
ing an active part in the work of the 
Brockton Chamber of Commerce. A 
r cent drive to increase membership re- 
ceived valuable impetus from the mem- 
bers of the Brockton shoe manufactur- 
ing concerns who participated in this 
work. Representing a high type of busi- 
ness men the shoe manufacturers of 
Brockton are accustomed to make a 
success of whatever they undertake. 
Tne Chamber of Commerce will doubt- 
less, in the near future, reflect their 
activities through largely increased 
membership and added efficiency of the 

organization. ’ 


Shoe Manufacturer Married 


L. Holmes Dalton of The Dalton Co., 
Inec., was married in this city on Noveme 
ber 17, the bride being Miss Ruth Mit- 
chell of Brockton. The ceremony was 
performed at the home of Mrs. Ardella 
S. Mitchell, mother of the bride. The 
groom, who is associated with his father 
in The Dalton Company, is one of 
Brockton’s rising young shoe manu- 
facturers. During the world war he 


served in the Navy and is a member of | 


the Brockton Post; American Legion. 
Mr. and Mrs. Dalton, after a two weeks’ 
wedding trip, will reside in a home re- 
cently purchased by Mr. Dalton in this 
city. 


Names Begin with **G”’ 


The “G” Co-operative Shoe Company 
with factory on Warren Avenue is so 
named for the reason that the surnames 
of several of its members begin with 
“G.” These include: Giard, Goodwin, 
and Goulet, the first named being mana- 
ger. This concern is co-operative in a 
strict sense of the word, there being not 
less than nine men and women who are 
every-day workers at the plant in addi- 
tion to being financially interested 
. The “G” Co-operative Shoe Company 
manufacture a line of men’s medium 
grade welts for the wholesale trade. 
Manager Giard says that during the 
comparatively short time in which they 
have been in business a gratifying de- 
\clopment has been made. 


A **MADE-IN-BROCKTON”’ DAILY 
A Unique Feature Issued by Tolman 
Print, Inc. 


A unique feature gotten out by the 
Tolman Print, Inc., during the Brockton 





Fair held last month was the ‘‘Tolman 
Print News Letter,”’ which was printed 
at the exhibit of this concern at the 
Fair. 

It is stated to be the first publication of 
its kind ever gotten out at a meeting 
or exhibit in New England or the 
East. 

These issues, which covered four days, 
October 5, 6, 7, and 8, gave each day’s 
program accompanied by photographic 
reproductions of various departments 
of the Fair.. Photographs of President 
Field, Secretary Flint and Treasurer 
Thompson of the Brockton Fair were 
shown. 

On Friday, Governor’s Day, a 
photograph of Governor Coolidge of 
Massachusetts was a leading feature of 
the issue. The “Tolman Print News 
Letter” made a hit and many gathered 
around the Tolman Exhibit in the Edu- 
cational Building to get copies as they 
came off the press. 
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DEAN OF MANUFACTURERS 


Charles Howard Oldest Active 
Member of South Shore Trade 


Charles Howard of Howard & Foster, 
now in his 84th year, is the oldest active 
member of the shoe manufacturing 
trade in Brockton and the South Shore 
District of Massachusetts, and doubt- 
less in New England. Mr. Howard has 
been manufacturing shoes for 33 years, 
starting in 1887 by forming a partner- 
ship with the late Charles H. Foster. 
Previous to entering the shoe business 
Mr. Howard was a successful manufac- 
turer of needles. 

The firm of which he is at the head has 
for many years been recognized as a 
leader in the production of men’s fine 
shoes and today continues to maintain 
this position. Mr. Howard has devoted 
his entire life to the forwarding of the 
business with which he has been so long 
associated and he is held in the highest 
esteem by the many merchants in the 
United States who for years have 
handled the Howard & Foster line. 


Haverhill 


PROMPT DELIVERIES 


Arbitration Plan Insures Stability 
of Production to Merchants 


The arbitration plan which is now in 
effect between manufacturers and em- 
ployes is of great importance as regards 
the stability of the shoe manufacturing 
industry in Haverhill. The fact that all 
differences must be submitted to a local 
board of arbitration and that ip the 
meanwhile no action can be taken tend- 
ing to interrupt business will give to 
buyers of Haverhill-made footwear a 
surety of production and prompt de- 
liveries. 


Manufacturers Optimistic 


Salesmen.representing Haverhill con- 
cerns selling both wholesale and retail 
trade are now in their territories. These 
trips are closely confined to city markets 
for the purpose of bringing the factories 
in close touch with the needs of the 
trade. Although purchases are not 
large, it is believed that before January 
1, particularly with the stimulus which 
the forthcoming Milwaukee Convention 
will give to trade, that Haverhill fac- 
tories will be well supplied with orders 
for the coming season. Manufacturers 
are planning active campaigns and will 
back up their solicitations with the 
smartest, snappiest styles in women’s 
turn, welt, McKay footwear which 
brains can produce and skill develop 
into reality, 





‘PREPARING MANY NOVELTIES 


Shoe Manufacturers Looking For- 
ward to Better Business 

Haverhill shoe manufacturers, look- 
ing for improved business conditions in 
the near future, are planning to show 
retail and wholesale buyers many at- 
tractive novelties in women’s footwear, 
in turns, McKays and welts. There 
will be many strong selling propositions 
in artistic patterns and color combina- 
tions. The ankle strap and the one, two 
and three strap models and 10-inch 
boots are furnishing a basis for attrac- 
tive variety. 

Making Women’s Shoes 

Pike & Courser is the style of a new 
concern recently established in the 
neighboring town of Groveland to man- 
ufacture women’s turn footwear. Sev- 
eral shoe manufacturing concerns have 
recently started in Groveland and 
Georgetown and other towns adjacent 
to Haverhill. 

In New Quarters 

The Claremont Shoe Company, which 
recently located in the new Ellis & 
Hussey factory building on Essex Street, 
is planning a substantial increase in its 
output of women’s high grade turn foot- 
wear. In the new quarters the concern 
has the most modern equipment and 
every facility for best results as regards 
production. 
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“MORE IMPORTANT THAN EVER BEFORE 


DO YOUR SIZING FROM STOCKS OF DEPENDABLE MERCHANDISE 


STITCHDOWNS — GOODYEAR SEWED % 


McKAYS —ALL FULL VAMPS 
caTaLoc on REQUEST = Hagerstown Shoe & Legging Co., Inc. ‘°W®* POSSIBLE Pricis 


Sate 


SRE Ea I ipa ghy ie marge oy mea apee 


F RERANCH Pee Ro 





HAGERSTOWN, MARYLAND, U. S. A. 


High Grade 
Turned Opera 


$3.40 
Net 

In case 

lots only 


No. 650 
Tan 
Cabretta Sizes 

6 to Il 


No. 312 
Felt Romeo. . $1.65 


No. 313 
Felt Everett . . .$1.60 


Net 
Black and Gray 
Case lotsonly Sizes 6 to 11 


Goldschmidt & Loewenick, Inc. 


129 Duane Street 
NEW YORK 


SLIPPERS SLIPPERS 


Reductions 
in 
Infants’ Shoes 


Fir_t Walk (1 to 5) 


IN STOCK—NATURE LASTS 

First Walk (1 to 5) Feather Edge Turns 
400—All Black Kid Button at. ei 
401—Whole Quarter Tan Kid Button at. ele ble oa 
410—Patent Vamp Mat Top Button at................. 1.20 
OB FN a ee ee emery ee r 
461—All Patent One ome Ankle, . 
611—Patent Vamp, White Kid Top Baiion at. - 


614—Patent Vamp, Ge = ———s with Tassel at...... 1.45 
640— Whole Quarter, W ther Button with Tassel at 1.50 
663—All Patent Three Lh» Roman Sandal (2-4), only.. 1.35 


DON’T LOSE SALES 
YOU NEED THESE FOR YOUR CHRISTMAS 
TRADE 


Why not “‘size up”’ and try our Stock Dept. 
Today ? 


- $1.10 
:. 1.50 





SAFE, SANE AND SALABLE SHOES 





Terms: 5% 10 Days, F. O. B. Factory 


The B & P Footwear Co., Inc. 


Dept. 3, Factory 2 OSWEGO, N. Y. 
See Our Other Footwear Ads., Page 134 
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Increases Its Capital 


ilarrison-Lockwood Company, man- 
ufacturers of women’s McKay footwear, 
has made a $9,000 increase in its capital. 
An addition to-the factory has enabled 
the concern to increase its manufactur- 
ing space. It is at present one of the 
busiest shoe manufacturing plants in 
Haverhill and is well equipped to take 
care of increasing business. 


In Larger Quarters 


(ne of the largest and most import- 
ani concerns in its line in the United 
Stutes is the United Last Company. 
It operates factories in Rochester, N. Y., 
Auburn, Maine, Newark; N. J., Chi- 
cago, UL, St. Louis, Missouri, Milwau- 
kee, Wis., Lynn and Haverhill. The 
Haverhill Last Works, local branch of 
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the concern, is now located in new fac- 
tory quarters in the Gilman Building on 
Hale Street. This new plant is in a 
recently completed building where in- 
creased facilities are offered for the de- 
signing and production of lasts. The 
local concern does an extensive business 
in Haverhill and vicinity and specializes 
in lasts for women’s footwear. 


Welt Line Added 

The Karelis Shoe Company, formerly 
identified exclusively with the produc- 
tion of women’s turn footwear, has 
added a line of Goodyear welts. Ma- 
chinery has been installed for the pro- 
duction of a high grade line of women’s 
boots and low cuts. Joseph Fitzgerald, 
formerly general foreman of C. S. Mars- 
ton Company, is in charge of the welt 
production. oN 


St. Louis 


SHOE MANUFACTURING SITUA- 
TION 


Future Rests with Retail Shoe Mer- 
chant Is General Opinion 


[he St. Louis shoe manufacturing 
situation has, in the opinion of the larger 
concerns, about reached its crisis and 
after a period of dead level will take on 
some activity, probably about the first 
of the year. One reason for the present 
tendency im the downward direction is 
that the orders received are not large in 
volume as compared with previous simi- 
lar periods of the year and, therefore, 
there is no immediate pressure to get 
the goods through the factory. There 
is also the feeling that with the order 
books in their present condition and the 
retail trade in its present situation of 
uncertainty it is not wise to cut the ma- 
terial until the January buying period 
is nearer. 

The manufacturers also declare quite 
generally that the future rests very 
largely with the retailers and their dis- 
position to take larger losses than they 
have been taking on the merchandise in 
their stores and thus get the chain of 
distribution started again. Some pro- 
ducers the past week in the St. Louis 
market stated that retail prices could be 
cut from $1.50 to $4.00 per pair, accord- 
ing to their information as to the asking 
prices without unjustifiable loss to the 
retailer. However, this is a matter of 
argument. 


PLANT SURVEY 


Shows Reduction in Hours and 
Working Forces 


The situation in some of the factories, 


pending the re-development of activity, 


is shown by a survey of the plants. The 
Twenty-first street’ plant. of the Mc- 
Elroy Sloan Shoe Co., normally em- 
ploying 900 persons five and one half 
days in the week, is now running with 
about 650 employes four-days a week. 
Another plant of the same company 
employing 100 full time is now running 


. four days with 80 employes. The Capi- 


tol plant of the Brown Shoe Co., which 
has been running on a five day schedule 
since September, closed last week for a 
full week lay off and it has not been 
determined what the working time will 
be when the plant reopens next Monday. 
The Homestake plant of the same com- 
pany will also take a week’s lay off and 
is operating with 400 hands instead of 
the usual 500. The supply plant of the 
company where much of the cutting, 
etc., is done with about 1,000 employes 
working steadily, will not close for the 
present and may not close at all. The 
Buster Brown plant of the company is 
doing about two-thirds of its normal 
work with 500 of its 600 employes at 
work. A five day schedule is in effect 
there. 

At the Sunlight factory of the Hamil- 
ton-Brown Shoe Co. a four day week 
is in effect with about 1,100 employes on 
the job. The plants of the Interna- 
tional Shoe Co. are operating on about 
the same basis as those which have been 
referred to in detail. There will be 
something of a shut down in December 
to take inventory. 


SPRING PRICES 


Hope Merchants Will Get Rid of 
High-Priced Merchandise 

As to the new Spring prices to be put 

in effect when the traveling men go out 
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for their new trips no predictions can be 
made as yet. There are rumors of cuts 
of as much as 30 per cent, but these are 
not possible of verification and cannot 
be until there is more definite knowledge 
of the lines that will be put out and the 


condition of the leather market. Most 
manufacturers, while conceding that the 
hide market is down practically to the 
1914 basis or even lower, believe that 
this cannot hold after the leather sup- 
plies are completely readjusted. 

Inquiry in practically all the houses 
during the past week brought out the 
statement that further reductions in 
leather were to be expected with proba- 
bly. something of an upturn in the hide 
prices, thus bringing the two more into 
eonsonance. - The ‘hope expressed in 
most manufacturing houses is that the 
retailers will soon get rid of their high 
priced: merchandise and put themselves 
into a position to take the lower priced 
goods available and make a profit in the 
new business that will come on these 
goods. 


Immediate Delivery Orders 


Immediate call from retailers for fill- 
in goods in small quantities to keep their 
lines in condition to meet the consumer 
demand is quite generally reported fair- 
ly good, but this, of course, is not enough 
to keep the factories running. It is the 
advance business that is causing the 
trouble and this it is stated cannot im- 
prove until the retailers succeed in get- 
ting the public to buying again. 


BUYERS IN MARKET 


Big Merchants Sounding Out Situ- 
ation with Idea of Placing 
Orders 


An interesting feature of the shoe 
field during the past few weeks has been 
the appearance in the St. Louis market 
of some of the larger buyers of footwear, 
who have been sounding out the situa- 
tion as to manufacture and delivery of 
goods. Some orders have been placed, 
but the aggregate is not especially nota- 
ble when the capacity of St. Louis plants 
is considered, but it is taken as indicat- 
ing that the real merchandisers of the 
trade are reaching the conclusion that 
their requirements for the next season 
will not be safely placed if they are not 
put on the manufacturers’ books pretty 
soon. 

Few of the smaller buyers are taking 
any action either in town or on the road 
as shown by the reports of the salesmen, 


‘ but these are expected to get into line 


soon after the first of the year and possi- 
bly before that time if the action of the 
larger buyers becomes generally noised 
about in the trade. 
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PIEKENBROCK 
SHOE 


Backed by an organization that has 
spared no pains or expense in building 
up a line on which YOU can build up a 
substantial and steadily growing dress 
shoe business; whose aim is to com- 
bine style and workmanship to the last 
degree with PIEKENBROCK Quality. 











5903—Mahogany MANUFACTURED BY 
| Side Plain Toe Blu- 


| 2 a E. B. Piekenbrock & Sons 


| Fiber Lined. Sherman Last. 
— C-D-E. Sizes pay A DUBUQUE IOWA 
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for CHRISTMAS SALES A SENS ATION! 
AN ECONOMY ARTICLE—A PERFECT GIFT 
The Clarke Foot Measurer 


In Stock for Immediate Delivery 






































“It takes the guess out of 


e J 
No. 5000A—Extraordinary pop- No. 6100A—Dainty, Elegant and Shoe Fitting’’ 
ular priced values—made of Pleasing. Made of Heavy Rip- 
Heavy Blanket Cloth, same as in we Wool Eiderdown, lined with ‘ A 
$8.00 and $10.00 ’ lain Faced Eiderdown in Solid T gives the correct length and width of 
Bath Robes, Attractive Designs Colors—Blue, Pink, Gray and * . 
and Beautiful Colors. Lavender, or any desired com- the foot in one operation. 


. : bination. Dainty Ribbon B 
Packed Assorted to the Dozen: ray ane ainty Ribbon Bow It assures absolute accuracy of fit. 


asso ass gan Men's Ladies’ Manes’ It has an extremely favorable psycholog- 
Child’s.......... 82.00 maey...... ee ical effect upon the customer—convincing 

seen s a RIP eh Mone” - him that your service, your store and your 

Niall your order or ri or samples at once merchandise are dependable. 

If desired, will ship in individual Holly Boxes for gift 


purposes at 65c dozen extra. Clarke-Emerson Mfg. Co. 
MELROSE NOVELTY CO. Worcester, Mass. | 


Makers of Warm Friends for Cold Feet Write us—for the full story! 
16-18-20 E. 12th Street - - New York City 


a Ra sas THANNQHOQUOOTUOOUUAGGGOGOOOAOOOEEUGUOOGOOOOGGGROOOOOUOGADSOOOOGAOOAAAOUL 
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Sensenbrenner Returns 


J. J. Sensenbrenner, of the Sensen- 
' brenner Shoe Co., has been in the East 
for a trip to look over the situation in 
that section and also to get a line on 
some of the orders for his store which 
he has coming through. 

Juvenile Shoe Corporation’s New 


Plant 


The new plant which is to be built 
and for which the contract was let re- 
cently by the Juvenile Shoe Corpora- 
tion, the factory to be at Aurora, Mo., 
will produce 1,500 pairs daily when in 
full operation. The new plant will cost 
about $35,000 without the equipment 
and will be ready in the early Spring. 
The company, which has headquarters 
in St. Louis, also operates plants at 
3eloit, Wis., and Carthage, Mo., and is 
looking into the matter of another plant 
in Mlinois. 


Planning New Factories 


The International Shoe Co. is con- 
sidering plans for the establishment of a 
country factory at Owensville, Mo., not 
far from Jefferson City, where the com- 
pany already has a factory. The matter 


is still in embryo, however, as the busi- 


ness situation is not regarded as sufli- 
ciently satisfactory to justify any plant 
development for a little while yet. 


Little Leather Demand 


The representatives of the leather 
houses of the country covering St. Louis 
report that although there was a fair call 
for leather up to about a month ago, the 
demand has dropped off sharply. This 
is in line with the conditions reported 
as to the operations of the shoe facto- 
ries. Renewal of activity in buying of 
leather isnot anticipated by the various 
sales representatives now until after the 
holidays. 


Boston 


CHRISTMAS DISPLAYS ATTRAC- 
TIVE 


Retail Shoe Stores Making Special 
Holiday Showings 


The public of Boston has been well 
reminded during the past week that 
Christmas is only four weeks away— 
and that in order to preserve the real 
Christmas spirit in its application to the 
salesforces, and comfort to themselves 
—-to say nothing of a better assortment 
of goods, it is wisdom to shop early. 
Holly wreaths, tied with red ribbons 
and Christmas gift certificates appear 
in the windows; also Posters, entitled 

“Shop Early.” Beside skating shoes 
appear skates; party slippers of black 
satin, silver beaded, appear in graceful 
strap effects; some are in plain pump 
effect, trimmed with rhinestone buckles. 


Women’s Boots Selling 


Women’s high shoes are being shown 
and bought in large numbers, for it usu- 
ally takes a little cold rain or snow to 


stimulate purchases on this class of foot- ~ 


wear. With dry weather, even though 
it is cold, many women wear spats or 
boot tops with pumps and feel quite 
complete, but on a snowy or rainy day 
at this time of the: year, and after the 
ground has become thoroughly cold and 
damp, the women folks as a rule begin 
to think more forcibly of the logical 
place-in their footwear wardrobe of a 
pair or two pairs of boots. 


Rubbers Moving Lively 


A sigm marked “Rubbers” appears in 
many windows—sometimes a strip bear- 


ing this announcement is pasted across 
the window, but it would seem as if the 
sign were not necessary, as young and 
old have been buying rubbers in goodly 
numbers the past week. Sunday a light 
snowfall occurred, followed by rain on 
the succeeding days. The trade on this 
line has been good—likewise in all other 
lines. 
Hosiery Big Seller 


Hosiery has been a big seller in those 
stores which have carried it:' About 
75 per cent of the sales are on heather 
hose. These come in the brown, blue 
and green mixtures—some are ribbed 
and some plain. A novelty was noticed 
in a heather mixture with a hand em- 
broidered clox. _In silk hosiery, black 
is the favorite, and as a young woman 
in charge of the hosiery department of 
one of the high-grade stores recently re- 
marked—‘“‘Men buy more high grade, 
plain black silk hosiery for Christmas 
gifts for their wives and daughters than 
any other ‘kind, and the women them- 
selves feel that plain black silk stockings 
are after all most desirable. 


READJUSTMENT OF. PRICES 


Specific Instances Are Cited—Some 
Shoes at $3.95 


Readjustment of price sales are still 
going on. High prices surely. do not 
stand in the way of the public supplying 
themselves with all the footwear they 
wish. For instance, at the shoe depart- 
ment of C. F. Hovey Co., a black kid 
oxford, with military heel and medium 
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round toe; also with a low heel and a 
round toe, or with Cuban heel and me- 
dium round toe, is offered at $9.50; a 
black calf lace boot, with Cuban heel, 
medium round toe, is offered at $12. 

At the Regal Shoe Store a fine calf- 
skin in russet is offered_at $10. “Other 
pre-war values are offered at $6.65, 
$8.00 and $10.” 

At Jordan, Marsh Company’s shoe 
department, men’s shoes are marked 
down to $10 and $15. At $15, the high- 
est grade boots are offered, in brown 
cordovan, tan Norwegian grain, gun 
metal calf, and vici kid. 

At Filene’s automatic bargain base- 
ment, a “surplus stock, of women’s I. 
Miller fine shoes are offered at $3.95. 
These come in long or short vamps, 
Louis heels, in sizes 2 to 8—AAA to B. 
These shoes are in pump effects, of gold 
or silver, patent leathers, black satins, 
brown satins, gray, black or brown 
suede and black kidskin. 


AT DR. A. REED STORE 


‘**Business Has Been Wonderfully 
Good’’—A New Brogue Style 


At the Dr. A. Reed Cushion Shoe 
Store, West Street, business has been 
wonderfully good. The men’s business 
has showed a good, healthy increase and 
the women’s business is coming along 
well. This store sells rubbers to custom- 
ers right along, rain or shine—it is the 
custom to suggest rubbers to fit the 
shoes purchased. An artistic case dis- 
playing hosiery and shoes greets the eye 
of the customer immediately upon enter- 
ing the store. A brand new style is a 
medium gray buckskin brogue with 3 4- 
inch vamp, military heel. A good many 
spats have been selling at this store. 
The new gray shade seems to have su- 
perseded the other colors. 


Heather Hose Popular 


Hosiery is a big feature at this store. 
A new number and a very popular one 
is the imported English hose; these are 
all wool and come in almost weird pat- 
terns. A pretty effect was produced in 
a medium gray with a white and laven- 
der figure. These stockings sell at $2.99 
—they are a $6.00 hose. Hosiery sales 
take place at this store about every ten 
days and so important a part of the 
business has hosiery become that both 
sides of the front part of the store are 
now occupied by this department. 
Three girls are employed regular'y and 
at sales times, five. 


PRESS URGE BUYING 


Leading Editorials Explain Advan- 
tage of Purchasing Now 


The press has been helping along the 
buying movement by well-written edi- 
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C.H.ALDEN CO 


U.s.h 


ONCENTRATION of our efforts has enabled us 
to offer that which the times and the trade 


require. 


—best quality of Stock with our Standard of Workmanship, 


at prices lower than could have been accomplished in any 
other way. 


° ° ° ° ° 


We are also able to give quick deliveries on certain lines. 
But this is not in any way an in-stock proposition. 








This illustration represents one of the . 
styles that can be delivered promptly. 





FACTORY BOSTON OFFICE 
ABINGTON, MASS. 10 HIGH STREET 
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‘orials, telling the public that it is a good 
‘ime to buy now—that it is a buyer’s 
narket, and that the shrewd man or 
voman will do well to take advantage 
of the fact; the editorials explain that 
lelayed purchasing tends to render more 
icute the present situation; that the 
‘est judges of business think the worst 
s over and that if the public will act in 
: normal way and satisfy their normal 
wants, the situation will brighten. _ The 
ditorials point out that the dollar goes 
‘urther at the present time in purchas- 
ing necessities and many luxuries than 
it any time since before the war. 
AGAINST CONTRACT CANCEL- 
LING 
Boston Boot and Shoe Club Decry 
Men Who ‘Break the Faith’”’ 
At the 206th dinner of the Boston 
Boot and. Shoe Club, held November 
17, members pledged themselves against 
‘cancelling our honest contracts,’’ and 
tated that they would have no transac- 
ions with men who “break the faith.” 
speakers deplored the lack of moral tone 
luring the readjustment period. It 
was the gist of opinion that within a 
year the shoe and leather industry will 
have readjusted itself to new condi- 
ions. 


SALESMEN’S ROUND TABLE 
Enthusiastic and Democratic Gath- 
ering Meets for Mutual Help- 
fulness 

The first meeting of the Round Table 
Series of the Retail Shoe Salesmen’s 
Institute was held at the Boston Shoe 
Trades’ Club on Wednesday, November 
17. Fifty-one retail shoe salesmen from 
the various stores of Boston were pres- 
ent, and one retail shoe saleswoman. 
Sixty men and women have signed for 
the course and this number will not be 
increased. Attendance at each meeting 
is required, although for valid reasons 
cach pupil is entitled to four cuts; these 
can be taken in a bunch, or distributed 
over the course. «At intervals of six 
weeks, examinations will be held. No 
one will be obliged to take these exams; 
they aré designed to find out how well 
the men can express themselves on the 
matter which has been presented in the 
various lessons. 


Diplomas and Degrees 

Those who pass the various exams 
will be awarded .a diploma from the 
Retail Shoe Salesmen’s Institute; this 
will be a special diploma and will be of 
more value than those awarded to stu- 
dents who have taken the course by 
mail. The diploma will be graded—as 
to “highest. honor,”’ ‘“‘with honor,” and 
the regular diploma, without special 
inention. 


- 


Scholarships Awarded 


Some of the public spirited merchants 
of Boston have awarded scholarships of 
$25 each, to be given to the ten highest 
men. Examinations will count as 80% 
and attendance ds 20%. These scholar- 
ships are entirely outside what the vari- 
ous individual concerns may do for their 
salesmen in the way of encouragement 
in their study course—for instance, if 
the concern refunds to the salesman the 
money he has expended for the course. 

The following concerns have awarded 
scholarships: E. T. Wright & Co., 
Seamans & Conn, Keystone Leather 
Company, Peters Manufacturing Com- 
pany, Thomas G. Plant Company, 
United Shoe Machinery Company, the 
Boot and Shoe Recorder, The Shoe Re- 
tailer, Bristol Patent Leather Company, 
Rice & Hutchins, Inc. 


Merchants and Manufacturers 
Help > 


An enthusiastic gathering greeted 
Arthur Evans, the founder of the Retail 
Shoe Salesman’s Institute, wrich is the 
first movement of this kind to be at- 
tempted for the betterment of the pro- 
fession of salesmanship in high-grade 
service to the public. The Boston Re- 
tail Shoe Salesmen’s Association is affi- 
liated with the Institute, and its officers, 
Percy E. Thayer and others were in at- 
tendance. The President of the Massa- 
chusetts Shoe Merchants’ Association, 
J. J. Buckley, and another member. of 
this association, Fred Small, were seated 
in ithe ‘‘midst.of things,” and gave in- 
spiring talks. Charles Maxwell of 
Thomas G. Plant Company. gave an 
interesting talk. There were songs by 
some of the boys and the entire company 
joined in the chorus; one of the boys 
gave a whistling solo, played the piano 
and sang and two of the boys from the 
Gilchrist Company delighted the gath- 
ering with their musical contributions. 

All in all, it was a very democratic 
group which came together for mutual 
helpfulness. Mr. Evans and the other 
speakers stressed the fact that all were 
to make themselves thoroughly at home 
and extended to the men the full courte- 
sies of the Shoe Trades’ Club. 

Mr. Evans gave the opening talk, in 
which he ‘briefly outlined the ideas 
underlying the study course. He gave 
the programs for the twenty lessons and 
assigned the text matter to be reviewed. 
Demonstrations will be conducted wher- 
ever possible; samples of shoe material 
will be shown and visits to manufactur- 
ing plants; a question box will also in- 
crease interest. The men were invited 
by Mr. Evans to “stick” those in charge 
with a question if they could. Sugges- 
tions were made at this meeting and are 
to be made at the following meetings. 
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These will be compiled in a book form 
and will be sent to each man taking the 
course. The big thing which this course 
aims at is definite experience, as the 
men find it in the stores. 


Letters of Encouragement 


' Letters were read from Thomas F: 
Anderson, Secretary of the New Eng- 
land Shoe and Leather Association, 
stating that the Association will gladly 
back the course in every way; a note 
was read from Major Cahill of the 
United Shoe Machinery Company, stat- 
ing that he was deeply interested in the 
movement and promising his assistance 
in any way that the group would wish. 

W. W. Willson, a director in the N. S. 
R. A., was absent in New York but sent 
his regrets at not being able to attend 
the meeting. 


ACQUIRES NEW INTERESTS 


J..G. Williams to Be Identified with 
the Shoe Industry ; 


J. G. Williams, the well-known Bos- 
ton business man—president of the 
Williams Bookstores Company, presi- 
dent and treasurer of the International 
Publishers, owner of The Talmud Soci- 
ety and treasurer of the East Cost Sales 
Company, is soon to be identified with 
the shoe industry through the newly 
formed Williams & Newman Shoe Com- 
pany of which Mr. Williams is treasurer. 
_” Mr. Williams is a forceful man of the 
banker type, whose interests, many and 
varied, are all unusually successful. He 
is noted in this city as a man of un- 


* limited executive ability, keen business 


perception and famed as a merchandise 
consultant. 





Memphis News Notes 


President Spring Reports Low Shoes 
Have 75 Per Cent Lead 


Arthur E. M. Spring, president of the 
Memphis Shoe Retailers’ Association, 
and affiliated with B. Lowenstein & 
Bros., writes that the. Memphis: asso- 
ciation has decided to. hold dinners 
every two weeks. These affairs -~have 
been very successful; business has been 
mixed with a good time and everyone 
has felt happy. 


President Spring says that trade is 
very good in his store. He finds that 
low shoes have the lead by 75 per cent 
and boots by 25 per cent. Eighty per 
cent of the boots have Cuban and mili- 
tary heels. : 


The. Tri-State Shoe Retailers’ Asso- 
ciation Annual Convention is sched- 
uled for the Hotel Chisca, Memphis, 
March 14 and 15, in which Mr. Spring. 
will take a. prominent part. 















































Brown Cabretta.......... 
Black Kid. . Weide 
Patent Leather, White Cc hehe Top. 


ie Ts OE 65's. ag noid 6-04 dap Seis pp hedehedenéeoln 1.35 
es , DOOD, aac cae ke cess gewotes ceueene 1.35 
7—Patent Leather, Gray Top . 1.35 
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Brown Vici Kid 1.75 
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7—Patent Leather, White Kid Top....................c000; 1.75 


All the Above Come in Sizes 1-4 Only 
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Henry Kleine & C., Chicag 


208-214 West Lake St. 








SHOES 


a 





aT 
Prolongs 
the Life : 4 
of Leather” 








Heavy work shoes can be made to give the wearer 
greater comfort and satisfaction by the use of “P&V” 
FARM SHOE DRESSING. This keeps them soft 
and pliable. It thoroughly protects the leather— 
making it shed water and resist barnyard acids 
which destroy the leather fibers. Recommend its 
use to your customers. 
PRICES 
25¢ Size —— per. Doz. = per Gross 
ae, 1.25 4.50 


Order from your Findings Jobber or write us 
for information. 


PFISTER: VOGEL LEATHER CO 


MILWAUKEE: : - WISCOPR 
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me NEW DESIGNS 
| }) BUCKLES FOR SPRING FOOTWEAR 


; SEASON OF 1921 
Unsurpassed for Variety of Attractive Finishes 





[Composition Metal] 
[Non Corrosive ] 
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[Composition Metal] 
[ Non Corrosive ] 


BRANCH 
SALES OFFICES 


OUR PRODUCTS CAN BE PURCHASED FROM ALL LEADING JOBBERS NEW YORK 
127 DUANE ST. 


NORTH & JUDD MFG. CO. CHICAGO, 
NEW BRITAIN, CONNECTICUT 326 W. MADISON ST 
Write us Direct for Free Samples 608 VICTORIA BLDG. 
a 2. 2 SAN FRANCISCO, 
POSTAL TEL. BLDG 


i BETS OD remain 


























ANCHOR BRAND NEWS [xr] - 


Published by NORTH & JUDD MFG. CO., New Britain, Conn. 




















Stylish European Women Wearing Buckles Upon the Newest Types of Footwear 


Women who set the fashions are now Buckles are now universally demanded 
wearing strap shoes adorned with buckles for ornament. Referring to this, the dis- 
of various designs. patch a will be oval, round-. 
This information is verified by a copy- | “re ee ae ear, : 
right dispatch to.the New York Herald rol _ North & Judd Manufacturing Company 
our style observer abroad. is now prepared to supply the entire shoe 

trade with the very newest styles in buckles. 


Shoes with straps are in demand every- | Special attention has been given to creating 
where in European Capitals. Thenewsdis- _ finishes which harmoriize with popularshades 
patch says: __ of leather which will be worn in the United 

“Women’s shoes with straps will be | States during the coming Winter, Spring and 
stylish all winter, according to leading Summer. Exclusive patterns have been 
oti oh a ee in — originated by our designer and can be found 
patent toe tips also till y wn style. only on “Anchor Brand” Buckles. 

uede shoes will have two straps. REQUEST OF LJOBBERS AND WHOLESALE MANU. 
They will also be, shown in pearl peer tee asa ie AX NEM 
steel gray, brown and dark navy blue.” DAY OUR EXPENSE. __ 
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LAST 
GOOD YEAR 
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POLO 
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FLEXIBLE 
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| BEST VALUES ON EARTH! 


EVERY ONE IN-STOCK 








5004—Brown Kid 9-inch Lace. 





LAUREL LAST 
Goodyear Welts 


In-Stock 
5000—Black Kid 9-inch Lace. AA to D....$5.65 
i i AtoD 6.65 


5007—Brown Kip 9-inch Lace. AtoD..... 5.65 








RAJAH 
LAST 

FLEXIBLE 

McKAY 





RAJAH LAST 
Flexible McKays 
In Stock 
793 —Black Kid 10-inch 
Lace. AAtoD....... 
710 —Black Kid 
Lace. AAtoD....... 
711N—Brown Kid 9-inch 








Lease: A te. D.. ei.8 $6.35 
737N—Brown Kip 9-inch 
cae. 0 OO OP. oo. $5.00 

















POLO LAST 
Flexible McKay 





738N—Brown Kip 9-inch Lace. 


: In-Stock 
706N—Black Kid 9-inch Lace. AtoD..... $5.00 
i i AtoD.... 5.00 


672N—Black Kip (Cab.) 9-inch Lace. Ato D 5.00 


s 








All A Grade---All Ready to 


Fame ae 


MANCHESTER, N. H. 





Ship 
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HOLDER’S TRAVEL TROUBLES 


Edmonds’ Oklahoma Ambassador 
and the South Canadian 
Quicksands 


Dee H. Holder, traveling salesman 
for Edmonds Shoe Company, Mil- 
waukee, had an unusual experience re- 
cently in which a mule, a flood and a 
Ford coupe figured. . 


DEE H. HOLDER 


Oklahoma Ambassador of Edmonds 
Shoe Co. 


To be buried in the treacherous 
quicksands of the South Canadian and 
on the fourth day to rise again was the 
fate of a Ford coupe owned by Mr. 
Holder. 

A Byng Episode 

On November 3, Mr. Holder under- 
took to cross the South Canadian near 
Byng, where 180 feet of the low water 
bridge had been washed away a few 





months ago. Not being familiar with 
the circuitous route which led to the 
bridge, Mr. Holder engaged a man to 
hitch his team to the front end of the 
car to pilot him and be ready to give 
him a pull in case anything should 
happen. : 
The Mule Kicks 


“Never trouble trouble until trouble 
troubles you’’ never entered Mr. Hol- 
der’s mind; he really expected trouble 
and just about in the middle of the 
channel one of the rear wheels of the 
car dropped into a hole and spun 
around helplessly. A mule team was 


then called upon to render “‘first aid,”’ 


but one of the outfit being of that long 
eared Missouri species, which never 
fail to fail in a pinch, balked, and all of 
the beating, threatening and praying of 
the joint assembly failed to have any 
effect upon the stubborn mule. So 
another team was chartered and used 
as a “pinch hitter” but even this 
refused to function. 


Mechanical Surgery Needed 


Darkness set in and the machine was 
still in the quicksand, so Mr. Holder 
anchored the car to a tree with a rope 
and came to Ada. During the night 
the river rose about a foot and almost 
buried the machine, but was rescued 
next day by men who were removing a 
drift from against the bridge and the 
car was pulled to Ada on Sunday after- 
noon. It is now undergoing mechanical 
surgery to restore its health. 


ARKANSAS TRADE SURVEY 


** Merchants Feeding Public to 
About Five Retail Prices,”’ 
Says Murray 


“I attribute the slow buying of the 
merchants in Arkansas at the present 
time to about the same reasons that are 
effecting the majority of merchants in 
the United States; namely, the wide 
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range of prices maintained by them for 
the past five years due to the constant 
increase during this period. The 
downward trend caught the merchant 
with large stocks on hand and his re- 
tail prices ranging from $6.00 to $20.00. 
Now he is ‘feeding’ the public about 
five retail prices; $6.00, $8.00, $10.00, 
$12.00, and $15.00 from this wide 


M. H. MURRAY 
With James Clark and Ogden Lines 


range of prices and reducing his big 
stock. 

“The majority of merchants report no 
great falling off in their volume sold 
against last year, and I am strongly of 
the opinion that the next two months 
will bring forth greatly increased buy- 
ing for immediate use. Wholesale 
houses which are prepared for this 
business with men in the territories will 
be amply repaid for their efforts. 

“T expect to complete my territory 
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NOTABLE REDUCTIONS 


To lend impetus to the general movement toward pre- 
war conditions, we have re-marked our entire stock of 
Fall and Winter footwear. These reductions are not made 
to conform to present price levels—they bring the cost 
of shoes considerably below replacement value several 
months hence. 





No. 8064—A black kid 9- 
inch boot of the highest 
quality, Brooklyn made, 
strictly hand turned, 18-8 
covered full Louis heel. 
Former one a .50— 

NOW $6.50 Net 

AA-A-B-C 


No. 8183}4—Same with 
tent vamp, gray kid top. 
‘ormer price $12.50— 
NOW $6.00 Net 
AA-A-B-C-D 
No. 81874%—Same with 
-. vamp, field mouse 


enuar price | =e: 50— 
W $6.00 Net 


No. 4911—A very fine Ha- 
vana brown kid 9-inch 
boot, light Goodyear welt. 
18-8 covered full Louis 


heel. 
Former price -. 50— 
W $6.7 Net 


a 
i 4910—Same in black 
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Former wis on, 
W $6.50 Net 
ABCD 


No. 346—A top grade black 
kid 9-inch boot, Goodyear 
welt, 14-8 oy? be heel. 
Former price $8.00— 

NOW $6.50 
No. 352—Same shoe with 
uller toe. 

A-B-C-D 


No. 345—As No. 346 in 
ef grade Havana brown 


Former price $8.50— 
NOW $6.70 
No. 351—Same shoe with 
fuller toe. 
A°B-C-D 


No. 8091—A_ op ade 
black kid 9-inch B lyn- 
made button boot, hand 
oat, Me covered full 
Louis h 
Pannen ~ oo 50— 
NOW $5.00 Net 
A-B-C 


No. 8112—Same with pat- 
ent vamp, gray kid top. 


Forme: — 7a 5 
. PN a 00 Net 


No. 8106—Same with pat- 

-_ vamp, black aa top. 

ae PEND a Kg 00 Net 
A- SCD 


No. 346 No. 8110—Same with Hav. 
brown re oc rid 
mouse kid 


Former Price ol sera Net 


ie: 
i 
iw 
ai 


é 


are 
mS ale 


1 ae vA 


Ba 





REEL DESL IE TL IL TE ITIP eT iti inn 0 





ELLE ARR LTE ti SPURS 


- Se 
ee ae ee 








Womens Specially Footwear 
13 Duane St. 


—— 























Nov. 27, 1920 


the second time this season with two 
of the strongest specialty lines in the 
field for at once delivery. Respectively, 
James Clark Company, women’s shoes, 
of St. Louis, and Ogden’s men’s shoes, 
Milwaukee, Wisconsin. In the Ogden 
line I am featuring one of the best 
selling propositions ever attempted in 
‘the shoe with 1,000 miles service.’ 
This is meeting with great favor with 
the merchant who is looking for a ser- 
viceable snappy shoe to retail at $10.00. 

‘Most every merchant is satisfied to 
take his loss now, feeling that he will be 





THE REAL SALESMAN IS 


One who has a steady eye, a 
steady nerve, a steady tongue, 
and steady habits. 

One who understands men and 
who can make himself understood 
by men. 

One who turns up with a smile 
and still smiles if he is turned 
down. 

One who strives to out-think 
the buyer rather than to out-talk 
him. p 
One who is silent when he has 
nothing to say and also when the 
buyer has something to say: 

One who takes a firm interest 
in his firm’s interest. 

One who knows that he is look- 
ing out for his own interests by 
looking out for his customer’s 
interests. 

One who keeps his word; his 
temper and his friends. 

One who wins respect by being 
respectable and respectful. 

One who can be courteous in 
the face of discourtesy. 

One who has self-confidence 
but does not know it. 

One who is loved by his fellow- 
men. 

—The Salt Seller. 

*‘Are You One?” 











repaid by reducing h's investment and 
getting back to a more solid basis. He 
knows that the manufacturer and the 
salesmen are both also taking their 
losses.” 


FROM A SALES BULLETIN 


Edmonds Says No Unjust Returns 


Under Any Circumstances 


“During times like these some mer- 
chants (though we are glad to say only 
a small percentage ofour customers) 
are inclined to think that they can re- 
turn goods and claim credits on goods 
sent as ordered. In justice to the large 
percentage who do not return, and in 


former conditions. 
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order to safeguard the principle of 
living up to contracts, we have taken 
the positive stand that we will not re- 
ceive or credit goods that are delivered 
by us as sold or ordered, nor will we 
allow rebates from prices agreed to at 
time of sale and still in effect at time of 
shipment. In line with these views, we 
are pleased to quote the following 
paragraph from the proceedings of a 
meeting of the Michigan Retail Mer- 
chants’ Association -held last week. 
‘In discussing cancellations and re- 
turning merchandise at the evening 
session of the Michigan Retail Dry 
Goods Association Convention, D. M. 
Christian, president of the organization, 
said that in his opinion goods bought 


in good faith and delivered as agreed . 


should be taken in and paid for.’ We 
have delivered during the last two 
years thousands of dollars of mer- 
chandise at less price at time of de- 
livery, and no merchant can say that 
we have not in all cases respected our 
agreements.” 


REPORT FROM COLUMBUS 


Travelers Educating Retail Shoe 
Merchants as to Prices 


Many Columbus salesmen back from 
their territories report that trade condi- 
tions intheirseveral territories are below 
normal and expect a very slow return to 
All state that the 
press has played considerably on the 
downward trend of prices, until many 
of the merchants are of the opinion that 
the manufacturers intend to make them 
a present of their next season’s needs in 
footwear. Many of them state that 
while their sales have not been up to 
past seasons, they have made up for this 
by spreading the true facts of manufac- 
turing conditions until the majority of 
merchants have been convinced that 
they need not expect any slashing of 
prices on high grade footwear. 


Novelty Shoe Survey: 


Some of the salesmen of the St. Louis 
novelty shoe houses are making a short 
trip to special points in their territories 
to see if there has been any change of 
heart on the part of the trade. A con- 
siderable proportion of the traveling 
men of the specialty houses, after a 
short experience in their territories at 
the beginning of the season, came into 
headquarters to await a change in the 
situation. Their present trips are, 
therefore, rather of the scouting order. 


Schwenk Appoints Assistant 


J. C. Schwenk, who has been covering 
the Oklahoma and Texas trade for the 
Boyd-Welsh Shoe Co., has put an assist- 
ant in the field to make the towns 
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which he is finding it impossible for him 
to cover. The assistant is F. F. Mc- 
Elwain, formerly at Greenville, Texas, 
with the Graham-Fagg Co., retail mer- 
chants. Mr. Schwenk was also for- 
merly in the retail business in St. Louis, 
but left it for road work. 





OHIO SALESMEN COM- 
MENDED 


Merchants Feel That They 
Have Had Best Interests 
Protected 


Managers of some of the largest 
stores in Ohio cities have com- 
mented recently on the commend- 
able action of various representa- 
tives of the large shoe manu- 
fdcturers situated here. 

These men are on a commission 
basis, and their incomes have been 
greatly cut recently for two rea- 
sons, as follows: First, the general 
decline in the volume of business, 
and second: cancellations. Not- 
withstanding these reverses the 
salesman has had his eye on the 
future and has realized that the 
merchant who remains in busi- 
ness is the man to whom goods 
will be sold in the future. 


Have Not Overloaded 


The comment of these mer- 
chants is that while the sales rep- 
resentative has been loyal to his 
own organization and has done 
his best to sell goods, yet he has 
been careful to sell to his custom- 
ers goods that could be disposed 
of. If they were high priced 
shoes, ones that were made on a 
rising market or when the market 
for commodities was at the peak, 
he has not attempted to over- 
load the merchant. 

One of the important things 
that the skilful merchant had in 
view throughout the period of re- 
adjustment was that he must 
keep his stock in such shape that 
he would not be caught with a lot 
of high priced goods when lower 
priced shoes came in. To the 
credit of the sales representative 
he has been cognizant of this fact, 
and has dealt on the square with 
the merchant. 


Good Will Gained 


Some time better days will 
come, and the good will that has 
been gained in these times will 
yield dividends in the form of in- 
creased patronage. 
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IN-STOCK DIPLOMAT 


| 
| 
Trimmed for the Times on a Standard Last 
| BROGUE 


No. 440 
$7.35 





Dark Tan Boarded 
Veal Calf Progue Bal. 
Fibre Middle Sole; 
Diplomat Last 
B to D; 6 to 10 


© 
| 
| 
| 
| 
Selli With Yell 

elling Without Yelling 
© IN-STOCK NOW “Lung Exercise” is poor proof of shoe 
| Over 100 models of men’s, women’s value. For that reason we are not imi- 
| 


d boys’ Its “ 466 ” 
" aid re : tating the ‘““Word Rather Than Deed 
At the Convention sales method. 


BOOTH 
But while “talk” holds sway, we're 
35 plugging daily with the largest pro- 
portionate production in our grades. 














Milwaukee Auditorium 9000 good merchants will gladly tell 
you will see the new branded line you why we can operate steadily, even 
~- in these times of stress. Yet to get a 
more intimate idea of our product, have 
us to send a man or catalog to prove 
our styles, 


© ee ae Look like shoes that 
BIG CITY SHOES might cost much more 
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Supplies and Prices 
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Trading of Importance 


Large Sales of Hides at Chicago First Significant 
Event in Months---Market Thereby Reaches 
a Stable Basis and Is Taken as Fore- 
runner of Renewed Activity 


The happenings of the past week in 
the Chicago hide market lend more 
confidence to the basic situation in the 
shoe and leather industry than any- 
thing which has occurred in months. 
Enormous sales of hides broke previous 
records for operations at one time, and 
it is estimated that over half a million 
packer hides were sold within 24 hours. 
It is stated that the various sales for 
the week totaled over a million hides. 
There is no question in the opinion of 
authorities but this establishes a market 
basis which means that the lowest level 
has undoubtedly been reached, and 
tanners and shoe manufacturers will 
have something definite to go on to 
base their calculations for future trad- 
ing. The sale prices were based around 
13c for branded raw stock, which was 
lower than the pre-war quotations of 
Aug. 1, 1914. Sales of raw hides were 
made as follows: branded cows and 
extreme light Texas steers at 13c per 
pound, light native cows at 15c, heavy 
native steers 2lc, lights 20c. 

The outstanding feature of the trans- 
actions is that the prices which tanners 
paid represent the bottom of the market. 
The best hides of the year were taken 
up, and it is believed that the purchas- 
ing will continue until tanners have 
laid in sufficient supplies to carry them 
for some time. 

The opinion is now advanced that 
buyers of leather will enter the market 
and arrange for their supplies at prices 
which are thought to be as low now as 
they will be. In fact, many are of the 
belief that shoe manufacturers could 
operate on better terms today than 
they could some weeks or months later. 
This, of course, remains to be seen and 





will depend somewhat upon the atti- 
tude taken by shoe buyers. The course 
of action varies to some extent among 
retail shoe merchants. Some are boldly 
cutting prices to liquidate their stocks 
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and others are holding out for average 
prices which are too high to attract 


the public. Many shoe manufacturers 
have prepared for later in-stock pur- 
chases on the part of retailers, which 
it is believed will come in large volume 
in January. 

So far as purchases of leather are 
concerned there has not been much 
appreciable difference over a week ago. 
There has not been the regularity to 
prices which is likely to exist here- 
after. It is stated that glazed kid sold 
at lower prices the last week than at 
any time since the downward trend in 
prices started. Prices of upper leather 








Comparative Leather Prices 


While there is no standard of leather quotations today in view of the wide 
range and absence of active trading, we give herewith a list of prices of reported 
sales as compared with ruling quotations of a year ago: 


Upper Leathers (Price per foot) 


Se OES) OLE NRE SY ee 
EE Oe Ee Ree 
NN, CN 560.55. 3.55, cidsaeccde ads 
Glazed kid (colors, best quality)........ 


Glazed kid (medium, black and colors) 


Glazed kid (cheap to medium)................. 
Side leather (colored) .................. 
SRG BRI I 6 oc 805 So a 5 sis o's wie ce wale 
EE ae a a 
RG I och BO AN Sida: Saas ove eae 
Patent leather sides, No. 1............. 


Nov. 15,1919 Nov. 15, 1920 
$1.35@$1.60  $0.75@$0. 80 

LF ia 1.35@ 1.50 .60@ .65 
Wig aking 1.15@ 1.40 .55@ .60 
pa ueia 1.35@ 1.60  .70@ .80 
sudiaics —@ 1.10 .50@ .60 
.20@ .60 —@ .50 

kates .60@ .90 .40@ .50 
.55@ .80 —@ .45 

.60@ .80 .40@ .42 

Minty .90@ 1.15 .55@ .60 
ep ae 1.00@ 1.05 .60@ .65 


Sole Leather (Price per pound) 


ES Bea Ds is bacicc-s cro Bote. Se ok 


$0. 56 @$0. 57 $0.40@ — 


Eebemoom eecemds (mie) 66. i. ie ie .54@ .55 .36@ — 
I YO Cary COG Tae See Cree .84@ .55 .48@ .50 
Ee Ce REN OS Toe ae .95@ 1.05 .75@ 1.00 
ee SEO ie Or oe ee ae er .82@ .84 .50@ .60 
Raw Hides and Skins (Price per pound) 
Native steers, as used in sole leather, harness, etc. $0.46@$0. 47 —@$0. 21 
Heavy Texas steers, for sole leather............ —@ .38 —@ .16 
Light native cows, for side upper leather........ .434%@ _ .45 —@ .15 
Branded cows, for light sole leather....... oil .37@ .38 —@ .13 
No. 1 buffs, for heavy upper and side leather... . :30@ .32 $0.10@ .13 
No. 1 Chicago City calfskins, for fine calf leather .70@ .87% -10@ _ .20 
Kips, for upper leather .. .43—@ .60 .10@ .18 
B. A. hides, for hemlock ihe deuthet . —@ .43 .19@ — 
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“Decidedly Thompson” 


GET SOME OF THESE STOCK SHOES 
They Are Stimulating Business Everywhere 


“VALUES TELL’’ 
Ready For Immediate Shipment 





S-610 am 6 S-620 





S-624 Gallun’s Ne 4 Norwegian Calf Oxford, Heavy Gola’ Nersegion Guin Bape Bhche. 
Bi Cordovan Bal. Admiral Last. Single Sole. orated Pinked Wing Tip and rated Wing Tip oxing. Heavy 
oe, ae ie $9.50 ee Foxing. Stitched Around Heel Seat. Single Sole. Thompson Brogue Last. 
Price $8.50 Price $9.00 





S-622 S-618 





A* Brown Cordovan Brogue Blucher Ox- Ladies’ Gallun’s Norwegian Calf Brogue 
ford. Thompson Brogue Last. Oxford. Wellesley Last. 
Price $9.50 Price $6.50 S-628 
Brown Cordovan Brogue Bal. Thompson 
Salesman Upon Request Brogue Last. 
Price $10.50 


"THOMPSON BROS..SHOE e 


MEN'S FINE SHOEMAKERS 
BROCKTON 


NEW YORK BOSTON CHICAGO 
930 Marbridge Building 207 Essex Street 35 Dearborn Street 


Address all communications to Brockton (Campello), Mass. 
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vary according to the tanner and 
conditions of the sale. The main object 
seems to have been to liquidate leather 
stocks and turn them into cash wherever 
possible. 
Calf Leather 

The holdings of finished calfskins at 
the prices now prevailing represent 
large losses as is noted by the prices of 
60. and 65c down for full grain chrome 
cal’. As long as shoe factories continue 
ru:ning at small capacity purchases 
ar small in the aggregate. A good 
grvde of calfskins has been sold at 
around 50c per foot. The best tannages 
of ooze calf are quoted at 75c by the 
leading tanners. Some of the choicest 
stock is held at a higher figure and 
lower grades accordingly. There is no 
question but what the better grades of 
calfskin could be purchased at below 
replacement values. As for example, a 
sizeable sale of black ‘calf the past 
week was sold at 30c per foot. The 
same grade earlier in the year brought 
60c. Such sales, however, do not 
represent the market as a whole. 


Side Upper Leathers 


The side upper leather market is on 
about the same basis as calf and other 
upper leathers. Prices are nominal and 
depend upon the conditions ‘of pur- 
chases. Full grain chrome colored 
sides range from 40c to 50c for the 
best leather. Other tannages range 
downward in price according to quality. 
There have been better sales of the 
heavier side leathers, such as elk, and 
also veals and kips. 

The glazed kid market is also waiting 
under similar conditions expectant of 
renewed buying interest, which is more 
in its favor now than in some time 
previous. 


No Change in Sole Leather 


There is virtually no change in the 
sole leather market. Prices are approxi- 
mately the same as for the past few 
weeks. 

The whole situation now depends on 
a faster liquidation of shoes among 
retail shoe merchants, which manu- 
facturers and tanners maintain should 
be accomplished as much for the good 
of the retailers themselves as for the 
rest of the trade. It has been sug- 
gested that a continuance of the policy 
of retailers of holding at top prices or 
near the top during a period of depres- 
sion and demoralized market in all of 
the upper branches from shoe manu- 
facturing to the hide dealer would 
result eventually in the opening of retail 
stores on a much larger scale by shoe 
manufacturers. This surely is not 
an outcome that retailers by and large 
would like to witness. 
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High Grade Industrial Nursing 


Plans Being Formulated in Milwaukee to Meet 
Possible Future Labor Complications 


Milwaukee, Wis.—Heads of the wel- 
fare departments of Milwaukee shoe 
manufacturers, textile plants and other 
lines are grappling with some new 
thoughts on methods and means of ac- 
complishing their tasks, and these ideas 
will be of interest to every shoe manu- 
facturer over the country. There is a 
movement on foot here, promoted by 
industrial relations managers and indus- 
trial nurses, which is hoped by them to 
have far-reaching effects, and is de- 
signed to meet the more complicated 
conditions in the labor situation as they 
may develop during the remainder of 
the period of readjustment and the be- 
ginning of normal times. 

None of the shoe manufacturers’ rep- 
resentatives in Milwaukee have as yet 
formulated opinions on the new ideas 
advanced by the nurses and other ex- 
perts. The latter, however, are getting 
the assistance of manufacturers in all 
lines in Wisconsin, with the purpose of 
spreading their views over the country 
through pamphlets and other means, 
thus endeavoring to at least gain the ear 
of all concerned preparatory to further 


_work. 


Nurse Edwards Starts Movement 


Miss Nesta Edwards, one of the fore- 
most industrial nurse experts in the 
country, started the ball arolling at a 
recent convention of the Wisconsin 
Anti-Tuberculosis Association, an edu- 
cational and preventative organization. 
Miss Edwards has been an industrial 
nurse for years past. She is one of the 
representatives of the National Safety 
Council. 


New Welfare Methods 


She opposes club houses for employes 
because, briefly, they are not as well 
liked now by the employes as many 
manufacturers think, and tend to keep 
employes from the broadening influences 
of contact with “outsiders.” 

She absolutely scouts the campaigns 
that have been conducted in some plants 
against social diseases, saying that as a 
matter of fact they have nauseated 
many employes, particularly girls. 

She says that the present system of 
training nurses for industrial work is 
such as take all the initiative and ag- 
gressiveness out of the candidates, this 
reflecting itself in the work done in many 
plants. 

Above all, she says that the purely 
industrial work must be separated from 
anything that smacks of community 


work, such as home nursing of em- 
ployes or their families. 


For Increased Production 


The work of the industrial nurse must 
be recognized as a job for increasing 
production through the prevention of 
unnecessary loss of time and effort. 
That is the only real and proper basis 
for it, and employers who have “slopped 
over” into a view of these matters akin 
to charity are only building future 
trouble for themselves. 

Employes neither want nor should 
have any service of this kind that they 
do not earn. 

This, substantially, covers the plat- 
form of the newer industrial nursing 
work as it is proposed to work for. 

In an interview for the “Boot and 
Shoe Recorder,” Miss Edwards said: 


Good Spirit 40 Per Cent 

“We are entering on a new era of re- 
lations between employer and employe. 
When factories are running at high 
speed and all is going well, it is the em- 
ploye’s inning. When things begin to 
go backwards, it is the employer’s in- 
ning. Either takeshis advantages, but 
they do not last. I mean this for em- 
ployer as well as employe. 

“Sixty per cent of the necessity for pro- 
per industrial nursing work to meet the 
object for which it is created, namely, 
to prevent waste and loss to employe 
and employer, is the equipment. But 
most employers neglect to consider that 
there is also 40 per cent of spirit neces- 
sary to get across. 

“The only legitimate reason for hav- 
ing a nurse in a factory is to look after 
all cases of accident, either directly or 
indirectly; attend to the man or woman 
who is losing out in production, find the 
cause and devise ways for removing it. 
Social life is the function of the com- 
munity, not of the industry. 


The Work in a Nutshell 


“The industrial nurse must be able to 
go to the foreman and be able to demand 
effectively that every employe who 
is falling down on production be sent to 
her for test and search for cause. Then, 
given a capability to really do industrial 
nursing work, she will apply the proper 
remedies or put the employe in touch 
with the proper help, and that’s about 
all there is to welfare work after all. 
The employe doesn’t want any more. 
The employer should not give any more, 
although that is a large order, at that.” 
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MEN’S AND BOYS’ 
BETTER GRADE HOUSE SLIPPERS 
NOW IN STOCK 


SATISFACTION GUARANTEED 


No. 


~. 


No. 318—Tan oo Everett 
Sizes 6-11, 


310—Black Cabretta Romeo 
311—Tan Cabretta Romeo 
328—Tan Cabretta Romeo 


$2.75 


Se. 


No. 325—Tan Cabretta _ 
Sizes 6-11 M-F- 
$3.75 


IN STOCK SLIPPER CATALOG 
SENT ON REQUEST 


NEW YORK OFFICE: 
BUSH TERMINAL BLDG. 








L. B. EVANS’ 


WAKEFIELD, MASS. 


320—Tan Cabretta Brighton 
323—Brown Cabretta Brighton..................00c0ee: 
348—Tan Cabretta Brighton 


343—Wine Calf Opera 
346—Brown Calf Opera 
325—Tan Cabretta Opera 
326—Black Cabretta Opera 


390—Tan Cabretta Everett 
318—Tan Cabretta Everett 
330—Tan Cabretta Everett 
355—Tan Vici Everett (Pac Sole) .............00ccceeees 


391—Boys’ Tan Romeo 
392—Boys’ Tan Everett 


Sizes 1-54% 


SON CO. 


BOSTON OFFICE: 
110 SUMMER ST. 














EXCEPTIONAL VALUES IN 
FELTS 


IN STOCK 


COLORS—Old_ Rose, 
Navy, Maroon, Cardi- 
nal, Oxford, Copen- 
hagen, “00 


.O 
00 


Case Lots 
Only 


Sizes 


3 to 8 


No. 33 


COLORS—Old Rose, 
Oxford, Copenhagen 
Navy, Baby Blue: 
Maroon, Purple: 
Lavender. 


No. 300 Ee 


Goldschmidt & Loewenick, Ine. 


129 Duane Street 
NEW YORK 


NET 
Case Lots 
Only 


Sizes 


3 to 8 
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Demers & Crowell | 


Haverhill, Mass. 


Something New In 


Boudoir Slippers 


Light flexible stitchdown. Better soles 
and more flexible than the average turn. 


: 














Black Kid - - - $1.35 
Colors sae en 1.50 
CASE LOTS—PROMPT DELIVERIES 


BOSTON OFFICE 207 ESSEX ST. A. W. GAGE 
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A LIVE STYLE THAT IS A 
REAL SELLER 


F. M. HOYT SHOE CO., 


18 South Wells St. 


ri nn 
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EACON 


THERE ARE NO BETTER 


SHOES 

















STOCK SHOES CAN BE SHIPPED WITH “BEACON” 
OR “SPEEDWELL” TRADE-MARKS OR UNBRA NDED 


IN - STOCK 


No. B 80 Trend 


Chippendale Russia Bal, Good- 
year Wingfoot Rubber Heels. 
A-B, 6-11; C-D, 5-11. - 


Code Word Owen 


STOCK DEPARTMENTS LOCATED AT 








$5 30 


Manchester, N. H. 
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“AJUSTO”’ BOOT TOP FORMS 
ARE INDISPENSABLE 


for forming up the tops of your display boots. Quickly and easily 
adjusted. The SLIDE does the trick—it expands the form, there- 
by removing all unsightly wrinkles, and your boot top assumes a 
smooth, graceful appearance. Model No. 2 for 8 and 9 inch boots, 
A and B widths: Model No. 3 for 8 and 9 inch boots, C and D 
widths. For 10 inch, 11 inch and 12 inch boots in all widths, use 
Model No. 3. Model No. 5 forms up Spats, sizes 1 and 2. Order 
enough for your windows today. The cost is small, but results are 
great. Price $3.00 the dozen, Net, f. o. b. West Somerville. 


U. S. SPECIALTY MFG. CO. 


115 Josephine Ave., West Somerville, Mass. Showing Boot Formed Up 


Showing ‘‘Ajusto” Boot Top 
Form Before Boot Is Laced. (Formerly of Pittsburg, Kansas) With Ajusto Boot Top Form. 











INCREASE 
HOLIDAY 
BUSINESS 








Foot Comfort Slipper 


Foot Comfort Slippers 


(Double Eiderdown) 








Just the Slipper for Bed, Boudoir and Lounging | 





In Stock for Immediate Delivery—Put in Neat, Attractive Cartons 





36—Gray Ripple Wool with White Eiderdown Lining and Collar Wetherby Kayser Shoe Co., Los ies, Cal 
Ripple Wool with Red Eiderd Linin, d Colla 9 ~~ ' 
So Bcd "Altai Won sith Wile Eiieaiown Linise sna Gate ee The Hise © 
42— t te 
44—Blue Ripple Wool with White Eiderdown Lining and Collar Profit By The Experience Of Others 
48—Gray Ripple Wool with Pink Eiderdown Lining and Collar m i : 
50—Gray Ripple Wool with Blue Eiderdown Lining and Collar sprees Bord bose Shoe or in any city from 
60—Gray Ripple Wool with Gray Eiderdown Lining an aine to California, and you will find a very large 
eee «ny Knitted Khaki Colored Eiderdown, Double percentage equipped with American Interlocking 
Per Dozen - Per Dozen Chairs. 
Men’s (sizes 6-12) ...... $9.50 Misses’ (sizes 11-2) ..... $8.25 WHY? 
Women’s (sizes 3-7) ..... 8.75 Children’s (sizes 3-10)... . 7.50 : : 
100—Plain Double Eiderdown in Gray, Pink, Blue, Red, Brown. Because experience has convinced these dealers that 
Men’s, $8.25; Women’s, $7.75; Misses’, $7.25; Children’s, $6.50 a hairs promote efficiency womeay- | their sales- 
men; that they promote good will among their custom- 
SPECIALS—SPECIALS Pog n ; re 
216Y—Double Eiderd Sli 1 AO ers, and that their installation lends an air of distinc- 
Tord wer atin 2 Foy oe Bese tion to their shops which bespeaks confidence. 


colors and combinations, packed 1 « to carton—Men’s, $4.85; 
Women’s, $4.25; Misses’, $3.75; Children’s, $3.25. 


800 Y—Brown ripple wool, with plain lining and collar—Men’s, 
$7.85; Women’s, $7.00; Misses’, $6.50; Children’s, $5.75. 
Write Dept. Y for other Specials in Discontinued lines AMERICAN NEAT ING [ ONPANY 
TERMS 2% 10 DAYS. F.O.B. FACTORY J 
THE B & P FOOTWEAR CO., Inc. - Oswego, N. Y. 1016 Lytton Bldg. Room 601, 119 W. 40th St. 
} 2 New York 


FACTORY NO. 1, DEPT. 3 
See our other ads in last week’s paper—pages 106, 112, 128 and 158 























WE MAKE FOREIGN BUSINESS 


one. rg y h aot — Your overseas customer prefers to do business his way: 

ane nf * Pn — me If he does not read English, he should be written to in 
ne biac. = retta his own language. Make if easy for him to understand 

Boudoirs, manufactured in your message 

an exclusive boudoir -fac- : = i 

tory and made by skilled Our business is to translate English into French, and 

workmen. The uppers and vice versa. Not only letters, but catalogs, brochures, 

hand turned soles are fine pamphlets, etc. 

ecteeted aac, eras Write the Editor, The Export Recorder, 207 South St., 

a _— os Seo Boston, for his opinion of our work. 


ok som Order your 


hristmas boudoirs now. D’ AVESNE TRANSLATION BUREAU 


SALEM SHOE; CO. ; :: Salem, N. H. 755 Boylston Street Boston, Mass. 
(Remember it’s New Hampshire.) 
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7OUR shoes made and shipped 
two weeks after your order 
is received! 













\ arty own shoes for men, made atccord- 


ing to your own specifications, with 


66 
Korrect your own markings. Other retailers 
99 are keeping up stocks and keeping down 
Shape 





investments with our 





Emergency 
Quick Delivery 
Service 


Why not you? 








Send us lining numbers (if of our make) ora 
sample of what you require. We'll have 
Sell your shoes on the way to you two weeks 
after we receive your order. Prices based 
on lowest market quotations at time your 
shoes are cut. 











(NOTE—Months of careful planning are back of this plan for meeting the emergency that 
exists today. No time has been saved in those processes of manufacture of which time is an 
clement. The shoes stay on the lasts the required number of days. They are as high quality 
n every respect as they would be were they in the making for several months.) 








(SEE OUR EXHIBIT IN KILBOURN HALL, MILWAUKEE CONVENTION) 


FIELD & FLINT CO. 


SUCCESSORS TO BURT & PACKARD COMPANY 
MONTELLO STA. BROCKTON, MASS. 










BOOT AND SHOE RECORDER Nov. 27, 1920 


Are Always 
In Style 


The Laws of Nature 
Never Go Out of Style 


Billikens are built along the lines of nature, but with 
a touch that makes them nifty, stylish and artistic. 


In Billikens we combine the genuis of the artistic with the laws of 
common sense, and in this manner produce a perpetual style. 
perfect and lifelike. 

If you would buy shoes that are always in style buy the Nature 
Shaped Billiken—The National Shoe for Children. 


Made only by 


‘ % M©ElroySloan % | 


ST.LOUIS ones Company MISSOURI 











READY ¢cacccee 


it. down as a proven fact that La Crosse 
shoes are leaders in sturdy, popular priced 


men’s shoes. They have a trade-winning 


O over your stock, filling in numbers 
you are short on with these depend- 


able sellers. 





habit. 





LEitifslivyiliviltivi vi va 


iB £e eal 





Your order today will have electrified attention 
from our IN STOCK Department. 


1 


1 


No. 744—Choc. Bark-tanned Full Quarter Outing Bal, 
Half-double Sole over our No. 45 Last, a work shoe we 


have specialized on at a price that builds business. $3.00 La Crosse Boot & Shoe 


No. 735—Men’s 6-inch Choc. Elk Welt, Full Vamp, 


Soft Tip, Heavy Single Sole, Munson Army Last, an 
all-around shoe for work purposes $4.25 Mfg Co 
. a 


We make No. 735 in Smoked Elk also 
LA CROSSE ‘ : WISCONSIN 
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“INDOOR SPORTS” I 


FOR THE HEALTH AND HAPPINESS OF WALK-OVER EMPLOYEES 


AT THE WALK-OVER CLUB 














GEO. E. KEITH COMPANY 
MAKERS OF WALK-OVER SHOES FOR MEN AND WOMEN 
CAMPELLO, BROCKTON, MASS., U. S. A. 


CITIES IN THE UNITED STATES AND 
CHB WORLD OVER, INCLUDING NEW YORK. LONDON AND PARIS 
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Comfort Boudoirs and Ballets In Stock 


Immediate Shipments 


VICI KID BALLET 
Child’s,8%4-11. $1.40 
Misses,’ 1144-2. $1.45 
Growing Girls’, 244-6 

$1.50 







Gym Oxford. Misses’. 
11%-2..........$1.45 
Growing Girls’. 244-6. 

$1.50 


Women’s Whole 
Quarter Comfort, 
7-8 Rubber Heel. 

$2.75 


Women’s Whole 
arter Comfort, 






Comfort Blu. Oxford, 7-8 
Rubber Heel. $2.50 


Also 1, 2, 3 Strap Sandals, High and Low Heels 
All Turn Sewed and Fine Bright Cab. Terms 2 per cent 10 days, net 30 


THE BAY.STATE SLIPPER CO., Haverhill, Mass. 


























r OT or p a Make Buyers 
YY Out of Passersby 


Because Hugh Lyons are dis- 
1 tinctive they attract attention. 
They increase the value, the 
effectiveness of window dis- 
play. They help to make 
buyers out of passersby. 

















Let us send you our new cata- 








logs, which show the period 


’T°HE “BRYN MAWR” Tennis Shoe is one of our new display fixtures manufactured 


models, made in white buck, Russia calf trim, with a corru- 


gated rubber sole, 7-8 rubber heel; and is one of many by Hugh Lyons & Company 
styles we manufacture for particular trade who demand —the largest Builders of win- 


“EVERY PAIR A PICTURE.” dow and display fixtures in 
We make a complete line of sport shoes—golf shoes—tennis the world. 


shoes, etc., and - 
“Every Pair a Picture. 














HuGH LYONS & COMPANY 
JACOBS & THATCHER Co. MAKE BUYERS Ss && PASSERSBY 


Makers of 
LANSING —- MICHIGAN 
LADIES’ SHOES YORK SALESROOM CHICACO SALESRO 
5 32 >| STREET 234 S. FRANKLIN 


Fourth Avenue & Baltic Street BROOKLYN, N. Y 
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Pollyanna Jr. 
$2.75 


No. 500—Tan Elk Lace, Full Quarter, Goodyear Welt, 
ower Jr., Footform Last. Little Men’s. 
—D, 6-9 


MCAS radon Co. 


Exclusive Makers of Best Shoes for Boys, Girls and the Babies 


SEND YOUR ORDERS TO THE FOLLOWING DISTRIBUTING HOUSES 
CHICAGO NEW YORK, N. Y. BOSTON, MASS. 
312 W. Monroe St. 123 Duane St. 100 Summer St. 
ST. LOUIS, MO. PITTSBURGH, PA. PHILADELPHIA, PA, 
1408 Washington Ave. 123 Penn Ave. 51 North Third St. 
FACTORIES 


Annville Lebanon No. 2 
Elizabethtown 
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MATINEE PATTERN FOR MAKE UPS 
ON GABY LAST, TURN. POPULAR IN 
SATIN, OOZE AND RUSSIA 


UPHAM BROS. SH DE CO 
Stoughton, 
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BATH SLIPPERS 


FOR IMMEDIATE DELIVERY 


No. 6300A 


No. 6300A—Hand-sewed Bath 
Mule. Blanket cloth upper, cor- 
duroy bound, carpet sole, flannel 
lining throughout. Very service- 


able. 
Men’s and Ladies’ sizes 3— 
Biicsttvewmkeuss Per Doz. $7.25 


No. 6301A—Hand-sewed Bath 
Slipper. Blanket upper, cordu- 
roy bound, carpet sole, flannel 
lined. A home necessity. 

Men’s and Ladies’ sizes 3- 





Bath Slipper (with back). Heavy 

quality toweling. 

anh 's and Ladies’ sizes 3- 
scenic t/e-dateee Per Doz. $9.00 


a Bath Mule. 
Blanket upper, durable leather 
sole, flannel lining. Household 
necessity 

Men's anil Ladies’. 3-11. .$9.00 


6401—Hand-sewed Bath Sli p=. 
Blanket cloth upper and 
leather sole, flannel lined. 


| PERRO Per Doz. $8.25 | Men’sand Ladies’. 3-11.. $10.00 
6402—Hand-sewed Bath Mule. 
No. 6302A—High- rade Turkish Leather sole, Turkish toweling 
Toweling Bath Hand- Moe eros 
sewed, corduroy bound » carpet en’s and Ladies’. 3-11. .$9.75 
sole. | oe te 6403—Hand-sewed Bath Sli 
Men’s and Ladies’ sizes 3- Good quality leather sole, —e 
11 oz. $8.00 ish toweling upper and back. A 
e. holiday seller. 
en’s and Ladies’. 3-11. . $10.75 


No. 6303A—Turkish Toweling 
If desired, will pack in individual Holly Boxes for gift 


purposes at 65c dozen extra. 
Mail your order or write for samples at once. 


MELROSE NOVELTY COMPANY 


Makers of Warm Friends for Cold Feet 
16-18-20 E. 12th Street - New York, N. Y. 
See our Slumber Slipper ad on page 118 








THE ADVANTAGES OF 


© 


Perfection 






Circlettes 





2) 


With the Sharp Shoulder m3 Broad Wear- 
ing Surfac 
They do protect 


They do stop uneven wear 
They do prevent runover heel 





They don’t scratch floors 
They don’t wear slippery 
They don’t drop out 


PUT ’EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 











F. W. Whitcher Co., cities. | 
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Watch our ads 
and see our seri- 
als associating 
our company 
with Brockton, 
the leading 
Shoe City of 
the East. 





— 


























This is a picture of the Brockton 
Station whe ere thousands of cases 
of men’s fine welt shoes are 
shipped every day going to all 
parts of the world. 


UR shoes are unusual. Made in live, up- 
QO to-date styles, up-to-the-minute lasts and 

patterns and best sellers. Mr. Shoe Man, 
see our shoes before you buy. Our new method 
will save you real money on your Fall and 
Spring purchases. 





SHOE MFG. CO. 


BROCKTON, MASS. 
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1778—-8}4-12, Pat. Lea., Mat 
Top, Hiway Lace, Turn. . $3.75 


Button, Heavy Flexible » 






2573—3-8, Hav. Brown Kid, 
White Kid Top, Button. . $2.45 




















1780—84-12, Hav. Brown . 
Vici Kid, Hiway Lace. . .$3.75 FS fal = #2. ids 
2565—3-8, Pat. Lea., White 
Cloth Top, Button...... $1.85 2575—3-8, Hav. Brown Kid, 
2566—3-8, Pat. Lea., Se eer ee $2.45 
Cloth Top, Button. .... . $1. 2576 —5-8 Black Kid Button, 
2567—3-8, Kid Button. .$1. = 0 Iron Flexible Sole, Turn. 
2568—3-8, Pat. Lea., Red Goat $2.85 
Top, Button............ $2.35 2577—5-8, Calfskin, Lace, 10 
3. rn. Lea., ba Iron Flexible Sole, Turn. . $3.00 
ouse Top, Button... . 
2570—3-8, Pat. Lea., Mat T ee en 
Button. . ; $2.15 Cr ey = =— WEY, LAC. - +--+ 
2571—3-8, Gun Metal, But- 2580—3-8, Hav. Brown Kid, 
Oe a bs eee ee $2.25 SEN, EMR... 06 deccces $2.75 
2572—3-8, Overweight Kid, 2579—3-8, Pat. Lea., Field 







Mouse, Hiway, Lace... . $2.75 


eid Jeine Go C., Chicago 
208-214 West Lake St. 
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WE are ready to take care of you on 


filling in any size from our stock 
department. 


Send for ‘“‘Keith’s Konqueror”’ catalogue 
and price list. 


The PRESTON B. KEITH SHOE COMPANY 


New York Office, 299 Broadway, Room 415 


BROCKTON (Campello Station), Mass. 
Boston Office, 207 Essex Street 
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Boosts Retail Organization 


Scholl Mfg. Company Men Calling Retail Merchants and 
Clerks Together 
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The Scholl Mfg. Company is pushing 
the organization of retail shoe mer- 
chants. The plan is to form as many 
associations in small towns as possible 
and to call the merchants and clerks 
together for the preliminary meeting at 
which a later one is arranged for, where 
officers are elected. This plan has the 
strong endorsement of J. E. Wilson of 
the Wilson (Walk-Over) Shoe Com- 


pany, Detroit, Vice-President of the . 


National Shoe Retailers’ Association 
and President of the Michigan State 
Association, who attended the or- 
ganization at Ann Arbor, and other 
N.S. R. A. officials. 


Marion Retailers Organize 


During the week of October 25, Dr. 
L. R. Thompson of the Scholl Mfg. 
Company conducted a lecture campaign 
in Marion, Ohio, the home of our newly 
elected President. 

While there, 26 shoe merchants and 
employes were called together for the 
formation of a local shoe retailers’ as- 
sociation to be affiliated with the state 
organization. According to present 
plans, these local associations are to be 
formed throughout the United States 
to bring employers and employes 
closer together and also to keep them 
in touch with the state and national 
associations. As no funds for paid 
secretaries are provided in many local 
organizations, they have languished 
heretofore, but bid fair to revive strong- 
ly under this new plan, as representa- 
tives of the Scholl Company have of- 
fered to assist in the organization work 
and state officers have promised to be 
present and lend their advice at the 
initial meetings and election of officers. 


Foot Efficiency 


At this first Marion gathering, Dr. 
L. R. Thompson delivered an illus- 
trated lecture on “Foot Efficiency” 
showing 4,000 feet of reel. F. E. Rut- 
ledge talked on the value of organiza- 
tion and emphasized the benefits to be 
derived from alternating offices be- 
tween employers and employes, i.e., 
president, employer, vice-president, em- 
ploye, secretary, employer, etc.” Views 
of those present were exchanged and 
arrangements made for a meeting one 
month later for election of officers, at 
which an executive of the state or- 
ganization promised to be present. 


At Kalamazoo 


-On Wednesday, November 3, C. R. 
Hooper of the Scholl Mfg. Company 
gave an illustrated talk at the banquet 
of the Kalamazoo Shoe Retailers’ 
Association in the Burdick Hotel, 
Kalamazoo. 

This organization is composed of re- 
tail shoe merchants and salespeople of 
the city and the lecture on ‘Modern 
Shoe Store Salesmanship and How to 
Increase Business during a Depres- 
sion’? was listened to with eager in- 
terest. R. R. Hutton, one of the 
Michigan Scholl representatives, was 
also in attendance. 


Demonstration Week 


November 15-20, Dr. Scholl’s Dem- 
onstration Week saw millions of foot 
sufferers attracted to shoe stores of the 
country. 

These annual ‘‘weeks’” (Foot Com- 
fort and Demonstration) are estab- 
lished institutions and each year grow 
in consumer estimation. This is history 
to dealers and Practipedists who partic- 
ipated with counter display, window 
trim and distribution of free booklets, 
telling the trade that a ‘‘Foot Comfort 
Station” is close by. 


Big Consumer Advertising 


Nine out of ten people suffer from 
foot trouble and most of them read at 
least one of the big magazines and news- 
papers. Small space advertising is car- 
ried in them all throughout the year, 
but during Demonstration Week and 
preceding it, an enormous advertising 
appropriation has been applied to 
bringing Scholl Foot Comfort Service 
to the attention of everyone, no matter 
how remote from metropolitan centers. 

In addition to newspapers and gen- 
eral magazines, all the trade papers have 
large space devoted to telling retail 
shoe merchants how to prepare for 
Demonstration Week, and how to use 
the many “dealer helps’ furnished by 
the company, among which is a booklet 
explaining ‘‘How to conduct a Demon- 
stration.” 


Zanesville and Newark Organize 


On December 1, retail shoe dealers of 
Zanesville, Ohio, and Newark, Ohio, are 
to meet in Taylor’s Shoe Store to or- 
ganize.a retail shoe merchants’ associa- 


tion which will be comprised of dealers 
and salespeople of these two cities. 

Tom Siebert, president of the Ohio 
Valley Shoe Retailers’ Association, 
and Mr. Hagemann, secretary of the 
same organization, will attend to assist 
in organization, as will F. E. Rutledge 
of the Scholl Mfg. Company who has 
been assisting in the formation of such 
local associations for the past two years 
and is enthusiastic about the future 
importance to merchants of this closer 
affiliation with their state and national 
organizations. 


At Military Academy 


Over 850 students of Culver Military 
Academy listened to an_ illustrated 
lecture on Foot Efficiency, delivered 
recently in their gymnasium by G. D. 
Beckel of the Scholl Mfg. Company. 
Officers were also in attendance. 

After the lecture, the feet of all who 
desired it were examined, at the request 
of the commandant, and so enthusiastic 
were they over the results of this foot 
comfort work that later the same day, 
the house physician of the Academy 
called at Spyer Bros., Culver, where 
Mr. Beckel was demonstrating, to have 
his feet fitted up with Scholl supports. 

Culver Military Academy is known 
throughout the United States and its 
boys, kept physically fit by their rigid 
training, are certain to take to their 
scattered homes a new idea of the 
necessity of caring for one’s feet. It is 
suggested that shoe merchants should 
make it their business to see that an 
education in proper footwear and car- 
ing for the feet is included in the cur- 
riculum. Most school authorities will 
welcome a talk by a leading shoe mer- 
chant on foot efficiency. 





An Emergency Card 


For the protection of the store there 
is the emergency card, which reads— 
‘In case of emergency notify Mr. 
Smith, manager, residence No. 1 A 
Street; Mr. Jones, assistant manager, 
No. 2 B Street,”” and so on. 

This card is posted each night on the 
store door, so that, in the event of a 
fire, accident, or other emergency, the 
police or firemen may promptly notify 
‘persons responsible for the store. 

Also, an emergency card is filed in 
the police station. 
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The Crawford Arch-Supporting Shank 


The only arch-supporting appliance in the market based on 
surgical science and knowledge of shoe-making and fitting 


The finished, fash- 
ioned and fitted 
shoe is intended 
for the foot only. 
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It is an integral 
part of the shoe; 
is locked to the 
insole. It cannot 
abrade the skin. 
It preserves the 
shape of the shoe, 
gives support to 
the arches and 


ease to the foot. 





will cramp the 
foot, injure the 
arch and destroy 
the shoe. 


This is common 
sense. 





The shoe is for 
the foot and not 


a store house for 


Don’t put a quart 


into a pint meas- 





ure. appliances. 





The Crawford Arch-Supporting Shank is an 
integral part of the shoe, not an appliance 
added to the shoe after it is made and worn. 









It is fitted between the inner and outer soles of the shoe in the making and is a combination 
of science and sense. It is the answer to weak and broken arches. Ask for shoes equipped 


with it. 


United Shoe Machinery Corporation 


BOSTON 
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FOR ALL OCCASIONS 


IN STOCK 


NTRODUCING Grecian Sandal made of the best grade 
black satin on our smartest Baby Louis heel last. These are 


ready to ship. 


Stock No. X370—Black Satin Grecian Sandal, 1%- 
inch Baby Louis heel. Widths AA toD. Price $7.25 


This style may be obtained from the Kansas City Stock Depot 
about December 5 to 10, also from the Montgomery Depot. It is 
ready to be shipped now from Newburyport. 


Stock No. X340—Same in Patent Leather, 14-inch 
Baby Louis heel. Widths A to D. Price... .$5.00 


Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 


Raymond A. Gillette J.P. Murphy {oonph, Shaw M. C. Oberdorfer 
ton New York Philadelphia icago 
183 Essex St. 751 Marbridge Bldg. 600 Denckla Bidg. 20 W. Jackson Blvd. 
1115 Great Northern Bidg. 


Harry Wheeler Shoe Co. H. W. Drake . Rosenthal Fred Fuhrman 


163 Yonge St. 


Montgomery, Ala. Kansas City, Mo. La Campa: Bldg. Mexico City 
223-227 Firet National Bank Bldg. 211-215 Sheidley Bldg. Rizal Ave., Manila, p. I. Hotel Regis Room <puaeemes.?. oO. 
Canada 


Ninth and Main Sts. 


L. Tristani 
Care of Consolidated Steel Corp 
Royal Bank of Canada Bidg. 
Havana, Cuba 
All goods sold F.O.B, Newburyport, terms, net 30 days, Single pairs, 25 cents a pair extra 


Prices and Deliveries Not Guaranteed 
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THREE TIMES THE WEAR 


MR. RETAILER: 
Your customers are firmly fixed in their 
allegiance to your store when your shoes wear. 


The sole is first to give out, and there is 
no fixed standard of wearing quality in the 
average sole leather. 

THE ADWEAR PROCESS is sure and 
applied to sole leather, gives absolute certainty 
of long wear. 

THE ADWEAR PROCESS increases the 
wearing quality of sole leather three times and 
the increase in cost is too small to figure. 

It is a tried process and is used by many 
of the largest manufacturers. 


Write us for more detailed information. 


ADWEAR PROCESS SOLE LEATHER MACHINE CO. 
Executive Offices, Finance Building, Philadelphia, Pa. 















PM een eM ene nn Tee 
I I S I O C K “The Essex’’ 
Trimmed : : 
with. 
Juliet Turned 
COLOR—Red 
Sizes: 5to8...... $1.15 
814 toll... 1.25 
11% to2... 1.35 a 
Net calf, Bal, ‘Sie oe 


ter, Perforated vamp, 
Goodyear Wingfoot 
Rubber Heels. , 





Case Lots Only 


Hand Sewed Corduroy Slippers 


COLOR S—Copen- 
hagen, Old_ Rose, 


At rade shoe—selling big—at an attrac- 
Pink, Blue, Lavender, 7s ge 


tive price. We are turning them out as 





an aca fast as men and machinery will permit, full 

$1.35 Net capacity. Therefore prompt delivery is 

No. 412 Case Lots Only poigoend 293 when you say the word. Wire 
Sizes 3 to 8 or write tor prices. 






VICTORY SHOE CO., Inc. 


Manufacturers of Men’s Fine Welt Shoes 


Goldschmidt & Loewenick, Inc. 


129 Duane Street 
NEW YORK 


SLIPPERS SLIPPERS eM eniiieniiiiiiiemiuiuiel uel i eam 





18 No. Montello St., Brockton, Mass. 
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Photo showing great rolls of felt material awaiting 
the Vulco-Unit process treatment. 





The Box Toe That Makes 
The Shoe More Serviceable 


Retains the shape of the last even when submitted 
to every extreme of weather, outwearing the shoe. 


Apparatus, Process and Products Patented 


Sold only by 


BECKWITH MANUFACTURING CO. 


108 Lincoln Street, Boston, Mass. 


AGENTS 
G. W. KIBBY & CO. OSCAR F. WRIGHT & CO. GEO. A. SPRINGMEIER CO. 
Chicago, Ill. St. Louis, Mo. Cincinnati, Ohio. 


I Oeimiiiiiiiiiiiel SILL enniniiiiel iii UT eliitivra 





BOOT AND SHOE RECORDER 


Changes in Business 


Current Events in Failures, Suspensions and Ac- 
tivities in the Shoe and Leather Trade 


Failures 


Boston—Boston Shoe Trimming Co., shoe trim 
ming manufacturers, reported William Val:- 
nis and Charles Fountas, operating as partners 
under the above style, have filed a voluntary 
petition in bankruptcy, scheduling liabilities 
at $6,883.98 and assets $1,274. 

Haverhill, Mass. a J. Kelly Co., shoe man- 
ufacturers’ g reported an involuntary 
petition in Ra on has been filed — 
the concern by three creditors. This is the 
~ to an assignment which they made last 
July, with liabilities of $206,939, and nominal 
assets of $279,105, the latter item including 
machinery account listed at $57,140. Later— 
A second petition in involuntary bankruptcy 
has been filed against them by three 
York creditors. 

Rain-Rich Leather Co., leather, reported 
petitioned into bankruptcy. 

B. Reingold Leather Co., leather, reported 
embarrassed 

Peabody, Mass.—Jameg A. Buckley, shoes, report- 

s filed a voluntary tition in bank- 
ruptcy, scheduling liabilities at $19,352.78 
and assets $9,580.20. 

Lynn, Mass.—H. & Y. Shoe Co., wholesale boots 
and shoes. Following recent assignment an 
involuntary petition in bankruptcy has been 
filed against them. 

Dublin, Ga.—Union Dry Goods Co., shoes, etc., 
reported offering to compromise at 25 per 


cent. 

Chicago, I1l.—Otto Lindsay, shoes, etc., reported 
has executed an assignment of his assets to 
Frank M. McKey for the benefit of creditors. 
—_* were listed at $6,000 and assets at 


$4,5 
Indiana’ -% Ind.—Merriman Shoe Co., reported 
titioned i impo  Dogheyptey, 
Bowling Green, H. Greenber, he Son, shoes, 
reported on sn forced into nkruptcy. 


OLLI LULL 


Sioux City, Ia.—H. Weinstein, shoes, etc., re- 
ported offering to compromise at 35 =a cent. 

Portland, Me.— nid-Rite’ Shoe ~ —_ 
manufacturers, reported offer 
promise at 20 per cent. Liabilities of $: $20,0 000; 
assets are about $8,000 

Fairfield, Me.—Joseph E Lev vine, shoes and re- 
pairing, reported liabilities $2,369.56 and 
assets $575. Reported petitioned into 


Deheneemelib, Minn.—A. A. Kitzman, shoes, etc., 
reported petitioned into bankruptcy 

Detroit, Mich.—Frank Saia, shoes, reported meet- 
ing of creditors was called for ember 23, 


Flint, oe Mich. —J. Shapero, shoes, etc., sonested 
petitioned into bankruptcy. Reported H. B. 
Ash of Detroit 9 eae receiver. 

Bovey, Minn.—Oscar Wine, shoes, etc., reported 

titioned into bankruptcy, with liabilities of 
$9, 520 and assets of $9,500, of which $4,000 
is es 

New York City—Manber & F wr mmyred (875 Forest 
Ave.), shoes, reported offering to compremise 
at 50 per cent. 

Samuel Meirowitz, shoes, reported has 
turned over his assets, giving the bil L. of - 
to. a trustee for the benefit of creditors. 
meeting of creditors was held and the Ths 
claimed that he could not continue ir = busi- 
ness owing to a lack of merchandise; that his 
indebtedness amounted to about $4,100, a 
that his assets, consisting of stock, amounted 
to a like amount. It is learned that the stock 
consists largely of old m andise that has 
been in the store for several years, and it is 
considered doubtful if its actual value is any- 
where near what it is claim It is believed 
that the assets, at a sale, will not yield above 
$1,000. The result of the disposal of the as- 
sets will be, it is understood, distributed pro 
rata among the creditors. ; 

Samuel Berman, shoes, reported offering a 
settlement of 50 per cent. 
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Emil Kaufman Co., sandal —— gas oe 


h 
the pew mer Sok of $1,000, and he is offering 
— 25 per cent in full ae of same. 


This has _ as ? pad been ai 
Rocky Mount, N. ee ee Co., shoes, 
etc., 


an a ts a or petition in bank- 
ruptcy has been filed against this concern. 
The liabilities are estimated at $72,000 and 
the assets at $62,000. 
eee N. J.—Morris Gold, dy: etc., - 


mee. C N. i ie —Morris: Hess. (S37 a7 Blake’ Ave.), 
shoes, > sapenens meeting of itors called. 
Minot, N. D.—Y. Gorden, shoes, etc., reported 


beatae 4 arre, Pa.—Hi Nash, reported petition 

as m filed; he was duly 

adjudicated bankrupt and on Saturday, the 
13th ne gags court appointed John R. Hes 


sel recei 
Hull, Tex.— ae ‘Reichek, shoes, etc., — has 
filed ed a voluntary petition in bankru » Biv- 
ing his liabilities at $42,069 — assets 5926, 071, 
as exempt. First meeting of 
aeolian was scheduled for Roveubae 19, last 


Changes 


Boston—Boston Shoe Co. (37 Albany St.), whole 
sale shoes, Benjamin Lemshen retires. 
Lenhoff & Cohen (2 aon St.), wholesale 
shoes, succeeded by Max Lenhoff. 
amin Lemshen (19 Albany St.), mad 
sale shoes, Sak Sanat her 
Williams Newman Shoe Co. (207 Essex St. Y; 
oe jobbers, recently commenced business. 
WSeakiaen Mass.—Jacob Feinberg (Mode Shoe 
Shop, 201-3 and 353 Main St.), shoes, suc- 
ed by Lowell’s Shoe Shop, Inc., authorized 
capital of $10,000. 
bee oy Del.—National Rubber Heel Co., 
a ; A 





heel manufacturers, incorporated with 

authorized capital of $500,000. 

Cocoa, Fla.—L. S. Andrews, shoes, etc., reported 
sold out to H. J. Waters. 

Valdosta, get me Co., shoes, etc., suc- 
ceeded by Staten-Converse Co. (Inc.) 

Winchester, Ky.—Harris Friedman, shoes, etc., 
closing out. 

Carsonville; Mich.—G. R. Smith, shoes, etc., re - 
ported sold out to A. Graham. 


een MeL Reneliiiiiiiiels 


Seasonable Turn Footwear 
In Stock 


TERMS NET 30 DAYS 


No. 840 


840—Black Kid | Strap. Heavy Turn Sole, 
Full Louis Heel, Jet and Steel Beaded Vamp, 
Black Ooze Strap with Jet and Steel Beads, 
Widths AA, A, B, C, D. 

Price. . (evsiiont tae 








No. 1001 


Patent: wo strap buckle pump. Heavy turn 
sole. Full Louis heel. Widths AA, A, B. 


: Special Price, $4.00 


ELLIS, EDDY COMPANY 
Shoemakers, Haverhill, Mass. 


eT eM eM eLU SL LeeLee LU ULE U LO LULU ® DLL 


: 


i 
Lo 








920 


turers, 
Re- 


ported 
ets in 
fering 
same. 


shoes, 
bank- 
ncern. 
D and 


>port- 
Ave.), 
led. 
orted 
tition 
duly 
,. the 
Hes- 
d has 
, Biv- 
071, 
gs of 
last 


hole 

esale 
hole- 
here. 


St.), 
Ss. 


Shoe 
suc- 
rized 


Co., 


with 
rted 
suc- 


Btc.., 


oli 

























Nov. 27, 1920 





Lakeview, Mich.—J. A. Carlton, shoes, etc., will 
discontinue. 
Adrian, Minn.—H. J. Williams, shoes, etc., will 
close out. 
Perry, Mo.—E. P. Hanna, shoes, etc., succeeded 
by the Industrial Transportation Co. 
Chrome, N. Y.—Roosevelt Shoe Co., wholesale 
shoes, removed to Perth Amboy, J. 
Brooklyn, N. Y.—Aero Shoe M nite, Co, Inc., shoe 
turers. d urz & Lapidus. 
Alex Gootrad (959 nied? Ave.), shoes, etc., 
r sold out. 
Block & Son, Inc., shoes, incorporated 


with capital of $15,000 
Tremson Shoe Mfg. Co., Inc., shoes, incor- 


porated with capital Pot $250, 000. 




























A CORRECTION 





The accompanying illustration 
of a sport model, low cut, made in 
white buck with Russia ¢alf trim, 
white ivory sole and 10-8 military 
heel is the illustration that should 
have appeared in the advertise- 
ment of Jacobs & Thatcher Co. 
appearing upon page 172 of the 
‘Boot and Shoe Recorder’’ for 
November 20th. 

Through an error the shoe 
shown in that ad was a tennis 
model and was not in keeping 
with the description. 





















New, York City—Max Finkelman (456 E. 149th 
See succeeded by Hyman & Rosenberg. 
incess Shoe Shop, Inc., shoes, incorporated 
with capital of $50,000. 
Ground Gripper Stores, Inc., shoes, incor- 
+, with capital “¢ jm 
Ss (75 bia St.), shoes, 
mae out of Bond 
Waverly, N. Y.—Stark, MacDuffee Shoe Co., Inc., 
shoe manufacturers, incorporated with capital 





of $25,000. 

Drake, N. D.—D. W. Hume, shoes, etc., closing 
out. 

Amherst, i «lgaecuaaed Kolb Co., shoes, etc., will 


discontinue. 
Bladieen, Okla.—A. L. Marlow, shoes, etc., re- 
ported sold out to Peter Cook. 
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Wilburton, Okla.—Jno. Sichery, shoes, reported 


sold out. 

Hazleton, Pa.—A. F. Wendel, shoes, etc., reported 
sold out to Miller & Turner. 

Homestest) 7 Ae a Sapeer, shoes, succeeded 


Owarhens. D. own -~ eae Co., shoes, etc., 
advertising to sell ou 
Covington, Tenn.—W. i Bailey, shoes, etc., re- 
out of business. 
Fayetteville, Tenn.—L. Flimin, shoes, etc., will 


close out. 
Charlestown, W. Va.—Bell Shoe Co., shoes, re- 
cently incorporated as Dr. Reed Cushion Shoe 


Company. 
Milwaukee, Wis.—A. T. Jenkins, shoes, succeeded 
by Alma E. Jenkins. 








MISCELLANEOUS 






MISCELLANEOUS 



















SHOE STORE jue 
CHAIRS | 
SETTEES 





WINDOW DISPLAY FIXTURES 


The OSCAR ONKEN Co. 
1154 4th St., CINCINNATI, OHIO: 


tsracvedded dasa 








“FISHER” 
F bos ost 
& ts a 
nant ond and 
SUPPORT 





Without - With dé \ Belo to to 
the C - an and 
Shoes from Running Over. a ap- 
mge 3 No oe aad ent ou 
without them 





The New Improved 
“E, W.” 
SHOE STRETCHER 







ive ter height or wid 
x. 52.00 each. 


F. W. WHITCHER CO. 


The Most Popular 
Size Stick 


“VARNUM” 


Trade Mark 
Made in Three Styles, 
No. 1, 2, 3 


With Standard Measures, 
English, French, 
American 


Price No. 3 
‘ $1.50 Each 


“Varnum” Size Sticks 
are made of Extra 
Quality Maple Wood, 
with Nickel Plated 
Trimmings. Makes an attractive 
fixture for the store, also a 
long wearing and useful one as 
well. 













Ielielel 


eeudeeeevebd' 





Eaaaaca 





Write Us Direct if Your Dealer 
Cannol Supply You 


Frank W. Whitcher Co. 


Manufacturers 


BOSTON, MASS. 
BRANCH, CHICAGO, ILL. 























Milbradt Rolling 
Step Ladders 


Manufacturing Co. 


2410 No. 10th St. 
ST. LOUIS, MO. 






































HUB GORE---Romeos and Juliets 


ARE THE STANDARD— 


THEY SELL 


BOSTON 
52 Chauncy St. 


HUB GORE—INSURED 
FOR TWO YEARS 





— 


TRADE MARK 


EVERLASTIK, Incorporated 
HUB GORE MAKERS 


NEW YORK 
395 Broadway 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


“Recorder” rates for space less than one-eighth word for each insertion 


page per issue: 
l time 7 times 13 times 26 times 52 times 
$4.00 $3.50 $3.00 $2.50 
8.00 7.00 6.00 5.00 
12.00 10.50 9.00 7.50 
16.00 14.00 12.00 10.00 


Payment in advance is required, except when regular advertisers, as amounis are too small to open accounts 


peersees WANTED—Four cents 
t 


Space 





i paid for accordingly. Answers to ads must be sent 
postage. 














SALESMEN WANTED SALESMEN WANTED SALESMEN WANTED 


GALESMAN—At once. Capable man to repre- 
“ sent well-known felt slipper line. Experience 
in jobbing trade. Opportunity for right party. 
Address K368, care Boot and Shoe Recorder, 127 
Duane St., New York. 


SALESMAN wanted to handle full line of soft 
soles and moccasins on commission. Men 
wanted who can turn volume of sales. Send refer- 
core. Stark-MacDuffee Shoe Co., Inc., Waverly, 


Exceptional Opportunity---Experienced Shoemen 


One of the leading manufacturers of Children’s Shoes, stocking a 
complete line of high and medium quality shoes, has several territories 
with well established trade available January 1, 1921, in Middle States, 
the South and West, such as Iowa, Nebraska, Milwaukee, Detroit, 
Texas and the Coast. 

We have a splendid following in all of these territories and will 
consider only experienced, high calibre men, preferably acquainted 
with the trade. 

Commission basis with drawing account. 

Give complete history of past experience in first letter, stating in de- 
tail lines carried, territory covered, volume business done, age, etc. 
References confidential. Address C316, care Boot and Shoe Recorder, 


189 W. Madison St., Chicago, Ill. 











GALESMEN WA NTED—Experienced shoe sales- 
men to carry line Men’s Medium Grade Dress 
Welts in either of following territories: (1) Penn- 
sylvania, ig Rig and Virginia, (3) Missouri, 
(4) North Dakota and South Dakota, (5) New 
Mexico and Arizona, (6) Republic of exico. 
Only Al men, with road experience in selling shoes 
and a record of achievement, need apply. Lund- 
Mauldin Company, St. Louis, Mo. 

~~ WANTED—Road shoe salesmen 


Western Manufacturer of medium grade 
Cc Shikdrene” and Growing Girls’ shoes for the states 





Ladies’ 





3 =e cf 2a es Oe 


of Michigan, Ohio, Indiana, Illinois, Wisconsin, 
Iowa, Minnesota, North Dakota, South Dakota. 
Preference given to men with established trade in 
those states. Men only wanted who will devote 
entire time to the line. A very liberal commission 
p ition to men who can get results. Address 
C311, care Boot and Shoe Recorder, 189 West 
Madison St., Chicago, Illinois. 


GALESMEN wanted to carry a specialty side 
line of men’s fine Goodyear welts; two sdmples 
only; direct from factory in Brockton district; a 
strictl ag provasiticn, in’ stock; 6 per cent 
cummin te Give full experience in first 
letter. po Rae C272, care Boot and Shoe Re- 
corder, 207 South St., Boston, Mass. 
FACTORY in Brockton district specializing 
on one shoe only has openings for salesmen in 
several territories. Every dealer handling a 
medium grade of men’s y =i shoes is a ~- 
The price is right. Volume can be obtained; 
— commission. Give full experience af a 
riting. Address C273, care Boot and Shoe Re- 
conan 207 South St., Boston, Mass. 


SALESMEN _ WANTED 


Experienced salesmen in all territories 
to handle in stock line, Infants’ and Chil- 
dren’s Turns, popularly priced. Commis- 
sion 6%. Give Experience, Reference. 
Address C304, care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 














WANTED live wire salesman for Iowa. 
specialty shoe line and felt slippers. Give 
experience and references. Address C313, care 
Boot and Shoe Recorder, 207 South St., Boston, 


Mass. 








POSITION WANTED 


EXPERIENCED SALESMAN desires to rep- 
resent manufacturers to shoe magenentns 

and finding trade New York, phony em oo _ 

West preferred. Hustler who can 

cule. Hamilton, 115 Franklin St., lee "York, 








GHOE! FACTORY EXECUTIVE will be open for 
15. Experienced 


Position anaes Dec. produc- 
tion ag’ and assistant super- 
intendent. Secntr years" s with two of the largest 
and best-known cnguree in this country, making 
men’s, women’s and — welts and turns. 
First-class references from each. Address C300, 
care pout and Shoe Recorder, 207 South St., Bos- 
ton, Mass. 








POSITION WANTED 


A progressive shoe buyer and manager 
with a successful record in one of the larg- 
est department stores in the Middle West 
will ider a ge in positions Janu- 
ary first. Has thorough knowledge of 
men’s, women’s and children’s shoes. 
Know how to secure the best results from 

Married, can furnish the 








CAN YOU SELL SHOE LACES? 


if so, write. We want salesmen to handle 
our advertised and le-marked shoe 
laces in southern, southwestern and Paci- 
fic Coast states. Liberal commissions. 
Only men of experience in selling shoe 
laces, who can give satisfactory references, 
ghouid apply. ~~ oY Boot and 
= hoe Recorder, 207 South St., Boston, 
ass. 








SALESMEN WANTED 


The Hannahsons Shoe Co., Haverhill, 
Mass., manufacturers of white canvas and 
satin women’s McKay and Turn novelties 
and staples, are looking for high grade 
resident salesmen in the large cities to 
handle their line. Must have es 
business with the big s . This is an 
excellent pro; tion fora h grade man. 

us the whole story in your first letter. 











best of references as to ability and nono 
ter. Will een only first class meer 
tions. Address C315, care Boot and 
Recorder, 189 W. Madison St., Chicago, III. 














LINE WANTED 


WANTED | by Salesman with established trade 
Missouri, [owa and Dakotas manufacturers’ 
line Fur and Ribbon trimmed Juliettes and Slippers 

on liberal commission. Address Harding, 2316 
Main St., Kansas City, Missouri. 








WANTED—It you carry in-stock for immediate 
delivery Ladies’ Novelty Footwear at popular 
prices please communicate with me at once. Will 
sell same on commission basis. Have I list of 
= ane ~~ r rs California w! we 

ave m han ora pe many years. - 
dress C312, poy, bah an Mecunder, 207 
South St., Boston, Mass. 


HELP WANTED 


om BUYER WANTED by New England 
ent store. Applicant must have had 
experience as Buyer or Assistant in iness selling 
* least “. ~~ annually of I of naes and Chi 's 
oes. ive full particulars of experience, views 
as to salary, etc., which will be considered strictly 
in confidence. Address C3 301, ome. semua Shoe 
Recorder, 207 South St., Boston, M 








Retail Shoe Executive 


RETAIL SHOE EXECUTIVE—A shoe 
manufacturer about to open a chain of 
retail shoe stores wants an able executive 
to take charge. Must be an experienced 
shoe man and willing to invest from 
$10,000 to $15,000. Investment is re- 
quired only as assurance of faith in your 
ability and willingness to make good. 
An exceptional opportunity for the right 
man. All replies will be treated strictly 
confidential. Address C317, care Boot 
and Shoe Recorder, 207 South St., Boston, 
Mass. 














FOR SALE 


Tea and going sh shoe plant 
- —manufacturers boys’ welts. ton dis- 
. Capacity over 700 pairs dui Can be 
bought to advantage. Address C310, care Boot 
and Shoe Recorder, 207 South St., Boston, Mass. 
OMPLETE ry shoe factory in West 
Hoboken, New Jersey, to sacrifice. Vartanian, 

12 John St., New’ York, phone Courtland 5921. 


FOR SALE 


Complete new Shoe Factory—Lakeside 
Shoe Co., Racine, Wisconsin, in new mod- 
ern factory building. Turn on current 
and manufacture shoes. Excellent ship- 
ping facilities. Write for booklet. Lewis 
J. Quinn, Racine, Wisconsin. 
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th ht wearer, in the ht fitting, for the right price, at 
ode ba . A rete nen of “‘The Naot amd then Recorder’ 
of the entire allied 


Annual Subscription in the United States, $5.00. Per copy, 25 cents. 


Member of the Associated Business Papers, Inc. Member of the 
Each issue copyrighted by the Boot and Shoe Recorder Publishing Co. 


ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, 


SHOE 


THE RECORDER CREED: Getting More Shoes Sold Right; not only “more” but “right’’; sold for the right purpose, to 
t profi 


D 


industries relating to shoes an: 


No Subscripti A d for Less Than One Year. 





Cable Address BOOTRECO 


RECORDER 
an Rg 
Canadian, $6.00. 


Root Newspaper Ass'n. Member of Audit Bureau of Circulations 
Entered at the Post Office, Boston, Mass., as second-class matter 








great problem of the retail 






Foreign, $10.00 






MASS., 





U. S. A. 
















FOR SALE 





FOR RENT 





- 
MEN'S shoe factory ipped to make 1,000 
pairs shoes weekly. High grade conservative 
Pee . aan — wer in a city 
where there are no la troubles. 5 ones sve 
tunity to get hold of a live Fy any oe business. 
Adress K367, care Boot and Shoe Recorder, 127 
Duane St., New York. 


goods. 








WANTED TO PURCHASE 





SPACE TO LET 
ALBANY BUILDING 


Leather Concern Preferred 
Also Leather Tables and Racks for Sale 
HARRISON SHOE COMPANY 
Room 204, Albany Bldg., Boston. 


IN 














We Buy for Cash 


Manufacturers’, Jobbers’ and 
Retailers’ Jobs, 
Close-outs. 


Surplus Stocks, 
NO QUANTITY TOO LARGE 


We also purchase entire stccks 
from retailers or manufacturers. 
Send us particulars of what you 
have for sale. 

Short Term Leases Taken. 
We pay Highest Cash Value. 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Manager 
459 Broadway, New York, N. Y. 
beers 2248-2249 Spring 








Highest Cash Prices Paid 


for entire shoe stocks. . We also buy 
your surplus or slow sellers. Quan- 
tities no object. Retail or wholesale. 
Short term leases taken off your 
hands. 
Wire or Phone us 
Correspondence Confidential 
stablished 1890 


GLAUBERG & CO. 
387 Broadway, New York, N. Y. 
Phone Canal 4119 
We also purchase clothing, 
hats, furnishing goods, etc. 








CASH PAID 


fr eine, Mees an cuaaten stocks of shoes or 
for other mérchandise. Leases taken over. 
We will send a representative to investigate 


aod make offer upon request. 
Kalter Cerf. Mercantile Co., Inc. 
591 ma City 








New York 
Phone Spring 5160-5161_5162 


WANTED TO PURCHASE 








To Shoe Manufacturers 


I wish medium priced men’s, women’s 
and children’s shoes for city and country 
trade. 

* DELLMER CRANDALL 


218 East 120th St., New York City 








We buy 
for retail a 
other merchan 


Peg pe no - 
30 years our specialty. 
Bank and mercantile reference. 


BROOKLYN PURCHASING SYNDICATE 
FRANK WALKER, rietor 
610 Broadway, yn 


Phone, Stagg 1757 
The NEW YORK EXPORT 
PURCHASING CORPORATION 
515-517 Broadway, New York City, N. Y. 


ick and pay highest cash price 
and wholesale stocks of shoes or any 











WILL [stow Setters FOR 
BUY isde‘seae { CASH 





DO YOU CONTEMPLATE 


Retiring or going out of business? 
I will opty, value for your entire or surplus 


tock " 
Toles having a short term to run taken over. 
Established 25 years. 


I. OLENICK 


413 Broadway, New York. Tel. 9531 Canal 














MISCELLANEOUS 


WANTED to rent a desirable apne in live wire 
ready-to-wear or di it stores for shoe 

department. Address C314, og — and Shoe 
Recorder, 207 South St., Boston, M ass. 


WANTED—To rchase good paying shoe busi- 
ness in live New York State town. Address 
C308, care Boot and Shoe Recorder, 207 South St., 
Boston, Mass 











No matter what policy you may pursue 
in selling to the shoe trade, nevertheless, 
you need the “BOOT AND SHOE 
RECORDER ” all the time. 
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Jacobs & Thatcher Co., New York City.. 138 
Johnson Bros. Shoe Co., Hallowell, Me.. 17 
Johnston & Murphy, Newark, N. J 

Julian & Kokenge Co., The, Cincinnati, 


Keith, Geo. E., Co., Brockton, Mass 
Keith, P. B., Shoe Co., Brockton, Mass. . . 
Kelly, John, Inc., Rochester, N. Y 
Kleine, Henry, & Co., Chicago 


La Crosse Boot & Shoe Mfg. Co., La 


Lilly Co., Henry, New York City 
Lund-Mauldin Co., St. Louis, Mo 

Front Cover, 28 
Maid-Rite Felt Shoe Co., Brooklyn, N. Y. 112 
Martin, A. H., Co., Rochester, N. Y 
Manss-Owens Co., Cincinnati, Ohio 
Marshall Co., C. S., Brockton, Mass 
Marston & Tapley Co., Danvers, Mass. . 
Mayer, F., Boot & Shoe Co., Milwaukee, 


McElroy-Sloan Shoe Co., St. Louis, Mo. . 
McNamara, John E., Haverhill, Mass. 102, 107 
Meis, Charles, Shoe Co., Cincinnati, Ohio 98 
Melrose Novelty Co., New York City. .118, 140 
Miller, I., Inc., Brooklyn, N. Y........... 
Milford Shoe Co., Milford, Mass 
Mitchell-Caunt Co., Lynn, Mass 

Nettleton Co., A. E., Syracuse, N. Y 
Newcomb-Anderson Shoe Co., Rochester, 


Nu Baby Shoe Co., Lynn, Mass 

Packard, M. A., Co., Brockton, Mass 
Parker-Holmes & Co., Boston 

Pentucket Shoe Co., Haverhill, Mass 
Phillips-Cram Corp., Haverhill, Mass 
Piekenbrock, E. B., & Sons, Dubuque, Ia. 
Pinsker, J., New York City 

Plant Bros. & Co., Manchester, N. H 
Posner, Dr. A., Shoe, Inc., New York City 
Puritan Shoe Co., Inc., New York City... 107 
Reece Shoe Co., Columbus, Neb 

Regal Shoe Co., Boston 

Rey nolds, Drake, Gabell Co., No. Easton, 


Rice & Hutchins, Inc., 
Richards & Br Shoe Co., Randolph, 





Riemer, A. H., Shoe Co., Milwaukee, Wis. 105 
Robertson Shoe Co., Minneapolis, Minn. . 
Rosen, Geo. H., Boston 

Reyal Shoe Co., Randolph, Mass 

R. & S. Rubber Co., The, Cleveland, Ohio 110 
Sachs Shoe Mfg. Co., The, Cincinnati, Ohi098-99 
Salem Shoe Co., Salem, N. H 

Scheiffele Shoe Mfg. Co., Cincinnati, Ohio 
Silver Shoe Co., Haverhill, Mass 

Smith, R. P., Sons Co., Chicago 

Smith, Wm. Sumner, Chicago 

Stacy-Adams Co., Brockton, Mass 

Stetson Shoe Co., The, So. Weymouth, 


Stickles, L. D., Shoe Co., Red Wing, Minn. 107 
Stone, K. M., Importing Co., New York 


Thompson Bros. Shoe Co., Brockton, Mass. 

130, 104 
Thomson-Crooker Shoe Co., Boston 
Timson Bros., Inc., Boston 102 
United States Rubber Co., New York City 94 
Upham Bros. Shoe Co., Stoughton, Mass. 140 
Utz & Dunn Co., Rochester, N. Y¥< 9 
Victoi 9 
Wall, Doyle & Daly Co., Brock , 89 
Weimer, Wright rs Watkin Co. » Philadelphia 37 
Westcott-Whitmore Co., 


N. Y 
Whitman & Keith Co., Brockton, Mass. . 
Williams-Hoyt Shoe Co., Rochester, N.Y. 86 
bad tg E. A. & M. c, Co., Haverhill, 


hoe Co., Cincinnati, Ohio 98 
been aca T. ; &Co., Inc., Rockland, Mass. 87 


LEATHER AND OTHER MATERIALS 


Asealommesed ite Company, Inc., 


n,. 
bry 78 a bias Boston 
—. Lucius, Co., Boston 


& Cobb, Inc., Boston 
0 Shoe Fabrics Corp., Philadelphia. . 


Se Co. 


oes Robert dad Co., 
Gallun, A. F., € Sons. — 
Holbrook Co., W. "> 

Howard, J. Ww. & &A.P Corry, Pa 
Hub Gore, Boston and ers York City. . 149. 108 
Jones Co., F. Ss Boston 108 
Kepner, G B.. Leather Co., Bos 


| a 
ther Co., saa 12d Cover 
9 


oe York City. 
— & Vogel Leather Co., Milwaukee, 


Scherer, Oscar, & Bro., Inc., New York City 
Snyder, H. S. & M. Ww. Inc., Boston ... 
Standard Kid Mfg. Co., Boston......... ‘3. 108 


Vaughan, Geo. C., Peabody, Mass. . ; = 


FINDINGS AND SHOE STORE SUPPLIES 


, Providence, 
Crystal Fixture c, Chicago 
Doty & Scrimgeour Sales , Inc., New 
York Cit: 


ity 
Elastic Tip Com 
cwery & ry Woeye York City 


‘ashion Ornament’ Co., Brooklyn, N. Y.. 
Flexible Arch vy =t teat New York City 92 

oodyear Tire & Co., Akron, Ohio <a 
Kelly, F. B., Co — ‘toe ea... 
= Gc. “- Ss. . Co-, Boston 

ons, Hu: -, Lansing, M. 

ilbradt p x baad —_, Mo 
Onken, Oscar, Co., 


Vanity Novelty Works, Brooklyn, N 
Whitcher, toe «5 Co., 7. . 
Win-Deco Service, Bos 

Wizard feat ay y em iance Co., St. yes Mo. 


MACHINERY, LASTS, MFRS.’ SUPPLIES, 
DRESSINGS, ETC. 


Adwear Sole Leather Process Machine Co., 
Philadelphia 

American Shoe Polish Co., Chicago 

Gomotnene Sot Co., Lancaster, Pa 

Beckwith Mfg. Co on 

Brockton Rand Co., 

Griffin Mfg. Co., New York City 

Meyer, J. Co., Lowell, Mass. . 

National Shoe Polish Mfg. Co., Inc., 


Philadelphia 
North-Judd Mfg. Co., New Britain, Conn. 
Vogel Leather Co., Milwaukee, 


Wis 
United Shoe Machinery Corp., Bosto 
United Shoe Repair Machine Co., ace 


MISCELLANEOUS 


Atlantic Printing Co. 
Brooklyn Purchasing Ne sed Brooklyn, 


Boot & Shoe Workers’ Union, Boston. . 
Calderwood & Preg, Boston 

D’Avesne Translation Bureau, Boston. . 
Dellmer cs my New York City 
Edwards, T. ton 

Fitchburg Mutual Fire Insurance Co. 
Gla & Co., New York City 
Goes, elson H., ton 


Hooper Prin 
Hotel Essex, Boston 
Kalter Cerf. Merc. Co., Inc., Max, New 
York Cit 
tional 
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CHRISTMAS ONLY 30 DAYS. 
AWAY-ARE YOU READY? 


We have some broken lots in Men’s 
Felt and Leather Slippers, also Wo- 
men’s Felts with Leather and Soft 


Soles. 


TODAY we have all sizes---Send in 
your order. Remember 30 days to 


Christmas! 





CHIPMAN-HARWOOD COMPANY 


’ 564 ATLANTIC AVE. .*. BOSTON, MASS. 














Are your window displays losing the interest of 
the public by having that “‘set’” appearance week 
after week? 


Overcome this by using 


INTERCH ANGE ABLE 


CRYSTAL 
DISPLAY FIXTURES 


They give your window an inviting appearance. 
And then through their use a big saving can be 
effected. 





Send for catalogue 


CRYSTAL FIXTURE CO. 


SOLE 263-264 Monadnock Block 


MANUFACTURERS ~ CHICAGO, ILL. MANUFACTURERS 
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Yes, provided you get 
the work out quickly without the tre- 


mendous cost of hand work. 

By the use of Goodyear Welt Shoe Repairing 
Machinery you do satisfactory work, and that kind 
of work is the only kind that will bring you more 
business and big profits. 

It is easy to get Goodyear Shoe Repairing Machinery. 
Drop us a card to-day and we'll tell you how to 
make good dividends in your repairing departments. 

Write to have plan sent you 


United Shoe Repairing Machine Company 


4 ALBANY STREET, BOSTON, MASS. 





















80 Euclid Arcade 37 Warren Street 145 Essex Street 236 No. High Street 306 Broad Street 
Cleveland New York Haverhill Columbus, O yor 
1So Market Street 124 Main Street 87 Main Street 130 Mill Street 11 Florence Street 
hicago Johnson City, N.Y. Auburn, Me. Rochester Marlboro 
1423 Olive Street 301 American Casualty 258 Fourth Street 22* No 13th Street 216 Chartres Street 
St. Louis Bidg., Reading, Pa. Milwaukee Philadelphia New Orleans 
708 Broadway 93 Centre Street 619 Mission Street 16 No. 2d Street 
San Francisco Harrisburg. Pa. 


Cincinnati Brockron 
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FOX 


ASHION IS LIKE A PENDULUM 

SWINCINC FROM STYLE TO STYLE 
WITH FOX FOOTERY FORESHADOW- 
ING EACH CHANGE. 


TO NIMBLE YOUTHFUL FEET, FOX 
SLIPPERS, PUMPS AND OXFORDS SUM- 
MON GRACE, ADD CHARM AND LEND 
DIGNITY, WHATEVER THE STYLE 
MAY BE. 


SHOE RETAILERS WHO WISH TO SAFE- 
GUARD THEIR PROFITS BY SERVING 
THEIR CUSTOMERS WELL NEED ONLY 
FOLLOW THE SIMPLE FORMULA OF 
SELLING FOX FOOTERY. 


CHAS. K. FOX, INc. 
HAVERHILL MASS. 


BOSTON: New YorRK: 
54 LINCOLN ST. MARBRIDGE BLDG. 
CHICAGO: BROADWAY AND 34TH ST. 
GREAT NORTHERN BLOG. ROOM 632 











» Entered as second-class mail at the Post Office at Boston, under the act of May 24, 1918 
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JANUARY 10-11-12-13, 1921 








1921 shoe styles will be dramatized at the 
big N.S. R. A. Convention. No old style run-ways! The §& 
' country’s leading actors and actresses will, in an entirely : 
different manner, feature the very latest in dress, street and evening shoes — § |e 
ic 
Cc 
ic 





also sport shoes, children’s shoes and bed-room slipperettes! If you have 
not already made your hotel reservations, write at once to the 1921 Com- 
mittee, Room 224 Plankinton Arcade, Milwaukee. 
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The Martha 
Washington 
Grecian Strap 
Slipper 











Another Mayer Masterpiece 


[Ss Symmetry arid charm of Grecian 
art have been embodied in this 


latest Martha Washington model. 
The Martha Washington Grecian Strap Slipper is a 
splendid example of ‘Mayer quality and artistic 
workmanship. , 


It is one of the many attractive styles which is 
spreading the. popularity of the Mayer Line. 


FOR EARLY. SPRING DELIVERY. 


Our salesman 1s in your terrttory. 


F.\Mayer'’ Boot & Shoe Co. 


Milwaukee Wisconsin 
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4 4 
VASA SANZ 


A 1921 NOVELTY 


Grey Suede Two Strap—Strikingly Distinctive 
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TRADE MARK 
f. 
4 AVP 
‘ The above model is made over our popular 73 last 
k and carries full Louis Heel. Ask for number 334. | 


Mr. Charles L. Marks is calling on his Southern trade with a full line of novelties in the “E & M 
Shoe of Quality.’’ All other salesmen are now in their respective territories. 


: Emery & Marshall Co. 
: Haverhill, Mass. | 


} 
{ WARREN H. TUCKER 
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ee es ends ant In New England 

8 ty e a J. B. LAUGHLIN n New 

cee ee with Throughout the Middle West Office st a0 Eeeet Le Boston | 
1008 Marbridge Building On the Pacific Coast 
































— 
[RARARARARARARAR AR 





ARARAR 


niieae 
ARARAR: 





lA 





RAARG = 
RARARARARARARARARAR 





y 




















FAAR 


ARAFIAAAAAAaAaAGaga 
Ad S TAALIMAIMS TARTAR AAR 


ARARAARAAATaFRAIaIA 
DARARAR 


ARARARARARARARARARARARARARARARARARARARARARARAR 





BOOT AND SHOE RECORDER 








Order White Kids Early 


In every factory there are a few 
men and women who specialize 
on white kids. The work they 
produce is cleaner, better 
stitched and lasted and more 
generally satisfactory than the 
regular run of work which must 
be employed during rush times. 


Orders placed now for F. B. & 
C. White Washable Kids will 
be made slowly and carefully by 
these white kid experts. Wait 
until the last minute 
and you will get last. 
minute work. ; 


Of course, you will 
specify F. B. & C. 
White Washable 
Kid. You know, 


your customers know and man- 
ufacturers know that it is the 
finest and the only consistently 
satisfactory white kid tanned 
in this country. 


Only the finest selected skins 
are used, the finish is uniform- 
ly perfect and the cleanable 
features insure quick selling. 
Women know that a damp 
cloth removes stains because 
the highly glazed surface keeps 

dirt out of the pores. 


White Kids are al- 
ways live stock—it’s 
the universal al] 
year and every year 


leather. 


FINEST BLACKS AND COLORS 


NEW YORK BOSTON 
86 Gold Street 103 South St. 


Amalgamated Leather Companies, Inc. 
Formerly F. Blumenthal Co. 


General Offices: 22 North Fifth Street, Philadelphia, Pa. 


Factories, Wilmington, Del. 


ST. LOUIS 
911 Locust St. 
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wanted now. It bears all the “earmarks” of the high grade skill and crafts- 
manship of Chicago-shoemaking. And the price is distinctly in keeping 
with our established reputation of giving smart values. 


| | ERE’S a shoe built on a last-that’s new—and on a pattern that’s very much 


In Carter’s Quick Order Price List—just off the.press—are illustrated many other keen values 
in desirable in stock shoes. Write for your copy today. 


J. W. CARTER’ CHICAGO CO. 
833 W. Chicago Avenue, Chicago, IIl. 
Specialty Manufacturers of Men’s Fine Welt Shoes 


Citi i nnn nc 





a 


Stock No. 674—1921 LAST— 
Brogue Calf (Mahogany color) 
full brogue pattern, 10 Iron sole, 
solid leather heel flanged on out- 
side, surface stitched, natural 
bottom, widths A, B, C, D, in 
. stock, ready for delivery. 
Price.....:... $7.00 Grade A 


Unbranded—in Stock 
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Roy LEATHER CO 


VELVETTA CALF 
Tuscan Calf Russia Calf 


Manufacturers of, strictly fine’ full- 
grain aniline dyed chrome: “tanned 
calf leather. : z 
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: Used: by hesietectiiers of exclusive 
footwear throughout the world. Also 
manufacturers of 


| 

Velvetia .- i 

a 
| 
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Calf 


The standard suede leather. All 
colors required by manufacturers of 
_ fashionable shoes, 







HUNT-RANKIN LEATHER CO. | 


106 BEACH ST.,BOSTON, MASS. 
U.S.A. | 
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STRENGTHEN YOUR SALES’ APPEAL 


Through your window displays by making them register permanent, favorable 
impressions upon the consuming public. Cleverly and artistically trimmed win- 
dows arouse curiosity and force the passersby to Stop and Shop.. 


Decorators Supply Company’s catalog is full of practical suggestions for window 
trimming, artistic stands, easels, backgrounds, lighting and ceiling relief decora- 
tions that will incorporate this spirit of forceful selling into your window displays 
and increase your annual turnovers. 


Look for our display at the Milwaukee Convention, Booth 129. Write for catalog T. It will pay you. 


THE DECORATORS SUPPLY COMPANY 


Archer Ave. and Leo Street | Chicago, U. S. A. 


Manufacturers of the largest diversified line of 
wood and composition Extures in the World. 
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2 | STYLE 202 STYLE 199 

= Patent Button Patent Dance 

fe] Dress Boot Oxford 

= Repriced Repriced 

5 00 

= Less 5% 10 days Less 5% 10 days 

o | ; 

= 

= 

ee | 

1 In-Stock 

a | 

a) In stock at factory, Milford, Mass., and also F.O.B. our stock departments in 
= Pittsburg, Pa. Chicago, Ill. Philadelphia, Pa. Dallas, Tex. 
z | 134 9th St. 848. Wells St. 4th &F Commerce Sts. 103 Commerce St. 
=| 

= | 

= | 

2) 

=| Showing 

=| 

5 | a Calf E entire line of “Knox” 

= | Hd Shoes has been carefully 

= | — repriced to meet the demand 

5 | ; 

= f ’ 

s Conlon or lower priced shoes 

= Wingfoot Heel 

| 

a | 

S| KNOX SHOE COMPANY 
=| MILFORD - - - - MASS, 

= ! E. S. Torrey, 10 High St., Boston 

/] 
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IN STOCK $4.00 


No. 327—Chocolate ama- 
zon, cap toe blucher, No. 
85 Last, unlined, guaran- 
teed counter, heavy half 
double sole, grain leather 
insole, all leather heel, nail 
fastened, E width, sizes 6 
to 12. 





The SPECIALIZED Barker Brand Line of work shoes is a line that is scien- 
tifically “‘boiled down” as régards the number of different shoes, yet retains 
the full utility and selling strength of a line composed of twice as many shoes. 
Accordingly you can hold down your stock and multiply your turnovers by 
stocking and featuring the Specialized Barker Brand Line. 


Our new In Stock Bulletin shows values in 
keeping with present conditions. Send for it. 


Huntington Shoe & Leather Co. 


Manufacturers 


Huntington, Indiana — ie See 
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are imitated — 
is unequaled 


DED on the gold and 
Shoe repairer or. hoot- blag 0 
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“Beaded Tip Laces are imitated 
but the quality is unequaled.”’ 


ou will see the above statement 
used frequently in our national 
advertising. ) 


Beaded Tip: Laces have been on 
the market for 20 years; their 
QUALITY is. well known to the 


Pd 


de mt the users of shoe laces to 
| that the dealer who carries 
génuine Beaded Tip Laces puts 


QUALITY before other consider- 
ations. | 

Beaded Tip Nitionst Advertising . 
will help you build VOLUME of ° 
sales and good profits. — * 

Ask your jobber or write our 
Dealers’ Help Department for 
details. 


UNITED LACE & BRAID MFG. me ¢ 
PROVIDENCE, R.I. | 
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“SNAG-PROOF” Pu hherlootwear 


_ STEAMCURED 
IM vacyUM 


LOOK FOR THE GREEN LABEL 


Short Boot 


What Is Your “Good Will” Worth? 


Pennsy 
Lace Boot 


MERCHANT'S greatest 

asset is the good will of 
his customers. Very often it 
is worth more in cold cash 
than all the merchandise in 
his store. 


The foremost “Good Will” 
line of rubber footwear in 
America bears the green Snag- 
Proof Label. It brings you a 
solidly enduring business, win- 
ning and keeping the same 
customers year after year by 
the excellence of its quality 
and the standard of service. 


We want dealer connections 
with merchants who desire to 
insure the profitable continu- 
ance of their business by 
handling the line that brings 
with it the greatest asset of 
“good will.” And who will 
cooperate with us in extend- 
ing the kind of service which 
has for nearly fifty years kept 
the Snag-Proof line preemi- 
nently in the minds of thou- 
sands of consumers who want 
dependable rubber footwear. 


‘Write us for details of our 
exclusive dealer proposition. 


LAMBERTVILLE RUBBER COMPANY 
Lambertville, N. J. 
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NEATNESS—COMFORT—CONSERVATISM 


In A Straight Last 
For Discriminating Men 


t 
RACINE SHOE MFG. CQ 


Straight lasts embody all those qualities that you seek in comfort, con- 
servative stylish lines, and the ability to retain their shape and serve 
creditably. They are the spokesmen of form fitting shoes for healthy 
feet, in keeping with one’s official position. 

Note the snappy neatness in this long vamped Style 19 last. Note the 


gradual swerve to the bottom that places it a step ahead of the ordi- 
nary straight last. It is made of the finest quality of Havana Kid, 


Mahogany Calf, and Black Vici Kid. 


Samples cheerfully forwarded on request. 


Write today 


RACINE SHOE MANUFACTURING CO. 


RACINE 


Medium priced dress shoes for men 


a 

















OUT-DOOR « 
PEOPLE | 


appreciate Shoes made 


; <= 
NOVILLA 


Calf and Sides 
Kid Finish 
NOVILLA~—without sacrifice of 
style or beauty—answers every 
requirement for a trustworthy— 
comfortable—serviceable—salable 


—shoe. 
Though there are Shoes that cost 
more—none look better—give more 


comfort—nor sell better. Despite 
their reasonable cost—people who buy 
only the best—are wearers of Shoes 
made of Novilla. 


Write us to-day for the names of manu- 
facturers making Shoes of Novilla 


CASTLE KID CO. INC. 


Originators and Makers 
CAMDEN,N.J. 
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BEACON \\, 


THERE ARE NO BETTER 


SHOES 

















STOCK SHOES CAN BE SHIPPED WITH “BEACON” 
OR “SPEEDWELL” TRADE-MARKS OR UNBRA NDED 


A DRESS OXFORD THAT -SELLS 


BECAUSE 


the style is right — the price is low 








IN - STOCK 


No. B-320—TREND 
Patent Leather Dancing Oxford, Plain Toe, Soft Haircloth 
Box, Turner Flexible Innersole, Lightweight Outersole 
with Close Beveled Edge, Leather Heel. B, 6-11; C, D, 
5-11. 

Code Word—Princeton 


Price $5.85 








F. M. HOYT SHOE CO., 


18 South Wells St. 


Chicago, Ill. 


ee 


Let Us Send You a Sample Pair From Stock. 
DON’T LOSE SALES FROM LACK OF SHOES! 


STOCK DEPARTMENTS LOCATED AT 








Manchester, N. H. 
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The Leather Which Sticks to Standard 
—and That Standard the Highest 


It’s many years now since Gun Metal first appeared on the market and 
established itself as a Calfskin of the Highest Standard—the criterion 


by which fine calfskins were judged. 


Gun Metal has always been so successful that this Name—the exclusive 
property of the A. C. Lawrence Leather Co.—has been applied generally 
to calfskins of a certain style of finish. So—to get the genuine Gun Metal 


be sure that Lawrence made it. 


Gun Metal Calf delivers the utmost in Finish, Appearance and Service. 
Specify it for your Fine Shoes. 


Black, Coco, Cherry, Mahogany, 
Brown, Tan 





Liemenmte Leathers are Reliable Lesthers 


A.C. Lawrence LeatherCompany 


161 South Street ,Boston , Mass. 
NEW YORK - CHICAGO - ROCHESTER 
GLOVERSVILLE 
CINCINNATI 
ST.LOUIS 
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CASCADE PATTERN 
GABY LAST 
FOR MAKE-UPS QUICK DELIVERY 


SATIN $7.50 
OOZE $8.50 RUSSIA CALF $8.00 
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A Sirens tine of Quick Selling ey : 
- Profit Making Comfort Boots, Oxfords = 














and Boudoirs 























In Stock waied to Ship on Day Order Is Received 


; mirv mir ; peeagaciiicy 
HNO MOrhiihiii Pim tiie. 























Hee 9-8 Heel....... . .$2.00 a ~ he! ays | Quar- 
Comfort Button. 


1. 
35 
; 98 Rubber Heel. . $2.75 


Boudoir, Low 
OS eer * 

















Kid _ Ballet Slipper. 
Child’s, 844-11. .$1.40 


Growing Girls’, 
2%-6 1 Low Heel...... $1.85 Comfort Blu. Oxford, 
9-8 Rubber Heel. . $2.50 





Also Gymnasi um 
Oxford 1 





Women’s Whole Quar- 
ter Comfort, 9-8 Rub- 
ber Heel $2.75 


9-8 Heel. .. .$1.90 





7-8 Heel........ .$1.85 


Sizes all 2-8. Ali Cabretta. Turn Soles. Terms, 2% off 10, net 30 days. 


THE BAY STATE SLIPPER CO. 


Department 10, HAVERHILL, MASS. 
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SOME DEALER MADE THEM HAPPY WITH 


ES 


" OR MEN AND NINE FOR WOMEN 
=IN STOCK=>— 


“Glove Grip” shoes for men and women 
are markedly different shoes. Features 
which make “Glove Grip” shoes different 


TWELVE §$ 


tion to buyer and wearer. Sales are 


certain. Profits are sure. 








are in the arch. By changing formation 


of the parts we d vastly imp’ 

fitting qualities. All that has been done 
is patented. That's proof of merit. 
Whatever is patented must pass analysis 
by government ex- 


perts. Here’s protec- 





CATALOGUE ON REQUEST 


“King Quality” shoes have all the 
quality characteristics of our “Glove 
Grip” line but do not have the “Glove 
Grip” features. This line is offered you 
at a price which will enable you to 
meet demand for a dependable, lower 
priced shoe. Five 
styles in stock. 


M.N. ARNOLD SHOE CO. 


NORTH ABINGTON, MASS. 
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ALINE of shoes with Crawford Arch-Sup- 
porting Shanks is a business building asset 


for any lively shoe store. 


The Crawford Arch-Supporting Shank is built 
right into the shoe—fitted between the inner and 
outer soles and locked to the insole. It pre- 
serves the shape of the shoe and gives support 
to the arches and ease to the foot. It cannot 
abrade the skin. 


HE finished, fashioned and fitted shoe. is in- 

tended for the foot only. Any appliances 

crowded into the shoe will cramp the foot, injure 
the arch, and destroy the shoe. 


Many people in your city have been dissatisfied 
with arch-supporting appliances. They will ap- 
preciate a line of shoes built with Crawford 
Arch-Supporting Shanks. It will pay you to 
carry a stock. 


Write us today for particulars. 


United Shoe Machinery 
Corporation - 


Boston 


Dec. 4, 1920 


Crawford Arch- Sapeerting: Shanks 
- Help Sales Along 


BRANCHES 


Auburn, Me. 
Brockton 
Chicago 
Cincinnati 
Haverhill 


_Johnson City 


Lynn, Mass. 
Marlboro 
Milwaukee 
New Orleans 
New York 


J. K. Krieg Co. 
(New York) 


Philadelphia 


Rochester, N. Y. 


San Francisco 
St. Louis, Mo. 
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Sport Oxfords 
like this are to have a 
tremendous vogue next 
Spring and Summer. 


See*our line at Milwaukee Con- 
vention, Booths 7-8, Kilbourn 
Hall, January : 10-13, 1920. 


Rice & Hutchins, Inc. 


10 High Street, Boston, U. S. A. 





























Trade Mark Registered 


Ankle Strap Sandal 


of Midnight Blue Weilda Calf, 
with a new adjustable instep 
buckle. Full Louis heel, heavy sole 
and Kimball & Sherman quality. 


KIMBALL & SHERMAN CO) 


HAVERHILL , MASS. 
BOSTON OFFICE , RICE BLDG.,,10 HIGH ST, ROOM 701. 
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i. . 9 
“Decidedly [hompson 


BROGUE, STOCK STYLES 


They're Selling Fast-— Values Tell 


r 
% 

3 

4 
f N. B.—If you have not received one of the 10,000 folders on our Complete Brogue line recently mailed, write us 
; to send you copy. It contains information of value to you. 


It is no wonder we are busy 
when you stop and con- 
sider the descriptions and 
prices that have been put 
on these “Decidedly 
Thompsons.” 


S-620 S-624 


Gallun’s No. 4 Norwegian Grain Blu- B rdovan B. j 

cher, Perforated Wing Tip and Heel Putnenn “hiciel oe Tee 
Foxing. Thompson Brogue Last. Famous Cordovan. Code Word— 
‘Code Word—Nearest. Price. . $9.00 Neatest.- Price 9.50 


Pick out the numbers in 

; which you are interested 

The materials are top and let us send a pair of 
grade and fully up to our each prepaid for your in- 


usual high standard. spection. They are a per- 
fect criterion of how the 


5-614 goods run. 


Women’s No. 6 Russia Calf, Wing 
Tip and Heel Foxed. Brogue Oxford. 
Princess Last. Code Word—Nimble. 
REE Oe A ea Pee $7.00 


[RESON BROS .SHOE 


MEN'S FINE SHOEMAKERS 
BROCKTON 


NEW YORK BOSTON CHICAGO 
930 Marbridge Building 207 Essex Strect 35 South Dearborn Street 


Address all communications to Brockten (Campello), Mass. 


PEKKA Koken Roa KON, 
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It's yours for 
the asking — 


We have made it possible for every shoe dealer to 
install one af these Goodyear Shoe Repairing Outfits 
on very easy terms. 


The work the machine does is of so superior a quality, 
and done so much faster than is possible by hand, 
that the dealer or repairer who has the cutfit will 


‘soon control all the business in his territory. 


Service giving is the secret of success in the shoe. repairing 
line. Customers to-day want shoes remade — not just re- 
paired. And they want them in a hurry. 

With this Goodyear outfit you can do a stitching job equal 
to that on new shoes, and turn your repair jobs out in a 


tenth of the time of hand work. 

We install the machines, teach you their operation and give 
you the full benefit of Goodyear Service. Write us for com- 
plete plans and full desctiption of our numerous outfits, each 


for a particular size shop. 


United Shoe Repairing Machine Company 
4. ALBANY STREET, BOSTON, MASS. 
708 Broadway 93 Centre Street 859 Mission Street 16 No. 2nd Street 


aa a ae td ; 


ee eet 


Pe a rem Re eR A TI 


San ‘Francisco » 
30 Euclid Arcade 37 Warren Street 145 Essex Street  236.No. High Street 306 Broad Street 
: Cleveland New York Haverhill Columbus, Ohio Lynn 
18 So. Market Street 276 Main Street 87 Main Street 130 Mill Street 21 Fee Sees 
Chicago Johnson City, N.Y. Auburn, Me. Rochester 
1408, pe Somes 301 Amssionn Corpsley Bide, 286 Third Street. 221 No. 13th Street 216 Char See 
St. Louis Reading, Pa Milwaukee Philadelphia 


Steerer 








Dec. 4, 1920 BOOT AND SHOE RECORDER 





SSS SSS) 5S SS SSS ¥ SS SSSI 








IN STOCK—GET OUR PRICES 
SHOES AND PRICE WILL PLEASE YOU 


Stock No. 642—Brown Cordovan Brogue Bal. Raw- 
Steck No. 524—Brogue hide Slip Sole. Sizes and Widths: AA, 7 to 11; 


Last. Gallun’s 4 Nor- A, B, 6 to 11; C, D, 5 to 11. 
wegian Brogue Bal. Raw- . 


hide Slip Sole. 


We Will Exhibit at the N. S. R. A. Convention at Milwaukee 


ys 


Stock No. 587—Brogue oat Gallun’s 4 Norwegian 
Brogue Ox. Rawhide Slip So gia Stock No. 679—Regent Last. Brown Cordovan 
Stock No. 693—Brown a Ox. Rawhide Slip ee Ox. Mos Sete i and Widths: AA, 7 to 11; 
Sole. Sizes and Widths: AA, 7 to11; A, B, 6 to 11; to 11;C, D, 5 tol 
C, D,5to 11. 

y 


lhe Dalton @onigsany. Inc. 
Men's Fine Shoes 
BROCKTON, MASSACHUSETTS 
BOSTON: 183 Essex Street NEW YORK: 651 Marbridge Building Chicago: 1415 Great Northern Building 
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For men will be shown at the National 
Shoe Retailers’ Association Conven- 
tion, New England Display, Kilbourn 
Hall, with our en in 


charge. .°. 
IN. STOCK 


$7.00 





B 538—Winsor Last. AA-D. 


MIRROR 
PATENT 
OXFORD 


Light weight construction. 
Has flexible sole. A widely 
sold shoe for dancing and 
all dress occasions. 


Send fer stock style catalogue. Many styles shown will interest yeu. 


Charles A. Eaton Co. 


“The Sterling Shoemakers of New England’ 
Brockton, Mass. 


BOSTON— i188 Eesex Street ATLANTA—238 Peachtree Arcade 
NEW YORK—12 Duane Street . DETROIT—461 Book Building 


Dec. 4, 1920 
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Remember! 


Our factory is run- 
ning and we are mak- 
ing quick deliveries in 
our very popular line 
of men’smedium- 
priced Goodyear 


Newark. Bal of Red Tan 
Side. Made on our new 
English toe, with special 
fancy perforated tip. 


MHAW:RIGILL,MASS. 
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26 Russia Square Wave Bal. Special 
Perforations. Heavy single sole. 





Y 
The “BRENNAN SHOES FOR YOUNG MEN AND MEN : | i 
WHO KEEP YOUNG” are sold in the leading shoe stores in 
America and are invariably recognized as leaders. ‘ 5 | d 


The “Brennan” shoe will be exhibited at the N.S.R.A. 


Convention at Milwaukee in charge of representatives. 





Richards & Brennan Co. 
Randolph, Mass. | 


Boston Office | N. Y. Office 
183 Essex Street . Marbridge Building 
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“Every Shoe A Business Builder’ 


HEH. & E. line of high grade novelty turns 

T will be displayed at the National Shoe Re- 

tailers’ Association Convention at Mil- 
waukee, Wis., January 10, 11, 12 and 13. 


Buyers looking for styles with “that different 
look” can feel confident of finding them here. 


—DOROTHY PUMP— 


In Black Suede. Immediate Shipment 
while they last 


PRICE $7.60 


No. 104 AA-C 


HOPKINS AND ELLIS - Haverhill, Mass. 


Boston Office, 108 Lincoln Street 
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STOCK NO. 100. READY TO SHIP 
BROGUE LAST 2 
Danish Calf Brogue Oxford, Heavy Single Sole. 14 Iron Edge. 
Sizes: A, 644 to 11; B, 6 to 11; C, 5 to 11; D, 5 to ll. 


Price $7.50 


byt rg 
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The “Just Wright” shoe for men has the attractive features 
which make them every day sellers. They are high value 
shoes and value talks today as never before. 


One of our standard numbers is shown -above. Our catalogue 
features many more. 


At the N. S. R. A. convention at Milwaukee (New England 
Display) we shall show our general line of ready to ship and 
made to order shoes, together with that crowning achievement 
in modern shoemaking—the “Just Wright’’ Arch Preserver shoe. 


E. T. WRIGHT & CO., Ine. 


ROCKLAND, MASS. 


BOSTON PHILADELPHIA DETROIT 

Rice Building 713 Denckla Building Washington Arcade 
NEW YORK CHICAGO PITTSBURGH SAN FRANCISCO 

Marbridge Building Republic Building Empire Building Pacific Building 
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5 ‘OUR shoes made and shipped 
~ two weeks after your order 
is received! 


/OUR own shoes for men, made accord- 
66 Ki orrect ing to your own. specifications, with 
your own markings. Other retailers 
are keeping up stocks and keeping down 
investments with our 


Why not you? 


Send us lining numbers (if of our make) or a 
sample of what you require. We'll have 
your shoes on the way to you two weeks 
after we receive your order. Prices based 
on lowest market quotations at time your 
shoes are cut. 


(NOTE—Months of careful planning are back of this plan for meeting the emergency that 
eaists today. No time has been saved in those processes of manufacture of which time is an 
element. The shoes stay on the lasts the required number of days. They are as high quality 
in every respect as they would be were they in the making for several months.) 


(SEE OUR EXHIBIT IN KILBOURN HALL, MILWAUKEE CONVENTION) 


FIELD & FLINT CO. 


SUCCESSORS TO BURT & PACKARD COMPANY 
MONTELLO STA., BROCKTON, MASS. 
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Face view of buckle on shoe show- 
ing new design in all beaded effects. 


ea Re ree 


Whatever your choice for the ornamen- 
tation of shoes, ‘‘DALCO” creations can 
be relied upon to enhance beauty and 
add sales value. 





DALRYMPLE-PULSIFER CO. 
HAVERHILL, MASS. 


MAKERS OF SHOE ORNAMENTS FOR WORLD TRADE 
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MILWAUKEE. * 

















Announremoent 


j HE CREIGHTON LINE OF WOMEN'S 

SHOES, EMBODYING THE NEWEST 

AND LATEST STYLE DEVELOPMENTS, 
WILL BE ON DISPLAY AT 


SPACE I 


NEW ENGLAND SECTION 
KILBOURNE HALL 
MILWAUKEE AUDITORIUM 



































DURING THE CONVENTION OF THE 
NATIONAL SHOE RETAILERS’ ASSO- 
CIATION IN JANUARY -: 
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[X these times of fancied uncertainties in the 
shoe business the Lynn Shoe Manufactur- 
ers’ Association is glad to state this certainty: 


Harmonious agreement between the 
Lynn Shoe Manufacturers’ Association 
and the operatives in their factories is 
today complete, and by legal agreement 
will remain so for a year and a half. 








This far-reaching and desirable arrangement 
became effective October 18, 1920. It re- 
mains in ‘force until April 30, 1922. It pro- 
vides for and requires arbitration in any and 
every kind of controversy which might arise. 


This adjustment of the shoe industrial situa- 


ALLEN, GOLLER, LEIGHTON Co. BartTLETT-SoMErS C0 


Burpett SHoE Co. Correr SHOE ( 
A. Fisoer & Son Grecory & Reap ( 
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tion in Lynn has the enthusiastic approval of 
all parties concerned, and it assures the Shoe 
Trade at large of the permanence of Lynn’s 
great footwear production. 


the 
tur- 
nly: 





So, in the serious calculations which will mark — 
the resumption of normal shoe business, now 
under way, the manufacturing [situation in 
Lynn can be counted upon as admirable, efhi- 
cient, and adequate in all respects. 


To the retailing and wholesaling branches of 
the shoe business, both in this country and 


abroad, the foregoing reassurances are due. 


We are glad to be able to give them. 





P.J.HarneySHoeCo. Hennessey, Maxwewi & HENNESSEY 
G. W, Herrick Saor Co. T. J. Kiery & Company 
Watson SHor Company Wiuiams, CLarkK & Co. 
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DR. EDISON CUSHION SOLE SHOES 


(NOW BEING ADVERTISED NATIONALLY) 






























































B0375G $8.75 B0275J $8.75 
Woman’s Black Glazed Kid, Welt Boot, Woman’s Black Glazed Kid, Turn Boot, 


Genesee last, three- quarter fox, lace, Genesee last, three-quarter fox, lace, 
Kid tip, Cushion sole, 114 inch sensible Kid tip, Cushion sole, 1 3-8 inch sensible 
heel. heel. 
A. 4 to8 
3% to8 FRPP E RA So ee 3% es 
3 to8 be ‘ B 
3% to 8 , 3 
to 8 Net 30 Days 




















4 
Net 30 Days 


Two Styles That Are Salable The Year dtreuad 


UTZ & DUNN CO. 
ROCHESTER NEW YORK, 


BRANCH OFFICES: 
DENVER NEW YORK CITY LOS ANGELES 
218 Charles Building Bush Terminal gales Building 170 Secey Bide, 
3 c. 























ee a 








TIGER & McNUTT 130 West 42nd S ioe 1521 
Representative Ss. A. McO OMBE 


Representative. 
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HE majority of your customers 
wear military heel shoes. 


You are neglecting a real opportunity 
if you fail to offer them clever effects 
adapted to low heel lasts. 


The shoe illustrated is a striking suc- 


cess already with those dealers who are 
a step ahead. 


Quick action is the big factor in success 
today. Lead—don't be a follower. 


This shoe is selling rapidly in Tan Calf, 
Gray and Brown Nubuck and Suede 
Calf. 


Quotations furnished. 


The Watson line will be shown for your 
approval at Milwaukee in January. 


SS nite 


atson Shoe Company 
FINE WELTS EXCLUSIVELY 
LYNN MASSACHUSETTS 
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NN 850—Genuine Tan Mahogany Calf Brogue 
Oxford, Goodyear Welt Soles. B-C-D Widths 
$4.85 
MN 600—Genuine Tan Mahogany Calf Oxford. 
4 2077—-Black Satin Instep Strap Slipper, Full Imitation rr Blind Eyelets, Goodyear 
. Ww auis Covered Heel, High Grade Flexible Me- ARE THE Welt. A-B-C-D Widths...............$5.00 
. Kay. A-B-C Widths. ... 86.00 
s z 601—Genuine Tan Mahogany Oxford, Imita 
: 1370—Saine Style as Above in Black Ooze tion Straight Tip. Blind Eyelets, Goodyear 
. Calf, Hand Turned Sole 86.50 Welt. A-B-C-D Widths............ $5.00 
H NS 
ik) 
HAN 
=| pgs 
& 
- 
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IN THE 
MIDDLE 
WEST 









1904—Black Satin Anklette, Full Louis Coy 
ered Heel, High Grade Flexible McKay. AA 


FASTEST 
GROWING 
SHOE 

HOUSE 














or 








1371--Genuine Black Ooze Calf 2-Buckle feel. 

Strap Pump, Very New and Classy, Full Louis NR ie Pe eae $7.00 

Covered Heel, T iSole. AA-A-B-C. . 86.50 ‘ 

tee paste: 816—-Same Style as Abov ein Black Ooze Cali 

1372—-Same Style as Above in Brown Ooze Leather Louis Heel, Flexible McKay. A-B- 

Calf. AA-C $6.50 eg, OR eX 
: 1373—Same Style as Al Gray Ooze Calf. 838—Same Style as Above in Black Ooze Call 

UN ce sn oernace oe 96.50 Leather, Cuban Heel. B-C-D Widths. . $3.25 
isi ‘a mi 
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H HE styles of today and tomorrow for immediate and Spring 1921. 


H} Ready now for AT ONCE delivery. Our fifteen salesmen now on their terri- 
Hi tories showing the season’s newest effects in patterns and leathers at prices 
3 that will enable you to sell at popular prices and still secure a good margin of 
profit for yourself. 





Telegraphic orders shipped the same day as received. 


NOVELTY SHOE COMPANY ~—_ - CHICAGO 


V/ 
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THE SCHEIFFELE 
SHOE MFG. CO. 


CHILDRENS & GROWING 
GIRLS SHOES 
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“| Art ip? 


Che J. Sullivan Co. 
Pretty Snogs 
WOMEN 
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THE CHARLES MEIS 
SHOE CO. 
SHOE SPECIALISTS 
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‘A SHOE AS COG AS ITS mame” 
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Our Exhibit 


You will find the entire Cincinnati Market 
elaborately and intelligently exhibited at the 
Milwaukee Convention. 


Ample plans for the care of all buyers have 
been completed. 


There is no end to the surprises in store for 
you. Look for the Cincinnati Exhibit. 





The Julian & Kokenge Co. The Scheiffele Shoe Mfg. Co. 


The Krippendorf-Dittman Co. The Duttenhofer-Stevens Co 
Val Duttenhofer Sons Co. The Sam B. Wolf Shoe Co 
The Holters Co. The Charles Meis Shoe Co. 
The Helming-McKenzie Co Helmers Bettmann & Co 
The P. Sullivan Co The Homan-Hughes Co 


The Manss Owens Co. The Sachs Shoe Mfg. Co. 





xX 


are stylish-very stylish 
Helming-MKenz ie 


Cincinnati 
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‘‘PARAGON PROCESS” 


Our:successful method of Scientific Shoe Construction— 
permits greater production at much lessened cost—an im- 
portant item today, when close figuring is necessary to 
meet sharp competition. 


PRICE 


‘IF YOU COULD OBTAIN..FOR NOTHING, the’” 


RAW HILCES necessary to produce sufficient LEATHER 


with which to make a pair of women’s Oxfords, it.“ 


would not REDUCE our PRESENT SELLING PRICE 
SEVENTY-FIVE CENTS THE PAIR. 
EASTER 
ONLY SIXTEEN WEEKS’ TIME in which to obtain 
the Patterns, Materials, and to produce footwear for Easter 
market—THE WELL INFORMED MERCHANT: IS 
BUYING OUR SHOES NOW. 


Che P. Sullivan Company 
makers of 
“PRETTY SHOES FOR WOMEN” 


Cincinnati, Ohio 


© << Gm © com @ come ¢ co, « es © 
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HERE ARE HIGH BOOTS—PRICED FAR 
BELOW REPLACEMENT VALUES! 


EACH STYLE 
A SURE-FIRE 
SELLER 


x x x 


COLD WEATHER IS HERE! 





No. 821—Nine-inch Black 
Kid Vamp, Dull Cab. Top, 
Imitation Tip, Cuban Heel, 
Sth Avenue Last, Goodyear 
Welt. AA to D 00 


No. 824—Same 


Style in 
Brown India..........$4.00 











BRANCH OFFICES: 
CHICAGO 
20 W. Jackson Boulevard 


MINNEAPOLIS 
422 Boston Block 


DENVER 
512 Jacobinson Bldg. 


THOMSON- 
SHOE 


ROXBURY CROSSING 








No. 810—Nine-inch Black 
Coltskin Kid Lace, Imitation 
Tip, Paris Last, Louis Heel, 
Goodyear Welt. AA to D. 

$4.00 


No. 138—Same Style in Mc- 
Kay. $3.50 














No. 863—Nine-inch Brown 
India Lace, Imitation Tip, 
Low Cuban Heel, Broadway 
Last, Goodyear Welt. AA 
to D $4. 


No. 114—Same Style in Mc- 
Kay. E $3.50 








EACH STYLE 
READY TO SHIP 
AT ONCE 


x x x 


DON’T LOSE SALES!! ! 





—— 





No. 808—Nine-inch Surpass 
Black Kid Lace, Imitation 
Tip, Louis Heel, Paris Last, 
Goodyear Welt. AA to D 

$6.00 


No. 809—Same in Brown 











BRANCH OFFICES: 


NEW YORK 
127 Duane St. 


PHILADELPHIA 
119 S. Fourth St. 


DETROIT 
408 Temple Bldg. 


CROOKER 
CO. 


BOSTON’, MASS. 
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Of all the elements of shoe quality—of appearance, 
service, comfort and all-around satisfaction— 
none are more important than the selection of 
hides and the tanning of the leathers. 


The human element is the big factor in the pro- 
duction of leathers of surpassing merit—the sort 
of leathers on which, in upbuilding good will for 
your store, you safely may place dependence. 


The innumerable fine points of fine leather mak- 
ing cannot quickly belearned. Three generations 
have contributed to the knowledge, the research 
and the ability on which is founded P & V 


Supremacy. 


Pfister & Vogel Leather Co. 


Milwaukee, U. S. A. 
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Walk Cut 


FULL BROGUE 
A TIMELYZBNUMBER FOR DECEMBER SALES 
READY TO SHIP 
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Number 21—Full chrome, fine mahogany calf. Heavy fair 
stitched sole. 10-8 Military heel. Pinked and perforated vamp, 
fox and real outside wing tip. 
PRICE $6.00 
2% 10 Days, Net 30 
Sold only in even dozens, on a width in following size runs: 

A—4-7, 416-7, 5-8 

B—3-7, 4-7, 4-8 

C—2%-6, 3\%-7, 4-7 

D—24-6)4, 344-7, 4-7 


mcs BANCROFT WALKER COMPANY »sr0% orn: 


13 WORMWOOD ST. 
RICE BUILDING 


eae nanromes MAKERS OF SMART SHOES FOR WOMEN 
We invite you to try a dozen. We pay express if unsatisfactory i) 
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WalkCoft 


New Prices 
READY TO SHIP 


Perfection Pump. A perfect pump for 
all occasions. Smart, Neat, New! 


No. 4—Black Satin. Full Louis covered a 
$5.00 No. 11—Fine Russia Calf $8!4-inch, % Fox 


Newest Pump Last—very flexible ‘ Lace. Pinked vamp and tip with perfora- 
C and D Widths Only ~ . tions, blind eyelets, white fairstitch, 10-8 
' : military heel. Stylish street tast....$5.00 
F a . : No. 12——Black Kid 84-inch, % Foxed 
No. 18—Glazed Kid, leather Louis heel. Lace. Pressed and perforated vamp and 
P _ 99. tip, blind eyelets, black fairstitch, 10-8 mili- 
Neo. 20—Black Ooze Calf, full Louis cov- tary heel. Last as above $5.00 
ered heel mah _ | 
No. 19—Brown Kid Vamp and Brown Ooze 
Quarter, with brown ooze full Louis cov- 
ered heel ales 3 .. . $6.00 
Sold only in even dozens on a width 
in the following size runs. 
A—4-7, 34-7, 314-61 
B—3-6%, 3-7, 314-7 
C—24-64, 3-7, 24 
D—214-6, 314-614, 3 


No. 8—Fine Russia Calf 5-Eyelet Oxford. 
Perforated straight tip, 14-8 Cuban heel. 
New last Me -00 
No. 3—Brown Kid 5-Eyelet Oxford. Per- 
forated vamp and tip, 14-8 Cuban hee!. 
New last 


Numbers 1; 2, 3, 9, 10, 11, 12, 14 . ee oe 
No. 1—Black Kid 84-inch, % Fox Lace. 


No. 14—10%-inch Brown Kid. L and 17 as follows 3 Fudged edge, perforated vamp and tip, 
Louis heel $6.00 A-4-8, 4-8, 416-714 blind eyelets, 14-8 Cuban heel. New last. 
No. 17—Same shoe, Black Castle Kid B—-3-714, 48, 31,-8 $4.00 

$5 3 No. 2—Same as above in Brown Kid. $5.00 


5.00 —-2144-8, 316-714, 3-71% 
No. 10—Same as above, except 9-inch C—-2) 7 oes Lee 72 No. 9—Same as above in Fine Russia Calf, 
Camel Kid, Plain Toe $4.00 D—-214-8, 314-714, 3-7 with white fairstitch.............. 90.88 








rscrony BANCROFT WALKER COMPANY _ tostow orrice 


13 WORMWOOD ST. Rooms 404-5 
Saueeet. Stans. MAKERS OF SMART SHOES FOR WOMEN RCS SUNOS 


We invile you lo try a dozen. We pay express if unsatisfaclory 





























Central Market 





ble Milwaukee Convention will prove a wonderful event—educa- 
tional, entertaining and profitable. 


Here is an opportunity to “kill two birds with one stone”. At the 
Chicago Exposition there will be displayed over 200 lines of men’s, 
women’s and children’s shoes, findings, store equipment, etc. 


This great Exposition is worth the trip to Chicago alone! But here’s 
your chance to come here right after your visit to Milwaukee. 


Don’t miss it! Make your plans now. We'll even reserve hotel 
accommodations for you, if you write to JOS. H. EVERSTON, Manager, 


906 Security Bldg., Chicago. 





7 Under Auspices of 7 
SHOE TRAVELERS’ ASSOCIATION of CHICAGO 
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HYGRADE 


SHOES 


peUeteeertetnans 


71—T. ts r) . n = ‘ 
—Tan Vici, Plain Toe, Button and i. Tan Calf, Plain Toe, Button and ‘Lace, Turn. 
: ‘ 1 to 439..:...92.25 3to8 $2.60 
567-—Same with Tip. 3 to 8 


711—Same with Tip. 
218—Same with 267X—Same with Tip and Extension Edge. 
8 $3.00 8 $3.00 


IN STOCK STYLES 


HEN backed by dependable, fine mer- 

\ \ chandise, correct designing and sound 

values, in stock styles are your greatest 
asset—always—in good times and bad. 


Dr. Adler’s Hygrade Shoes 


For children, misses and growing girls are at 
your command instantly. 


Prices have been adjusted to meet the times. 


The styles are those you need now. We show 
two—here. There are many others. 


Ask for a price list. 


HYGRADE SHOE WORKS 


108-110 Duane Street, New York 


FACTORY: 270 Willoughby Avenue, BROOKLYN, N. Y. 
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“WHICH KIND?” 


W HEN the grocer 


asks that question 
because he has several kinds 
of the same goods on. his 
shelves; the customer invari- 
ably names the brand whose 
merits are best known 
through advertising. 


: a\ 














The grocer may not have eri aii wea 


Every National Educator Ad 


advertised that product but RICE & HUTCHINS 


he reaps the benefit of the DUCATOR 
manufacturer’s campaigns. SHOE® 


So it is with the retailer who carries Educator Shoes. He reaps 
the benefit of our widespread advertising. The familiarity of the 
name attracts customers; the superiority of the shoe holds them; 
the combination spells success for the retailer. 


Rice & Hutchins Distributing Houses 


Duane & Hudson Sts. New York City. 210 St. Clair Ave., N. W., Cleveland, O. 
233 W. Monroe Street, Chicago, Ill. 90 South Pryor Street. Atlanta, Ga. 
1025 Washington Ave., St. Louis, Mo. Joseph I. Meany & ‘Company, Inc., 
Cor. Race & ird Sts., Cincinnati, O. 16 North Fifth St., Phila aint, Pa. 

The Atlas Shoe Company, 

614 Atlantic Avenue, Boston, Mass. 

101 Hopkins Place, Baltimore, Md. 


RICE & HUTCHINS, Inc. 


10 High Street, Boston, U. S. A. 











